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Managerment Audil

Impornance of Management Auwdit

Distinction between the Statutory Audit and Management Audil
Who appoints the Management Auditor?

Management Audit in Relation to Cost Audit:

Managment Audit Programme or Areas of Review:

Tax Audit

Filing of Tax Audit Report along with the Rewrn of Income
Selective Tax audi

Exercises

Unit-111

B.RECENT TRENDS IN AUDITING
Pages 1ILB.1-111.B.14

A. Cost Audil _
|. Meaning and concept, objectives © f cost audil.

if¥ : i ial audnt
Difference between cost audit or financial wdit : .
Appointment Removal, Qualification and Disqualification of Cost Auditor.

B. Management Audit N
Meaning, concepl and definition. _
(Ihjectives and advaniages of Management Audit

Difference between Cost Audit and Financial Audit. |
Difference between Cosl Audit un_d Management Audit.
Appointment of M almgamenrhqdllm
Limitations of Management Audit
C. Tax Audit .
S t. Provisions to be complited with by the Assessec.

Objectives of Tax Audi . :
Sales Turnover, Tax Audit Report, Tax Auditor.

Clueshions.

Advantages of cost audit,

Unit=111

c. EDP Environment & Accounting Standard

Pages 111.C.1-111.C.25

Auditing in an EDP Environment

Problems in EDIP Environmenl

Control in a EDP Environment:

Control over Development, Maintain of 50
Application Controls:

fware




I Larddwarre Control

Inllerence between auditing of Manual Accounts and Computerised
Aveounts (EDP systems or computer information sysiems)

Ivpes of EDP Accounting System:

Awhit Approaches in a Computer Environment;

CANTS (Computer Assestted Audit Technigues)

Aunliting Standards, Statements and Guidance, Notes an over view :
seope of SAS

Comphance with the SAs

Cidance Motes

Aveounting Standards and Siandards on Auditing

SAS-Brief Overview :

Cindance Note(s) on Related Services

Lacrcise

Unit-I'V

CORPORATE GOVERNANCE
Pages IV.1-TV.38

| 1 Corporate Governance :
| 2. Features of Corporate Governance:
| i Theores of Corporate Governance:
Key Highlights of the Theory:
|+ Corporate Governance Models:
Role of Audit Committee:
Duties and Responsibilities of the Committee:
| 5. Board Committees:
Functions of Risk Management commitiee:"
| & Major corporate frauds in India:
Consequences of WorldCom Failure:
Corporate Governance Reforms in India: _
_ Corporate Govemance Codes in Major Jurisdictions Across the World

Exercise

Hoed

Umnt-V
RUSINESS ETHICS
Pages V.1-V.42

Morality:

IFeatures of Business Ethics:

Unesthical Behaviour:

Difference between Ethics and Moral:

Business Values and Ethics :

Differences between Ethics and Values:

Features of Good Ethics Programme ©

est Practices in Ethics Programme:

Role! Significance of Code of Ethics in Corporate Houses:



Code of Conduer -
Functions of Ethics Commitiee-
Gircen Governance: Definition and Concept
Legal Framework of Green Governance :
:nw to Succeed in Green Governance -
esponsibilities i ; i
Eeng?_::s g :tﬁ gL'rr vanous stakeholders iowards sustainability:
CRISIL considers the following parameters for evaluatine ¢
ICRA analyses the followin vari T - .“"F’“”“E mm“m |
CARE Methodolopy of aiﬂ&mm: T, RO R o
Ethical Behaviour -
Clause 49 and Listing Agreement :
Benefits of Listing -
Provisions of Clause 49:
Exercise

Unit-VI

CORPORATE SOCIAL RESPONSIBILITY (CSR)
Pages VI.1-VI.36
Meaning:
Key Points:
Definitions of CSR:
Features of Corporate Social Responsibility:
Importants or Benefits of Corporate Social Responsibility:
Disadvantages of Corporate Social Responsibility
Corporate Philanthropy Definition:
Benefits of Corporate Philanthropy:
Steps of Corporate Philanthropy Program:
Importance of Corporate Philanthropy:
Difference between CSR and Philanthropy:
Strategic Planing :
Features of Strategic Planning:
Importance of Strategic Planning:
Approaches to Formal Strategic Planning :
Tools of Strategic Planning : 2,
Similarities between CSR and Corporate Sustainability:
CSR and Business Ethics:
Distinctions between Business Ethics and Social Responsibility
CSR and Corporate Governance:
Corporate Governance :
Difference between Corporate Governance and CSR
Applicability of CSR Provisions :
CSR Expenditure :
Responsibility of Board of Directors (BoL)):
Different types of codes and standards of CSR:
Exercise



UNIT-IV
CORPORATE GOVERNANCE

Canceptual framework of corporate Bovernance, theorics
mc.f motel, board committees, corporate governance reforms,
mayar corporale scandals in India and abroad common
governance problems noticed in various corporate failures,
codes, and standards on corporate governance

i1, Corporate Governance :

Business houses are encircled by different variables and siakeholders. The business musl care
ihit every one of the stakeholders is happy with their affairs of them. The shareholders are keen ol !ha
sorporates in various ways. Investors and financial backers are worried about the benefits emerging
wul of the business. Being the financial backers, they anticipate a better yield from their venture. The
povernment is the controller of the organizations' longings that the legislative provisions outlined by it
I+ ohserved by the erganizations. Society expects that the standard guidelines be trailed by them.
tiporate governance is about the fulfilment of the relative multitude of stakeholders affecting th':
lminess houses. Thus,Corporate Governance is "the conduet of business in arrarda‘_'rcf W;-;ﬁ
Tnwvholders’ desires, whick generally is to make as much money as possible, while »;'t:l'ry'_f‘?rfﬂ!ﬂg_’ o : hi
fusie rules of the society embodied in law and local customs.™ Governance means alul:lmiranI{:rlt‘lgmEI
piocesses and systems placed for satisfying stakeholder expectations. Corporate gawﬂe ';}I
Al be defined narrowly as the relationship of a company o ifs .r.'!mmhn::k&*r.rhm: more hroadly, ;r:‘ E; :
o dutionship to society® The root of the word Governance is from "gubernate’, wl_mlzh n'rea.nf- t_z a“d.
When combined, Corporate Governance means a sel cff systems, pmcf:d::rtfs,kpﬁr:;:ﬁs. I:::-, ;ci,ms; e
Jtanclards put in place by a corporate lo ensure that relationship with various siakeholders

s - . - Secretaries of
business is conducted ethically. Institute of Company :
inamsparently and honestly and busi sion of best Management Practices, Compliance

lnhia defines "Corporate Governance as the applica >
-J ; Jw; in true ;.j:: arnd spirit ard actherence o ethical standards for effective managemenl and
I-’J: i ff-i'u.*.*ns.:.ﬂr af m-aa.e'rk and discharge af social responsibility for sustainable development of all
iErd

ke fielders. ™ i i .
' : both social and organizational

h hﬂS a cnmpmhenﬁl?ﬂ S.E.ﬂpﬂ_ It IJ'II::D'I'FI'EIE[EE ; :
{-t_lrpﬂr;te G?::fg;‘f:man ce supports reliable, moral, as well as cthical values. All in all, the core
e, responsibility, and respectability. It is to be borne

ol corporate governance is ransparency, EXPOSUIE,
and statistician who received the 1976 Nobel

an, an American economist _ . -
Seiences for his resgarch on consumption analysis, moneiary history and

/ r::-u#a.'e Milton Friedm

Vhworicl Prize in Economic ol
Sy lerity of stabilizalion polic).

osrant e poaltih & daily newspaper printed in broadsheet and published

! L ananed, . 1997, The Financial Times iy o _
i ::;L;:i;:ii:ies on business and economic current affairs, based in Lmr{a'rsvn. England the paper is

e by a Japanese holding company |
ficm Trstitute qfi'mpﬂm’ Leerefaries, o Stalurory Eﬂd_'}-’ under an Act uf F-IJ.I"JI.!EHHEHL ﬂ.n'm'ﬂ,]. wl'

I Ta
vt prasrate Affairs.




UNIT-V
BUSINESS ETHICS

Introduction
Morality and ethics, business values and ethics, approaches and
practices of business ethics, corporate ethics, ethics program,
codes of ethics, ethics committee, ethical belaviour- concepts
and advantages, green governance, Clause 49 and lsting

dgreement.

Maorality:

The dictionary meaning of morality is “principles concerning right and wrong or good and bl
thavieur " or “the degree to which something is right or wrong, good or bad, etc. according 1o moral
preinciples " or “a system of moral principles followed by a particular growp of peaple ™!

Morals are the common guidelines of conduct that empower individuals to live helpfully in gatherings.
Voral alludes to whet social orders endorse as right and OK. People generally act moraily and adlere
v cultural rules. While a few moral standards appear to rise above time and culture, for example,
decency, as a rule, moral quality isn’t fixed.

By and large, moral quality has been firmly associated with strict customs, individuals ay its
unportance is similarly vital to the common world. For instance, organizations and government “mc.ﬂ
h.ve implicit sets of principles that workers are relied upon to follow. A few thinkerﬁldiﬂingul.’ih ethics
wwl morals. Yet, many individuals use the terms ethics and morals reciprocally. In this way, morals are
the rules that guide individuals direct inside society. What's more, while cthics might change over the

long haul, they stay in the norms of conduct that we use to pass judgment on good and bad.

Filney,
rhe dictionary meaning of Ethic is “a system of moral principles or r ules of behaviour” or “a
wtem of philosophy that deals with moral principles ™ or maral principles | hat control or influence a
prxon 5 behaviours o
I'he term *Ethics” has been derived from the Greek word ‘Ethos ' which means the set of principles
tt influence human and group behaviour. Ethics are mostly F'Efﬂffﬂf i W*SMEHTFGH or a field or
Fvunch where a group of people acls together. For axﬂ_mp?f- the ethics of ‘!’”“”E”-_ and professional
viliics. Businesses are governed by a sel af rules which Justify If‘.ie good ar bad and right or wrong. For
evample, the business organization should charge “’-'amnabl_e e from the c HSHmEES for the products
ot services, It. therefore, becomes an ethic. Contrary 10 this if it charges over prices, it is contrary to
do not disclose the secrets of their patients.

he husiness ethics i.e., unethical, Physicians generally do ?
s as such a profession does not permit 1o do so.

I s is an gample of professional ethic
et of standard rules which specify good and bad or right and

I'hus, ethics refer to the well-defined s
wiemiy which human beings ought (o do or nol 1o do. It defines what ought to be done or not 1o be

! i Wford Advanced American Dictionary.
* Mhvied




UNIT-VI
CORPORATE SOCIAL RESPONSIBILITY (CSR)

'

Concept of CSR, Corporate Philanthropy, Strategic Planning
and Corporate Social Responsibility; Relationship of CSR
with Corporate Sustainability, CSR and Business Ethics, CSR
and Corporate Governance; CSR provisions under the
Companies Act 201 3; CSK Commitiee; CSR Models, Codes,
el Standeards on CSR

Meaning:

The term corporate social responsibility (CSR) refers to practices and policies undertaken by
corporations intended to have a positive influence on the society. The key idea behind CSR. is for
vorporations to pursue otfer pro-social objectives, in addition to maximizing prafits. The CSR objectives
sdude minimizing environmenial externalities, donating to charify, promoting equality, diversily, ard
wclusion in the workplace: treating employees with respect; giving back to the commuriny; and ensuring
st business decisions are ethical Corporate social responsibility is a broad concepl that can lake
wmany forms depending on the company and industry. Through CSR programs, philanthropy, and
.olumteer efforts, businesses can benefil sociely while boosting their brands. | |

In other words, corporate social responsibility is the overall r:a!&liﬂﬂship n_i‘ the corporation with
all of its stakeholders. These include customers, employees, L:i?mrnunmﬂ:-:. uwnersl.“mvcslc:rs, ,_g,wemm:uI:L
suppliers and competitors, Elements of social responsibility mc‘.n’m-fe Jnua:!m;m in .:r::rn:a.wzrf;:ad .:};:;;i.;; {;r
oo e relations, crealion and maintenance gf em prlayment, environmenial stewarasnig

porformance. ey
neage in CSR means that, in the ina usin _
e nd the ervironment instead of contributing negatively to them.

ays that emhances sociefy d ! . |
wary oz evolved from ; ¢ voluntary choices of individual companies to mandatory regulations at
& and international levels. However, many companies choose to go beyond the legal

into their business models.

e idea of "doing good" i 1 ‘
embrace CSR, but one thing is certain - to be perceived as

ry course of husiness, a company is operating in

seprional, national
reyuirements and embed th

- i e way a company ¢an R : ;
:h::‘;‘: ;s,:;:-;ﬂnn_p'.f ;rra.g:f::m- need io be r'ﬂ!e?gm!eﬁf into {15 culiure and business operations. In
jrenl = ijﬂ

unlay’s socially conscious environment, emp]n}ice,f- Iarndﬂc%gmghrers P]a.c:; lermum {::n Wﬂmil.j-g for
anl spending their money on businesses that prioflize Lok 5 EY can gelec _fﬂl.]f'ﬂﬁ_l E_h}’pﬂcns}r_

Tdensure CSR authenticity, a company 5hmEIrJ look at its trlaluas, business mission and_mm
voines and determine which initiatives best align with the business's goals and culture. The business
can do this internally or hire a third party 10 conduct an assessment.

hey Poimis:

s Corporate social responsibility 15 8 business model by which companies make ¢ conmeerred
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—— Syllabus

COM-HC-2026
CORMORATE LAWS

UNIT 1: Introduction -
Adiministration of Company Law [including National Company Law Tribunal
(NCLTY, Natonal

Company Law Appellate Tribunal (NCLAT), Speeial l',"nurtr;] Characteristics of'a
company; lifling of corpomte veil; types ol ompanies including one person com-
pany, small company, and dormant company; association not for profit; illegal
associution; formation of company, on-line filing of documents, promoters, their
legal position, pre-incorporation contract; on-line registration of a company.
UNIT 2: Documents

Memorandum of association, Articles of association, Doctrine of constructive notice
and indoor menagement, prospector-shelfand red herring prospectus, misstatement
in prospectus, GDR; book-building; issue, allotment and forfeiture of share,
transmission of shares, buyback and provisions regarding buyback; issue of bonus
shares.

UNIT 3: Management :
Classification of directors, women directors, independent director, small

shareholder’s director; disqualifications, director identity number (DIN);
gppointment; Legal positions, powers and duties; removal of directors; Key
managerial personnel, managing director, manager; Meetings: Meetings of
shareholders and board of directors; Types of meetings, Convening and conduct
of meetings, Requisites of a valid meeting, postal ballot, mfﬂmg through video

conferencing, e-voting. :
Committees of Board of Directors - Audit Commitiee, Womination and

Remuneration Committee,

Stakeholders Relationship Committee, Corporate Social Responsxhjltl}r Committee
UNIT 4: Dividends, Accounts, Audit:

Provisions relating to payment of Dividend, Provisions relating to Books of Account,
Provisions relating to Audit, Auditors' Appointment, Rotation of Auditors, Auditors'
Report, Secretarial Audit. Winding Up: Concept and modes of Winding Up.
Insider Trading, Whistle Blowing: Insider Trading; meaning & Iegal pr{wlsmns
Whistle- blowing : Concept and Mechanism. .

UNIT 5: Depositories Law :
The Depaositories Act 1996 — Definitions; rights and obligations ef depositorizs;
participants issuers and beneficial owners; inquiry and inspections, penalty.
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Paper: COM 1036
MARKETING POLICY ANALYSIS

CONTENTS:

BLOCK I: MARKETING CHALLENGES

BLOCK II: PRODUCT POLICIES

BLOCK III: INTEGRATED MARKETING COMMUNICATION
BLOCK IV: PRICING STRATEGIES

BLOCK V: RETAIL ORGANISATION
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Unit-5

Relationship of Marketing with
Other Functional Areas
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5.1 Introduction
5.2 Objectives
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organisation
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5.6 References and Suggested Readings

5.1 Introduction

The marketing functions of any organization cannot be separated from other
relevant areas relating to the organisation as well as its environment. It is
important to see how marketing connects with other functions like research
and development, production/ operations/logistics, human resources, IT
and customer service within the organization. Obviously all functions within
the organization should point towards the customer i.e. they are customer
oriented from the warehouseman that packs the order to the customer service
team member who answers any queries customer might have.

“Marketing is not only much broader than selling, it is not a specialized
activity at all. It encompasses the entire business. It is the whole business
seen from the point of view of the final result, that is, from the
customers point of view. Concern and responsibility for marketing

must therefore permeate all areas of the enterprise.” Peter F. Drucker.

To simplify Peter Drucker’s saying marketing can be viewed as a business
philosophy. Success of any business mostly depends on satisfying customer
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needs and wants, which cannot be the sole responsibility of the marketing
department.

5.2 Objectives
After going through this unit you will be able-
e toidentify the different functional areas,
e tounderstand the relationship of marketing with various functional
areas of an organization.
5.3 Relationship of Marketing with Different Functional Areas an
Organization

Letus understand the relationship of marketing with various other functional
areas of an organisation.

(Diagram depicting the relationship of different functional areas)

5.3.1 Research and Development:

Research and development is the most important function within an
organization which generate new ideas, innovations and creativity to develope
new products and services. It is a continuous process for any organisation.
Through research and development organisation not only create new product
and services but also improve existing products and services continuously.
Research and development is such a segment which looks after every
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department of the organisation to make the organisation more competitive.
The primary objectives of research and development are to secure a
competitive edge and increase bottom line profitability. Research and
development is not generally undertaken in order to generate quick profit
but instead for long term benefits. The new information that research
development generates can enhance employee commitment and confidence
levels. Instead of working on the same procedures, processes, and methods,
research and development challenges employees to constantly learn and
grow. Research and development is also important for market research
and identifying customer needs and wants. Applied research is invaluable
for developing new products and services and improving existing one in
accordance with customer needs and wants from the above analysis it can
be understand that research and development department provide valuable
insights to the marketing department and by incorporating those insights
marketing department can make their strategies more interesting and
significant. In an increasingly competitive global marketplace, competition
cannot be overlooked or undervalued. Though research and development
activity require a significant cost, still a good research and development
team can gain and maintain a competitive edge by boosting sales, increase
in profitability, open new and untapped markets, enhance brand and gain in
reputation, attract best employees, attract more investors, finding new
business partners, access new supply chains etc.

Stop to Consider

Research and development is basically innovating new products and
services and also improving existing one through which an organisation
can gain competitive edge.

5.3.2 Production/Operations/Logistics:

The operations, production and logistics functions within business need to
work in cooperation with the marketing department. Operations include
many other activities such as warehousing, packaging and distribution.
Operations also include production and manufacturing, as well as logistics.
Production and marketing department should have proper coordination and
work closely with each other. Creation of demand is the task of marketing
department where fulfilling that demand depends on the timely production
of those demand. So there is a possibility of conflict between these
departments. But, in order to increase the organization’s performance and
progress, the marketing and production functions must communicate with each
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other. Each function has their different roles. The production function focuses
on creating new products, managing the quality and quantity of the products,
and arranging deliveries. Marketing function concentrates on satisfying customers
and meeting their needs. Therefore, in order to increase profits and fulfill
consumers’ needs, the organization must collaborate between marketing and
production functions and limit the conflicts that might arise between them.

Logistics and marketing might seem to be diametrically opposed to each
other. Logistics deal with the handling and delivering of raw material to
finished products. Marketing, on the other hand, is a combination of
creative activities and the detailed analysis that backs them up. However,
these both the departments within any organisation have a symbiotic
relationship. As clients, for example, routinely expect production and
shipping to be fast and efficient, logistics is an increasingly important
component of marketing. Logistics is concerned with getting the product
from production to warehousing, to retail and to the ultimate consumer in
the most effective and efficient way. Through marketing demand is created
in the market and it is the duty of the production and logistic department to
timely fulfill the demand. In this competitive era fast movement of goods
from one place to another is very much crucial for the success of the
organisation. An efficient logistics department can become a marketing
instrument. Some companies have logistics systems that are so fast and
efficient that they’re able to charge lower prices from consumer as
compared to the competitor which in turn work as leverage for the
organisation. Logistics and marketing are complementary business
operations that enable a company to ensure that it can offer the right
products to the right customers in the right place. Place is one of the
five P’s of marketing. Through proper coordination between logistics
and marketing, companies can build the highest levels of customer
satisfaction by improving customer experience, enhancing customer
benefits.

5.3.3 Human Resources

Organisations are managed and run by people, so its utmost important to
look after efficient people and this particular task is performed by HR
department. Human Resource Management (HRM) is the function within
the organization which looks after recruitment and selection, training,
development and other concerning areas of professional development of
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employees. Other related functional responsibilities include well-being,
employee motivation, health and safety, performance management system
and the knowledge regarding the legal aspects of human resources. So the
marketing department must have the association with the HR department
for smooth implementation of strategies. The HR department help marketing
department with scoping out the job, a person profile, a job description,
and advertising the job. The HR departments help to find right marketing
personnel through assisting an interview to offering job. HR personnel
organise an induction programme for other departments so that new
employee can understand their role easily and also become familiar with the
organisation. HR department also show the mirror to the employees through
performance appraisal to the employees which in turn help in taking
corrective measures for the betterment of the organisation. HR professionals
also look after various legal aspects of the organisation which help in maintain
good industrial relation within and outside of the organisation. Registration
of trade mark, brand name, patent etc. requires legal expertise where HR
can play a very significant role. These are the different operational functions
of HR department which ensure and enhance quality of the organisation.

5.3.4 IT (Websites, Intranets and Extranets)

Information technology broadly consist of elements such as computer
software, information systems, computer hardware (such as the screen you
are looking at), and programming languages. In this modern era marketing
activities extensivelyuse all the IT elements to transmit information i.e. how
to get information, how to process it, how to store the information, and then
how to disseminate it again by voice, image or graphics. IT has changed the
overall marketing strategies for organisation. Without adopting information
technology no organisation can progress in the modern business world.
Information Technology plays a vital role in building customer relationship
management (CRM). Obviously IT is a huge field but we need to recognise
the importance of websites, intranets and extranets to the marketer. So a
website is an electronic object which is placed onto the Internet. Often
websites are used by businesses for anumber of reasons such as to provide
information to customers so that customers can interact, compare and buy
a product, more significantly customers start to build a long-term relationship
with the marketing company. Likewise organisations are trying to explore
different technologies like mobile marketing, social media marketing to attract
more and more customers. Information technology is making the life and
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processes easy and simple for both marketing organisation and customers.
But at the same time it has posing challenges also for marketing organisation
because customers are becoming more demanding and want quick solution.
Hence, companies need to deploy competitive IT professionals and also
funds to make the system effective. The IT department and marketing
department need to understand each other’s merits and limitations before
finalizing any strategy. Retaining and making customer loyal towards
organisation is tougher than attracting a customer. In this regard a proper
coordination is utmost important to achieve the goal of the organisation.

5.3.5 Customer Service Provision

Customer service provision is part of the customer relationship
management (CRM) which refers to the principles, practices, and
guidelines that an organisation follows when interacting with its customers.
From the organisations point of view, this entire relationship encompasses
direct interactions with customers, such as sales and service-related
processes, forecasting, and the analysis of customer trends and
behaviours. Ultimately, CRM serves to enhance the customer’s overall
experience.

Marketing spend money in the market and drive customers into their places
of business. Attracting a customer through marketing is one function and
retaining the customer is another aspect of the business. Since the evolution
of social media customer relationship has become a continuous and round
the clock activity for any organisation. Retaining a customer and making
that customer loyal towards the brands of the company is very much
important and crucial for organisation to attain competitive edge. To achieve
this particular objective organisation need to understand customers’
expectation and accordingly should provide training to their customer service
team. Positive customer experiences improve customers’ likelihood to return
to aspecific brand and increase the probability they will spend more. A positive
experience improves the customer’s overall satisfaction with the brand in question .
Customer service provision is very much integrated into marketing. Customer
service takes into consideration the needs of the customer as the central
driver. So customer service function revolves around a series of activities
which are designed to facilitate the exchange process by making sure that
customers are satisfied. The first step in ensuring your customers satisfaction is
to have a positive end-to-end experience with the brand and to shift internal
structures to enable marketing and customer service teams to communicate
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and collaborate more effectively . Marketing and customer service may work
together to achieve mutual goals and solve problem for the customers through
following steps-

e Social media customer support.

e (Creating content for customers.

¢ Understanding customer expectation.
e Unified messaging.

e Customer loyalty programme.

¢ Sharing customer stories.

e Shared goals.

¢ Product marketing.

Stop to Consider

Relationship encompasses direct interactions with customers, such
as sales and service-related processes, forecasting, and the
analysis of customer trends and behaviours. Customer service takes
into consideration the needs of the customer as the central driver. So
customer service function revolves around a series of activities which
are designed to facilitate the exchange process by making sure that
customers are satisfied.

5.3.6 Finance Department

The marketing department will need to work closely with the finance
department to ensure that, there is an adequate budget to meet the needs
for research, promotion and distribution and advertising its products and
services. For promotion, advertising etc. marketing department requires
huge funds to create a strong appeal among customers. On the other hand
finance department need to ensure that all the business operates within its
financial capabilities. They will want all departments to work within their
allocated budgets and must have knowledge about companies’ financial
capabilities. While a business must be able to market its product, it must
also be able to manage the related costs. This is the foundation of the
relationship between marketing and finance.

Like all departments, marketing may wish to overspend if profitable marketing
opportunities emerge over the year. The marketing department is likely to
concentrate on sales volume and building market share, while the finance
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department may be more focused on cash flow, covering costs and paying
back investment as quickly as possible.

To make this relationship work, the marketing department takes the
responsibility of managing and developing the growth of a business while
the finance department works closely with marketing to monitor trends in
the business as well as manage the efficiency of marketing initiatives. In this
competitive era marketing activities require finance more than ever. From a
marketing perspective, by adopting following three ways relationship with
the finance department can be improved for overall improvement of the
organisation:

Communication is the key: The perception is that marketing is always
going to ask for more funds to improve its performance and finance is always
considering financial health of the organisation before allocating more funds.
Hence, it is desirable to conduct regular meetings between the two
departments to negotiate and discuss expenses and budgets in alignment to

company goals.

Share the success: When Finance sees a large expense, without significant
reason and knowing such requirements, they want to curtail the budget.
That’s their job. Those in marketing must take the time to discuss the reason
for such requirements and explain the issue, why the funds are needed and
how it will benefit the business. Both departments need to adopt collective
bargaining to arrive at a meaningful solution.

Think alike: Marketing department, need to go through a proper research
before finalising and presenting the project cost to the finance department.
At the same time finance department also need to look at the project from
the benefit point of view before deducting the project cost. This will make
the negotiation process a lot faster and easier.

Check Your Progress
1. Identify the different functional areas of an organisation.
2. Discuss the role of Research and development in marketing.
3. Highlight the role of Human Research department in marketing.

4. Why is it important for the marketing department to work closely
with Finance department?
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5.4 Summing Up

Marketing department requires assistance from all other departments in an
organisation. Active cooperation with all departments make marketing
department successful. From the above discussions it is clear that
departments like research and development, production and logistic,
information technology, human resources, finances are indispensable parts
for the smooth functioning of marketing department. Marketing
progressively work to attract and acquire customer where research and
development helps with creativity and innovativeness. Production and logistic
provide right product at right place at right time. Human resources can help
by providing competitive manpower and information technology guarantees
new age technologies to serve customers. Customer service or customer
relationship builds long term relationship with customers and last but not
least finance is known as life blood of all business activities. For successful
implementation of all strategies finance department must sanction the
budgeted projects. Hence, a comprehensive inter departmental
communication is must be in place for attaining the overall goal of the
organisation.

5.5 Model Questions
1. Define relationship of marketing with other functional areas?

2. What are the objectives of relationship of marketing with other
functional areas?

3. Howresearch and development helps an organisation?

4. Why coordination is necessary between marketing and production
and logistic department?

5. Canmarketing operate without the help of information and technology?
Discuss in detail.

6. Discuss the relationship of marketing with HR department of an
organisation?

7. What way marketing and customer relationship can benefit each other?

8.  Discuss in detail the role of finance department in enhancing marketing
capabilities of an organisation?
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—— Syllabus ——

COM-HC-2026
CORPORATE LAWS

UNIT 1: Introduction 4

Administration of Company Law [including National Company Law Tribunal
(NCLT), National .

Company Law Appellate Tribunal (NCLAT), Special Courts]; Characteristics of a
company; lifting of corporate veil; tvpes of éompanies including one person com-
pany, small company, and dormant company; association not for profit; illegal
associz tion; formation of company, on-line filing of documents, promoters, their
legal pcsition, pre-incorporation contract; on-line registration of a company.
UNIT 2: Documents

Memorandum of association, Articles of association, Doctrine of constructive notice
and indoor menagement, prospector-shelf and red herring prospectus, misstatement
in prospectus, GDR; book-building; issue, allotment and forfeiture of share,
transmission of shares, buyback and provisions regarding buyback; issue of bonus
shares.

UNIT 3: Management :

Classification of directors, women directors, independent director, small
shareholder’s director; disqualifications, director identity number (DIN);
appointment; Legal positions, powers and duties; removal of directors; Key
managerial personnel, managing director, manager; Meetings: Meeﬁngs of
shareholders and board of directors; Types of meetings, Convening and conduct
of meetings, Requisites of a valid meeting, postal ballot, mcetmg ﬂ:ruugJ‘u video
conferencing, e-voting.

Committees of Board of Directors - Audit Committee, Homma‘t ion and
Remuneration Committee,

Stakeholders Relationship Committee, Corporate Social Rﬂﬂpﬂl‘tﬁlhﬂﬂ}' Committee
UNIT 4: Dividends, Accounts, Audit:

Provisions relating to payment of Dividend, Provisions relating to Books of Account,
Provisions relating to Audit, Auditors' Appointment, Rotation of Auditors, Auditors'
Report, Secretarial Audit. Winding Up: Concept and modes of Winding Up.
Insider Trading, Whistle Blowing: Insider Trading; meaning & Iegﬂl pruwsmns
Whistle- blowing : Coneept and Mechanism.

UNIT 5: Depositories Law

The Depositories Act 1996 — Definitions; rights and obligations of depositorics:
participants issuers and beneficial owners; inquiry and inspections, penalty.
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Unit — IT1
BUDGETARY CONTROL

,,..-—-"""___-—""———__—_—_-___—____-_—_———_____-—

brief

M

i)

i)

B,
) Ope

Part I: Theoretical Questions

o.I. Classify budgets on the basis of time, function and flexibility and describe them in

Budgets are classified according to their nature, The following are the types of budgets
which are commonly used.

Classification of budgets according to time.

(i) Long term budgets

(ii) Short term budgets

(iif) Current budgets

Classification of budget on the basis functions.

(i) Operating budgets

(i) Financial budgets

(iii) Master budget

Classification on the basis of flexibility

(1) Fixed budget

(ii) Flexible budget

Classification according to time :

Long term budget : A long term budget is prepared for a period of three to five years.
Itis done for expansion or modernisation of the undertaking, introduction of a new product
or anew project or undertaking heavy advertisement or capital expenditure. It is useful for
industries where gestation period is long i.e. machinery, electricity com.

Short term budget : These budgets are generally prepared for one or two years. They
are in the form of monetary units. These budgets are generally prepared by consumer
industries like Sugar, Cotton textile ete. industries.

Current budgets : Such budgets are prepared for a week or for a month or for some
months. These budgets relate to the current activities of the business. According to LC.W.A,
London, ‘current budget is a budget which is established for use over a short period of time
and is related to current conditions’. They are prepared for control purposes — to watch
Progress of actual performance against targets and to suggest early corrective measures
Where necessary.

Classification on the basis of Function.

rating budpeys

rating budgets relate to the different activities or operation of a firm. The commeonly
\sed operating budgets are :

S
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Unit -V
INTRODUCTION TO GOVERNMENT ACCOUNTING

Introduction : , V.l
Meaning of Government Accounting : V.1
Features of Government Accounting : Vi
Objectives of Government Accounting : V.2
General Principles of Government Accounting : V.3
Differences Between Government Accounting and Commercial Accounting : Vi3
Forms of Accounts of the Union and the States : v
Organisational Structure of Indian Accounts and Audit Department : V.4
System of Financial Administration in India : V.5
Principles of Financial Administration - V-3
Ingradients of Financial Administration : V.6
Manner of acconts keeping : V.7
Accounting Structure/Accounts Keeping of the Government : v.7
Part-1 :Consolidated Fund of India : V.8
Part-II Contingency Fund : V.9
Part-I1I Public Account : V-9

Major, Minor and Detailed Heads : V.11
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NTRODUCTION TO GOVERNMENT

_——_______ ACCOUNTING
/—._-‘\‘\'—\~:-_——— —

I

Goverimem Accounting in 1ngia v,

in Vas carried out on the pattern and techniques suggested in the
s ?ﬂi,ﬁ;ﬂﬁ?m OfIndia Act, 1935, This system continued fll the early 1960 when a
ﬁ:rlwtl butno basic Ehm;:'“h':d“ﬂ'ﬂ Was carried out, This review made some changes in the major
‘Head nomic develo been “uggested in the reforms, Since nineteen sixtees Government
dertook €CO hich pment and socia| welfare programmes which needed monitoring the plans
imes Which needed mid-term, apraisal during implimentation period. The existing system
accounting built around deparpgpe was Jound incapabie of giving information about
of the Government. Moreaver, there was a need Jor
Management reporting system. Therefore, reform in
sccounting was felt and as a result the fingneiqy System of classification fﬂme{nf?{ﬂ'{ﬂ from
1 st April’ 1974. The next reform was the depg

: / rtmentalisation of accounts in the Certral
Government which came into effect in 1975,

Meaning of Government Accounting :

Government Accounting means the system of | keeping accounts and the manner of conducting
wiit of Government departments, Government un dertakings and Government companies. |t
san accounting system which is basicaly concerned with financial administration of Government
offices, departments and companies.

[t maintains the accounts of mobilisation of; resources by the government from various sources and
tei allocation to different activities and the proper ulitisation of such allotted funds by different departments
mdagencies ofthe Government. This work of maintainin

g accounts and auditing thereofis statutory
mnisted with the Comptroller and Auditor General of India (CAGI).

Financial Propriety : Government Accounting shows whether the
sduly followed or not while incurring an expenditure. Financial Pro

principle of financial propriety
rima-facie should not be more than the occasion demands,

priety means that an expenditure

Features of Government Accounting :

There are certain special features v hich differ from commercial accounting as mentioned below,
) Confor mity to budgeted provisions :

g‘*ﬂﬁmnnt accounts are based on annual budgets. They must conform to budgeted allotments
' MF“ﬂrbﬂffdf‘lfcﬂunﬁng :
b v cTment accoynts

fi g O ACCOUNE, et

are related to certain F unds such as Consolidated Fund, Contingency
Dplicatigy,
. Eﬂsisg of Cask

- 50, the accounting system is fund based accounting.
fAccoun Basey ﬂj:.a!cmuming 2 : :
ﬁ;::;"'“'fl'ciul llnde:ig ollowed in Government Accounting is generally Cash Basis except in c:
[?E,LE}‘E""T Sjﬂg::gis and Loans and Advances. where Accrual Basis of accounting is applied.

0 5




ANCIA
ACCOUNTING

For B.Com 1st Semester (Core)

Course level: 100 to 199

l ' KR Das
KM Sinha
Dr. N Kalita
Dr. AK Deka




FINANCIAL ACCOUNTING : A text book on Accountancy for TDC (B.Com,) |# Semester
as for Four Year Under Graduate Programme (FYUGP) of Gauhati & Other Universitieg
written by a group of eminent Professors and Published by Manab Publications,

Guwahati-781026.
Published by
Manabendra Sarma
Manab Publications
Forestgate, Narengi, Guwahati-781026
Ph. +918822641479(M)

Text Copyright : Authors
Design and Cover Copyright : Publishers

Revised Edition : 2023
ISBN : 978-93-G3843-22-7

Price : T 650/-

Typesetting : Aswini Sarma
Cover design :

Printed by : Abhilekha Graphic, Uzan Bazar, Guwahati-781001



(x)

+ Revenue Recognition AS-9 (Accounting Standard)

+ Borrwing Costs (As-16)

+ Summary AS-16
o International Financial Reporting Standards (IFRS)

e Exercise
Unit-ll
MEASUREMENT OF BUSINESS INCOME
¢ Net Income
urement of Income and Expendeture

o Objectives of Meas
+ Going concem Assumption/Continuity Doctine

+ Periodicity or Accounting Period Assumption
« Matching Principle

+ Revenue Recognition Principle

+ Revenue Recognition (AS-9)

« Valuation of Inventories
« Capital Expenditure

+ Classification of Capital
+ Classification of Receipts
+ Classification of Incomes
+ Exercise

and Revenue [tems

Unit-ll
FINANCIAL STATEMENTS

A. Trading Account

¢ Introduction
+ Meaning of Final Accounts

+ Uses of Financial Statements
+ Stakeholders/users and their Information Needs

« Distinction between Capital and Revenue Items
¢ Classification of Expenditure

« Classification of Receipts

+ Classification of Incomes

¢ Trading Account

« Objectives/Purpose of Preparing a Trading Account

e Importance/Advantages of Trading Account

+ Concept of Gross Profit and Net Profit and their Impact

+ Direct Expenses

# Indirect Expenses

o Preparation of Trading Account

. Guid_ﬂims in preparing Final Accounts
¢ Closing Entries

+ Valuation of Closing Stock
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Unit-II
MEASUREMENT OF BUSINESS INCOME

_____:—_———__—_“

Met Income:
Income:

The term income means any gain derived from both regular and irregular sources Income
from regular FUrCCs such as sale of goods, interest on deposit or investment, rent from houses,
dividend from investment of shares, commission and fees received for services rendered are
called revenue income.lt is the amount received or receivable in normal causse of businessby
selling of goods or rendering of services.

Income from irregular sources such as income from sale of any fixed assets( land,
building, furniture ect) is called capital income,

In short Revenue arises from

1) The sale of goods.

2) Rendering of services.

3) Use of the enterprisere resources by others vielding interest, dividend and royalities.
Expenses :

The term expenses means the cost of services and things use for eaming revenue.Expenses
are measured by the cost of assets consumed or the cost of servicesused during an accounting
period.If the benefit of an expense is consumed by the business in an accounting period, it
iscalled a revenue expense. According to Finney and Miller "Expenses are the cost of use of
things and services jfor the purpose of gemerating revenues Expenses are voluniarily
incurred to generate income.”

Example: Raw materials consumed salaries paid.

Such expences are called revenue expences. ‘

If an expence gives a benefit which can be used in the hu_sineaﬂ for a long period
(exceeding the accounting period), such an expences are called capital expences.

Example: Purchase of fixed assets like Land and building, Plant and machenery ect.

Net Income : -
Net income means that the excess of revenue InCoOme OVET TEVERUE CXPENCESS for an

accounting period.
Net Income = Revenue Income — Revenue Expenses
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Unit-1
B. AUDIT PLANNING

Pagf:!. |-H'- I "-I E1 ] E

tions before accepling appointment and before commencement of andit.

idera . :
s (a) Before accepling appoinment

(b) Before commencement

Division of work between junior and senior audit clerks

Audil programme
Precautions

Audit note book
Working note book
Audit file

Audit manual

Audit memorandum

Surprise check
Tick marks or check marks

(Questions
Unit-1
C. INTERNAL CONTROL-INTERNAL CHECK

Pages 1.C.1-1.C.24
Internal control

() Meaning {b) Charactenistics (c) Purpose (d) Auditor’s duty
Internal Check
{a) Objects {b) Advantapes {c¢) Features (d) Divisien

internal check and auditor

Comparison Between Internal check and Internal Audit,
Intenal check as regards cash receipts and cash payments.
Internal check as regards credit sales and sales returns.
Internal check on cash purchase,

Internal check regarding credit purchase,

Internal check as regards purchase returns

Internal check as regards stores

Internal check as regards wages
Questions

Unit-]
D.VOUCHING

Pages 1.D.1-1L.D.54

Vouching - meaning, fi
- E, leatures and
Features of valig e object, Importance

Vouching of cash transactions
ta) Collection of book-dehis
(<) Income from interest
() Rent received

(b) Bills receivable
(d) Dividend received
() Commission received




UNIT- |
C. II_*ITER_NAI. CONTROL-INTERNAL CHECK

—

Internal Control:

Meaning : Internal control means the whale system of controls, financial and otherwise, established
by the mﬂ;'hﬂgfmﬂm in the conduct of a business, including internal check, internal audit and other forms
of control.

TE!EL Council of the I_“'“i“‘“ of Chartered Aceountants in England and Wales in ‘Statements
on Auditing’ has defined internal control as “not only internal check and internal audit but the whole
system of controls, internal or otherwise, established by the management in order to carry on the business

of the company in an orderly manner, safeguard ity assets and secure as far as possible the accuracy and
reliahility of its records. ™

According to American Institute of Certified Public Accountanis “fniernal conirol comprises
the plan of arganisation and all of the co-vrdinated methods and measures adopted within a business 1o

safeguard its assets, check the accuracy and reliability of its accounting data, promote aperational efficiency,
and encourage adherence to prescribed managerial policies. "

From the above definitions, it is clear that internal eontrol means accounting, administrative and
physical devices which are designed—

|. to protect the assets of the business,
2. to ensure the reliability of financial and accounting information, and
3. to promote operational efficiency for overall profitability — and increasing the efficiency of the

business.
In substance, internal control system is
i) the process designed by those charged with governance, management and other prosanel
i} to reasonable assurance about the achievement of an entities objectives in the following calegories:

{a) reliability of financial reporting,

(b) effectiveness and efficiency of operations

(c) safe guarding of assets, and

(d) compliance with applicable laws and regulations.

Areas of Internal Control :

Internal Control includes internal check, internal audit and other types of control. The important
areas of the internal control, besides internal check and internal audit are —

I. Accounting Control 2 Administrative Control and 3. Physical Control.

Accounting Control :
It comprises the plan of organisation and the procedures and records that are concerned with the
safeguarding of assets and the reliability of financial records. It includes the following controls:
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UNIT-I
FINALACCOUNTS OF COMPANIES

Learning objectives:

After studying this unit, students will be able to und erstand :

Meaning of Financial Statements,
Constituents of Financial Statements and their explanation

Keeping of Books of Account,
General Instructions for preparing Balance Sheet and Statement of Profit and Loss,

Formats of Balance Sheet and Statement of Profit and Loss,
Explanation of terms of Balance Sheet and Statement of Profit and Loss,

Explanation of some important items of Final Statements
Treatment of items in the Balance Sheet and Statement of Profit and Loss

Iustrations on Final Accounts.

Introduction :
Financial statements are the end products of accounting process. These stalements are
the outcome of the summarising process of accounting. Therefore, they are the sources of
information. This information becomes the basis for drawing conclusions about the profitability

and financial prosthion of a company. Hence, they are to be arranged in a proper form with
suitable contents so that shareholders and other users of financial statements can easily

understand and use them in their economic decisions in a meaningful way.
Meaning of Financial Statements :

‘4 financial Statement’ is a summarised statement of financial data relating fo a business
unit. Such financial data are erganived systematically, presented logically in the statement in
arder to convey some financial aspects of a business firm. It may show the financial position at a
point of time like Balance Sheet or may reveal a series of activities over a period of time as in the

case of an Income Statement.
The Position Statement i.e., Balance Sheet shows the financial position of a firm at a point of

time and the Income Statement i.c., Profit and Loss Statement shows the profit earned or loss
suffered during a given period.

Definition :

Aecording to John N. Myer, ‘The Sfinancial statements provide a summuary of the accounts
of u business enterprise : the Balance Sheet reflecting the assets, liabilities and capital as on a



SN

AS PER CBCS SYLLABUS

AD\IAN CED e

CORPORATE |
ACCOUN"NG

PAPER : BOM DSE-HG

Malnr [:nurse of GAUH A %

. R. DAS

K. M. SINHA
DR. N. KALITA
DR. AJAY DEKA

MANAB ———————

lications —=




Published by
Manab Publications
Foresigate, Narengi, Guwahati-781028
Ph. +E1E~BEEE414TE{M}

Text Copyright : Authors
Design and Cover Copyright : Publishers
First Edition : 2022
Price : 7 425/-

ISBN : 978-93-93843-09-8

Typesetting : Aswini Sarma
Cover design : Moon Sarma

Printed by
Abhilekha Graphic, Guwahati-1



CONTENTS

Unit-I
Accounting Standards

Introduction
Standard
Accounting Standard - Definition
Benefits of Accounting Standards
Needs for Accounting Standards
Limitations of Accounting Standards
Objactives of Accounting Standards
international Accounting Standard Committee (IASC)
International Accounting Standard Committee Foundation (IASCF)
Ohbjectives of IASCF
Governance of IASCF
Formation of Trust and Responsibilities of Trustees
Feature of International Accounting Standards (1AS)
International Accounting Standard Board ( IASB)
International Accounting Standards
Indian Accounting Standard
Applicability of Accounting Standards to Different Enterprises
Level | Enterprises
Level II Enterprises
Level 11l Enterprises
Applicability of Accounting Standards
National Advisory Committee of Accounting Standards
Constitution of National Advisory Com mittee on Accounting Standards
The Securities Exchange Board af India (SEBI)
Notes of Some Accounting Standards
International Financial Reporting Standards Foundations
Srandard Setting Prodeeure

Exercise
UNIT-1
Winding up of Companies
Intreduction
Meaning

Features of Liguidation
Modes of Winding up or Liquidation
Grounds for Compulsory Winding up

Page No.
1.1
1.1
1.1
1.2
1.2
.3
1.4
l.4
1.4
1.5
1.5
1.5
1.6
1.7
1.7
1.8
1.9
1.9

.10
110
.10
111
1.11
.12
.12
1.51
1.53
1.55

1.
.
1.
il.

Tk ok = == —=



Unit-11
WINDING UPOF COMPANIES

— —

Introduction :

A Company is a corporate body corporate created by law and it carries out its affairs according
to law throughtout its life. Though it is supposed to have a perpetual existance yet it can be brought to
an end under certain circumstances and that is through a process of law. Thus a company being a
creation of law, it cannot die a natural death ; hence it must die through a process of Law which is
known as the process of winding up or liauidation.

It is to be noted that a company ceases to exist
up or liquidation is one of the ways to dissolve a company.
process of incorporation and dies through the process aof liguidation. The
certificate and the latter is a death certificate of a company.

Meaning :

Liguidation means a legal process through which a joint stock company is wound up and
the winding up of the company has to be effected according fo the procedure laid down in the
Companies Act. Therefore, the two ferms viz., liguidation’ and 'Winding up' though theoratically

different are synonimous in use.

when it is dissolved and the process of winding

Thus a company is born though the
former is a birth

Features of Liguidation :

Eollowing are the salient features of liquidation :
(i) A Company, either Solvent or Insolvent, can be wound up :
Any company can be liquidated when it is found necessary. It is not necessary that only an

insolvent company should be liquidated. Sometimes, a solvent company is also liguidated.

(ii) Permanent Closure of Business of a Company:
Liquidation.of a company is different from the insolvency of a trader or a firm. In case of insolvency,

a trader or a firm can start business de novo and is not forced to discharge the unpaid balances of the
past business out of the earnings of the fresh business. In the case of liquidation, a company is closed
down forever and insolvency of a company is one of the causes of its liquidation.

(iii) Liquidator's Administration of Assets for the Benefit of Creditors and Members:

In case of liguidation, the property of the company is administered for the benefit of its creditors
and members. Assets are realised, uncalled capital is collected and out of the proceeds, the claims of
the creditors are settled. If there is any surplus left, it is returned to the shareholders of the company
according to their rights.

(iv) Systematic Realisation of Assets and Payment of Liabilities by a Liguidatar:

The job of realising various assels and paying various liabilities in a very systematic way is
performed by a person called liquidator. The appointment of 2 liquidator depends upon the mode of
liquidation.

(v) End of Corparate Existence :

The effect of liguidation is the end of the life of the compemy and ithe effairs of the company are
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ABSTRACT

sing is an important tool used by every business
along with the marketers to capture customers in
nerease their sales and therefore earn revenue.
ssed by, there has been a lot improvement in
ing methods and then the evolution of the
d technology, the whole scenario of the marketing
‘well as the advertising has been impacted in
ays, it brought a lot of changes. After which,
sing scene is not the same like before. Presently,
ryone and everything is driven by internet and
. Lives of people are totally dependent on the
or every little things or information people would
 fuirn fo the internet to find out and satisfy themselves
 No two people have the same faste or preferences.
sumer’s needs and wants are unstoppable for which
eters need to understand them and hit at the right
the right time and at the right place. So, the
“are more alert than before and are leaving no
urned to fulfill consumer’s needs and wants and
same time achieve their various organizational



are switching towards onling mﬁnuﬁ1u-.m.a=h

tvertising is a modern strategic tool with #
internet, through wiich one can provide various ¢
or ideas related to a product or a brand to the
laree, 1o matter wherever they are and wha the

£ . [ L t
The present paper is an atlemp? af looking at the ¢ y

Keywords: Digital Advertisement,
Advertisement, Benefits & Problems

Introduction

Advertising is a crucial component of marketing
which has been framed and used for pron
informing consumers about a product or a bra
they are well informed ahead of making a decis
to purchase. With the change of time and eva
internet and technologies around 1990s, there he
tremendous change in the world of business a
dynamics of marketing have changed completel
online advertising have emerged out of the eve
internet successfully. Digital advertising is
promotion with the help of internet, to inform,
the new and existing customers, persuade them, 1
them, and educate the customers about the p
brands effectively and then finally to expand the
In today’s competitive business world, digital adys
have emerged as a successful and most powerful
utilized in order to fulfill the desired goal of b
has been capable of impacting the consumers in
manner the traditional advertising have done
hy digital advertising gained so much pop
Recently, there has been an incredible increase
number of people using the internet and it still the nt
15 Browing every other day without a doubt. F
and turn to the internet to search for ev

Contemplating Digital and Traditional Advertising 63
nformation on Google (search engines), search about
seople on Facebook, new .E_E:ng new vno_w—-.—h— on
“_#._,En..mq: or Tiktok, new product launched, their uses,
iheir value, their description, their content on Youtube,
and therefore many befare n.ﬁwzu-rn any sort of .ﬂﬁn_umum
Jecision. Marketers made sure with all the intelligent and
<tudies to use such platforms where people love to invest
maost of their ime, Marketers strategically promote their
products and brands online on such platforms mostly of
what they need and want. And consumers liked the #ﬁ
and stepped forward to buy and avail m:n_unuﬂ_u#“umhu
spreading of awareness was real quick and 1.“& e to
reach among the people who were targeted. _ﬁ_r &Hrﬂ.m
developed and framed in such a way that with a e
a button it danced in mﬁnﬁ& of the people. And, so i
other marketers observing the popularity m-..:&&uhc&..
online mode started to switched to smﬁnnh.uhw
online. Therefore, competition among ,_E.E.n_.._n “.-E”
houses started, The best of the best could only surviv
and win over the consumer. Leaving no m._..aﬁmﬁzﬂu.m_nm =
to woo the consumers _.uaﬁn_...m a J:.MH_N_.. _..m—_“.
compromising or complaints can be wﬁ i ﬂnodmmwna.m“
house. The question is who can compe P A
better, who can m_mwﬁ the ‘wow factor’ and convince
the consumer faster.
I'he growth of digital advertising has r..._.ﬁﬂ —_.ﬁmunh
lhe marketer as well as the %ﬂﬁ.ﬂﬂ. toagher every
competition at every level and is ge n_m_. it
other day. The behaviors of the n.oaﬁ:ma_ e and
it is unpredictable and nE.:EHM EEp; beople have
preferences can change overnight i T tackle
the same likeness. The demands are never ﬂwn.n_ﬂr.mntman ind
and handle such situation, many wnaiﬁ b wvive
marketers are willing to go to any mxﬁﬂ.ﬁ- S more profits
in the market and eafn thet o les, and to increase
means to increase the MR CCEECq wrough the
the number of sales can Onty s advertising well
process of prometion. Promotion




04

enough ta attract and convincing the _u_m._u_u
more <o that they buy the products, and in ol
their attention and convincing them to buy
2 marketer must learn and be ready with a
ctrategy available or mend them personally to'
that no one is empty handed. .
Today, considering the nmmm.—n_ =Q<HHEWEH as
effective strategy, Marketers have adopted i
taking the advantage. Many are excited to
lack of information stops them to go —.._.:.___._.umﬂ
some are companies whose perspective tow
method is not that appealing, they are not yet
to adopt them as to why? As because, of the e
traditional advertising and their familiarity
strongly believe that traditional advertising is mg
and impact better than the modern method
common sense, any business owner would wa
sure that their :.:u_..nmw. is well invested and well spe
the right one. No one would want to go do
because they made a wrong choice. The decision
the best way to reach to the customers with
but effectively is crucial and not easy at all. The ax
of many options to advertise creates a dilemp

not known, as to which one will be the best
n._H_u..._..

Therefore, there are unending arguments regar
seélection of the best option available, whe hor
traditional advertising or the online mﬂcﬁwmﬂnw
behieves that traditional ad vertising is no more,
others still believe that traditional one is the b
reach customers, On the other hand, some si
advertising provides more control and so on.
the argument is, let us try to understand the d
and compare both the option ie. traditional ad

ve i 151 :
. ersus digital advertising in order to select the
uitable for a business, ;..
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Traditional Advertising and its Benefits

traditional mn?.mnmmmﬂm has been in and around us for
ceveral decades - and is skl very much _n:_elth!x.—.m us.
It consists of nnﬂmummmﬁm __Hd._-m__. the print media, like
newspapers and magazines, TV, radio, flyers, postal letters,
brochures, banners, and hoardings. Traditionally
advertising through newspapers, flyers, TVs, or on the
radio, give us the benefit to reach the targeted local
audiences of a particular place in a very easy and simple
way. The strength of traditional advertising is that our
largel audience can keep and hold onto the advertisements
materials such as flyers, magazine ads, for a longer period
of time. They can have a look whenever they want to
without being forced to. Traditional advertising have the
«ame impact as of the online advertising depending on
the type of consumers' targeted. Traditional advertising
is still popular and still prevalent because, not all have
the access to internet. Even after so many decade of the
evolution of the internet, there are some location which
has not avail the facilities of the internet, and so therefore
many people are not aware about the fact that
advertisement online mode. It is not, that traditional
advertising have been able to reach to every nook and
corner of the world but to some extend it have reached.
Traditional Advertising stand out at cerfain point, anyane
without internet can be reached _.r....bﬂm.w.. and people are
familiar with it and understand it easily as they have been
using to it for some time. They have been and still w_._ln.—w
are able to convince and influence the behavior of
consumer to make the purchase decision related to a
product in presence of the competitive digital advertising

The Problems of Traditional Advertising

i of promotion.
We know that advertising is a paid form of e
So, for a business who is at a stage of beginning may
it a bit problematic to deal with the traditional advertising

iti beginner as the
as because it is way more expensive for a .
_”.Hn get maybe n@mw__ to advertise through newspaper, radio



Digital Py
b :

wd TV, And that too remains for a short mon €
M___.., much we pay. The engagement of .__._.,_"
advertising 1s comparatively very _..E..m. as we knoj
traditional advertising is a Mont passive form of
and the communication is one sided. It
providing information to the customer foras
of Hme and the effectiveness 1= unknown angd o
hope that they will purchase it. Likewise, ! |
less as compared to digital advertising, as it is not
cost and that one has to pay for the maten :
paper to print the flyers on. And even after ﬂ.—l...
have to pay for the distribution of the materalsy

The audience may have little or no interaction a ..r..m_
the materials. Traditional advertising is more fog 158
delivering the information to the audience rz ther
encouraging or persuading them to buy. Here, th
and one sided communication hampers in the pros
persuasion to the consumers. It lacks the con
convinang power and to some extend fails to
urge among the consumers. Lastly, we cann
the effects of the traditional advertising campai
how many have purchased the products, after s
advertisement? Was it effective? Was it able to
the right people? Were the information reached
all? So, with traditional advertising, one cannot tra
the effectiveness and success of the campaign.
can do is just wait patiently, look at the number
and expect that the advertising campaign was

enough to persuade the people and they make a purch
&....__..“m_.:n.

Digital Advertising and its Benefits

Through digital advertising one can cover the wid T TAng!
of audience for the product. Naot only reach a ary
numbers of people but one can reach them reg .
their geographic location. For example, when 1
something on the Facebook, instantly it reaches to p
far and wide in just fraction of seconds. We need |
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vel far in order to reach to the target audience. Digital
L ertising targets the right set of viewer who are
___h_.._::..q_,h_ in buying that product or have searched the
lated product. Tools such as display ads, E&-&- and
video ads iruﬂ—# ah_w.ﬁ_ Fwﬂigi.ﬁ E-E

we can tailor or filter them accordingly to the traits of

ihe buyer, and other factors _.En_“.. as - age, gender,

_.__._..;ﬁm.m.:.uﬂ- income, ﬁuﬂﬁﬂuﬂEn _.._E_u—-rﬂﬂ‘ fears, E*..

One can personalize the content so that it gets their

ttention. Digital advertising is more engaging than the

traditional advertising. Through social media, live chat

snd email, we can easily communicate and be engaged
with them. Digital advertising is capable of explaining
the uses of a product and in what way it is to be used. It
is often easier with video EE:& which can include
animation, motion, text, graphics and —.—.—n—..u_.%ﬁni&.. .
Digital advertising cost a whole lot less than EEEE% l
methods - even if it includes paid ads. Under hﬂ-ﬁ&
advertising the audience can choose the medium,

is not at all available in traditional methods. Often, flyers

the number of people who viewed the uﬁ?.rnﬂ many
purchased, and so on. This way, one can easily nﬂﬂnﬂuﬁa
the return on inyvestment. F.Em just a few n_Hru.- e
avail all the statistics; we don’t _“E_...n to EE.E or

lime to know about the results, unlike ﬂ%-nhu .ﬂ._nnra_..._:m. e
which could take a longer time. Digl et IMEEE._..N. =
remarketing of the ads. Through Eﬁ Eudﬂ._unbﬂ
image of the product, the value, the use. components

due to the ﬁﬁﬂ!ﬁ&%ﬂomﬂg RS process regarding
therefore help in the decision E..r_ﬁw there Hmﬁ the
» product. Lastly, digital u.m{_m—.ﬂu_..uﬁ f traditional
.n_,mnr. This is _._.n- ossible in Enhmﬁﬁaﬂ_nnﬂnmm at
advertising because, they are prin

specific Himes.



68 . il
Digital Advertising

The Problems of :
- drawback of digital advertising mm. _
\ransparent as because w_........ m—.:u_..h.m..“_..- and emotio
S be viewed in the form of comments or
Therefore, many negative qTﬁ.Tmnr ar CoRA

by the unhappy customers which are easily
public at large and that too can be shared i
The negative feedback have a negative imp
consumers as because now-a-days many pea
buy a product that are reviewed and have mg
comments. Products are bought depending on
reviews. Another problem of digital advertisin
requires an expertise and trained person to truly e

the present age of marketing. One would need to
someone who has the requisite expertise in the r
field and at the same time must have well knowl dg
the business. The most horrible drawback of
advertising is that, it is not that pleasing to the e
it pops up every time someone tries to be online,
number of people does not view tll the last.
i1s irritating and people most of the time block sue
online. Lastly, online advertising is subjected ¢t
regulation laid down by search engines like Go
are certain rules as to what is acceptable and w
S0, all our strategy, our efforts may be go in v
mf..E not fully aware of what is wrong and wha
“,...Mw Hwﬂi.,:m.”rm m:_mlimm maybe mﬁmﬁ_u.. P
e w_mnzmna that business has _m..n down
b mx_u M.u.m n:m.__.._ lgnorance. Digital adve;

be mxﬁﬁ:,wf..__e,mﬂ# > .vE chers e S

_wE:m ethic ﬂ.m mﬂn“ | _u,ﬂ,,_____._ﬂ ...__.__.E:m we can nevalis
pecids g _m_, n no:..___nmznm the different se
5¢ 1s required and should be fol

The mal

Conclusion

Since, we fame acro:
and digijig] adve

mng._.,._.:.m_.:x fevpl

085 _u_ﬁr the methods i.e, |
rising, it made us aware thal
Ve around social media and inter;

in
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Las the capacity to reach the consumers at a wider range,
whereas traditional advertising are still familiar among
many m.I._F.-—d_.m and it has been the able to reach to the areas
r._..T..a_.,.__.. no online Nﬁ—ﬂmw-ﬂmﬂﬂ have reached. We are also
aware that the competition is so raging that everyone who

i+ doing business is trying to improve every now and then
10 capture consumers as much as they can. Efforts are
given and investments are loaded by every business
houses. But even then one cannot say that which method
is the best one. According to a simple perspective both
the methods has its advantages and disadvantages. One
has to select the methods according to the type, size,
financial status and most probably the location of the
business. For the motive business is one and only to earn
some profits out of the procuring, buying and selling.
Advertising either digital or traditional is just a tool to
promote and create awareness among people, it cannot
be termed as end means, Advertising well does not always
means the success of a business because often, people love
the idea and accept the ads and the taglines but they never
g0 out to buy the products. It may affect them but actual
success is achieved when products are sold and buyers
buy them. The ultimate power lies in the hands of the
people, whether they decide to buy or just ignore. Just,
knowing the advantages and disadvantages may not result
in the correct selection of the methods. One must have
in-depth knowledge about it and to have an in-depth
knowledge about the application; one need to conduct a
thorough study to see how each method affect each
business. Studying the customer and their behavior is also
important because based on the type of customer; one can
decide which option to go for. For example, if they #E
limited access to online mode or does not prefer oEEu
medium at all, then it is better ..,”#nn iﬁ-ﬁn#ﬁz&
advertising. But, if the prospective audience has easy access
to m:_,.cq:mmm_mna mostly devoted to online -.:m_n:_. then the
best option is to go for the digital advertising,
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i)igital advertising at this present ageﬁg;a?y’ .
can be tracked down, can be controlled, in spite.
worthiness, the worth and value of tradit_iuna] Hd_._ ert
is still intact. People still prefer over the mternet'.,:
are familiar with this method, they are comforta
it will continue to exist for many days to come,
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Exposition of Agricultural Marketing in India
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ABSTRACT

Agriculture is that process or series of activities that fulfill
every human being’s basic need by producing food. The
agricultural scenario has changed over time as people have
changed; the environment is changing; technology is used and
upgraded, climate change, economic fluctuations and demand.
India has predominantly been an agricultural country and the
agricultural sector has driven its economy. The country has a
heavy reliance on agriculture, and agricultural products form
a significant part of the country’s export. Technological

have commercialized agriculture. The technology may
be in the form of information program, awareness of wide
yielding varieties, use of fertilizers, insecticides, pesticides; and
farm mechanization leading to increased farm productionand
consequently the larger market. This improved production
accompanied by urbanization, increase in income, and changes
in the consumers’ lifestyles & consumption habits. The never-
ending demands of consumers pushed the agricultural sector

3
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o adopt new technology to increase productivity, -:E.ﬁ-?f
storing, and process il convert, ?..n__r and transfe e
commedities from the point of production to consumption.
These factors lead to the emergence af t.m._.ﬂ.-_?.-u.— EE, /
which made every effort to bring the producers and consumers

et .. This pa .rﬁ:.ﬁ__m the necessity ian.t...._fﬂ_ &
E:ﬁ_.rﬂﬂ_“@ ﬁgrﬂ faced by agricultural marketing till date

and some of the messures that can eliminate or minimize those

challenges.

Keywords: Agricultural Marketing, Challenges, Measures. i

Introduction

There are billions of people globally and expected to
grow further. More population means more demands for
food products. To meet such demand, focusing on
developing agriculture is necessary. The only solutionisto

increase agriculture efficiency by adopting latest

to increase productivity and production and nﬁnnmﬁ .. R
demands. With time, equipment modernizes to facilitate
agriculture and its production. Arumugam and Kanthima-
thinathan (2009) have stressed the agricultural sector’s __ {
With a better policy framework and improved mar ,r*

potential in contributing to rural growth and devels

efficiencies, the agricultural sector can enhance India‘s
prosperity. Agriculture alone contributes around 70%-80%
to the country’s economy.

Before the country’s independence, farmers/producers
were exploited by pesky traders and intermediaries,
trapping them to sell their products for low prices than

existing market rates. They manipulated, and many fallprey
o the wrong weighing system and false accounting. As
time passed by, there was technology that Eﬂﬁ—.ﬂﬁ .

awareness about various types of equipments and
techniques; knowledge provided over different platforms,

change canbe E mﬂ

crowth and developm

the food E..E:n.-.?
(2009) have hig
India has witnesse
successive goverr
m___mﬁﬁ_.____.._.—-.ﬁ in ﬂ—.&n
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can be sold

WE%_.:.-“‘. el _.__.
farming mate



252 Mulfiplex Fronds in Mardeéing

The marketing system of agriculture includes two main
activities, i.e. marketing of product and marketing of inputs

to the farmers (seeds, manure, fertilizers, etc). Marketing

of product involves the farmers, traders, wholesalers,
processors, importers, exparters, retailers etc. The input
marketing includes manufacturers, distributors, and those
who make the farmers’ farm production inpuis available.
Namasivayam and Karappuchamy (2010) have stated on
the need to make farmers aware of nuts and bolts of the
regulated market to get benefits from participating in the

market.

Need for Agricultural Marketing

Efficient agricultural marketing systems are critical
because they ensure that the resources are nmE,E,En
maximum point where there is no iﬂnunn

agriculture marketing leads to an overhaul in marke
surplus by lessening the losses due to inefficient ut

processing, storing and transporting. A Eﬁﬁ._u_-uﬁnmm

marketing system can effectively and efficiently distribute
the inputs, and experience a growth in the agricultural
sector.
A well organized marketing system is necessary
because, it makes certain that there is a good amount of
income for the farmers by bringing down the number of
middlemen or imposing limits on the cost of marketing
services and the malpractices. It assures that the farmers
receive the fair prices for their products and hence, convince
them to invest their excess income to purchase other
necessary equipments or machinery which will help increase
productivity. The rise in productivity leads to the expansion
in the surplus and income of the farmers.
A good marketing system is always helpful in widening
the market area for the products by transporting them from

(11 “.;..._.3_ of H_..—.n__ﬁ
overy nook huﬁ 0
couniry. Eventually,
m _._:__...._.m__mm.. the mh
_._.v...mu.—..__.-._..__.-__q Mﬂ-ﬂ._"—.ﬁ

Jemangds.

An efficient ag
and helpful in the g
industries like cotton b
pils, m.-__.ﬁr._ml—..:n.ﬁ_.—.ﬁ.
depend on agricultur
Systematic marketi !
farmers _ﬁ_n___.._n-n—ﬂ d |

generation. It creale
who engage ther Iyes int
transportation _cm nd ses
the other hand, there;

programs that
in itself. So, a

pay any m#ﬂ&ﬂﬂ
for food and a
price to the proc
the product.
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non-farming sectors produce and supply essential ._

equipments like fertilizers, pesticides, machines, oils,

electricity, packaging and many more to the farming

industry. The utilization facilitates the increase in

production, growth and expansion of the farming sector.
Due to the effective marketing system, we can in the

efficiency in the production. There is an increase in
agricultural products. The increase in agricultural
production stimulates the non farming sector but also
enhances the income level of families of farming sector; that
means they can spend on other non-food products.

We can see benefits and the attainment of agricultural
sector due to the good planning done in the system of
agriculture marketing. The new scene of the marketing of
agriculture created a desire among much business minded
to involve them in the farming sector and be a part of the
agriculture and avails its benefits through effective
marketing of the agricultural products. With a hope that
marketing system would bring about the overall welfare to
all the society’s segments.

Challenges of agriculture marketing

The prime problem with agricultural produce is the
low quality of the product. Due to low-quality seeds,
production uses the primitive methods (methods with no
proper pest or disease control measures). The primitive way
of cultivation depends on the weather, which is again

unpredictable. Low quality produce becomes a challenge
for farmers to sell it in the market and not provide on the

produce on time or at the required quantity.

One of the major defects of agricultural EE._EE#.

India is the absence of proper storage facilities. There is no
good storehouse in interior rural parts of the country even

at present. The lack of such a facility makes the farmer

unable to _nn.nuu _d._n . (e
falr price. He compels to
..:.EHEH__.EE A LE .|..__. |
due to storing it |
human consumpi
such situations, fz .
at a low price. The insufficient
leads to the wastage a lars
Almost 20% uﬂ, o
emperatu i
have to bear all the lc
There is hardly :
agricultural com
comers. Most of t
grading or standa
They are peris
concerning such.
to purchase; they
of the produc
produces the best qualit
price. g

in India are? It

facilitate transportatic
Unable to reach the n
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dump his produce in nearby markets at low prices, |

Huge number of mediators and intermediaries between
the farmer and the final consumer of agricultural products
leads to reduced shares. The middlemen manipulate the
farmers by purchasing the products at a meager, and on
the other hand manipulate the customers by demanding
higher prices from them., The only aim of involving numbers
of middlemen like- commission agents, village traders,
brokers, wholesalers, etc is to derive a higher income from
the middle processes. But instead, these chains of
middlemen take undue advantage of the farmer. The farmer
hardly gets anything compared to the effort they put and
the expenses that are incurred.

There are large numbers of unregulated markets in
the country. If we carefully examine the conditions and
practices of such unregulated markeis or ‘mandis’, it
clarifies how both the middlemen and the traders make
fool of the simple farmers. Some facts found related to the
corrupt policies of the mandis. The unregulated market
inappropriately deducts about 5% of the farmer’s total
amount which is an unfair practice. The deduction made
in the name of donations or ‘chanda’, ‘dharmada’, etc. The
farmers are taken advantage of and gets minimal pay, as
they are ignorant and lack the appropriate knowledge
about the markets and its prices, how it fluctuates every
now and then, the available government policies and

likewise. Thus, the clever businessmen cheat the farmer by
hiding the actual price from them. Another corrupt palicy
practiced in such markets is that many grains are taken
from the farmers as samples before the sale takes place. To
check and declare that the product is of poor quality and
thus a very low amount is paid to the farmers. Another

malpractice in the inappropriate market is the use of faulty

weights and measures. 3

Many of the Indi
market. Most of the
newspaper. Furthe
move from one ma
on exact market pri
do not have any
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hurdles like distribution, promotion etc. They have
advocated on the need for e-marketing of agricultural
produce so that the traditional challenges can be minimized.

Elimination of mediators or intermediaries from
agricultural marketing system is needed. Unless the
intermediaries are eliminated, the farmer cannot avail direct
sales facility to the customer, he cannot receive a fair price
for it. This may improve the farmers’ economic situation
and Consumers can also be benefited by not paying the
extra amount, charged by the intermediaries.

The unregulated market should be discontinued, and
regulated markets must be established by the Government
with a view to eliminate the unhealthy and unethical trade
practices; therefore, reducing various marketing charges
with a view to benefitting the poor cultivators. Rules must
be there to protect the rights of the farmer to do whatever
they want to do with the grains and unnecessary collection
of food grains should not be allowed in huge amount.

Proper weighting and measurement system must be
manufactured and organized by the Govemment in order
to improve agricultural marketing standard. If any defect
in weights is found, a severe punishment system should be
declared so that, there will be no fraud in marketing. This
would not only improve the marketing system but it will
restrict the fraudulent tendencies of the traders.

Agricultural in itself may not be benefited, but more
profit is earned when it is transported from one place to
another. Transport facilities between villages and mandis
are the need of the hour, without which, purchase, delivery
and consumption will not take place. For continuation of
the marketing process, transportation is a must, g
proper roads should be constructed in rural areas
remain in good condition during all seasons. All mnu_*

transportation like the bullock carts, diesel, or patrol trucks

or tractors should be m
the _._m...m_cm.nﬁu_..,,n ail
important, keeping
produce, so that the

can be ﬂﬁﬁmﬁﬁ—.
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necessary infrastructure facilities etc would Jead to reduction
of burden on India exchequer and the country will not be
bereft of food grains to feed its ever growing population.

Conclusion
Agriculture was there starting from the time people
started to realize to settle in one place, collect food and
cultivate. People also realized that they can, exchange the
excess remaining of their produce with other. And passing
of time have taught people do business with it and eam
some to improve their economic condition. Many countries
have witness the shift from Agriculture to manufacturing
to service marketing. The demand for other products may
20 down but, demand for agricultural produce never will.
Agricultural products are consumed as finished products
as well as semi finished products. There are people who
want to engage in the field of agriculture, but due o
insufficient income and sources, many youngsters lose
interest. Agricultural marketing has a big potential, if there
had been proper funds and faclities, just like other sectors
have been blessed with. The Government has to tackle
certain problems keeping the people at large in there and
the number of producers in the country. So, to conclude
and given due respect to the Government of India, it will
worth mentioning that, there are various regulations and
programs undertaken by the Government to protect the
rights of the poor farmer and standardize the methods. But
up-to where it has been successful, that is not known. It
will be worth it, if more and more youngsters see the
potential of the agricultural produce and its proper
marketing and enter into it, it will reduce a hugt
unemployment issue. Hence, it is not a small issue thal
be tackled in one day. It requires a thorough study an
analysis, after which the grievances of the farmers must be

&
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commodity Derivatives Market: A Literature
Review

Rajat Bhattacharjec* & Dr. Santosh Kumar Mahapatra**

ABSTRACT

Commadity markets in India have fge potential sinee Indian eean-
gy 08 r'r.l.fll'{'ﬂ‘fji'iﬂﬂﬂll' £ ﬂ_ﬂm*h{ﬂ'l‘;f O, Eﬂ”in"};ﬁn! "”"ln"-l!f
can influence the whele economy of a conntry throngh r';npurmm
macri-econontic variahles. The emergence of commodity derivatives
marked is a conseguence af the need to mumage the price risk exposure
}'r_r the el ved PEH'HI'.'L The Jresent i‘]'lmfh' B mn;.fmw,r{_r {'I.I'I'EH'IFF o
brimg ot the available literature to the notice of researchers, An
attemp! is alse made (o examine various researchable angles in the
existing Iiterature aof CommedityDerivatives Market, An attempt is
made fo wunfald the future scope of study in the field of commaocdity
derivatives,

Keywards: Commodin, Cammodity Derivatives, Derivatives Market,
Price Risk, Risk Management.

INTRODUCTION

Since Indian economy is mostly an agro-based cconomy, there
is 2 huge potential for commodity markets in India. The presence of
a commodity market can influence the entire economy ofa country
and thereby commodity derivatives market pla}rs,l a v_rtal role in the
development of Indian economy. An efficient derivative market for
commodities will result in strengthening the agricultural market.
The emergence of commodity derivatives market is 2 consequence

Scanned with CamScanner



278 Ethnography of Strategic Leadership Towards Susminahility

of the need for managing the price risk faced by the parties involved
in a transaction. The price risk management is facilitated by shifting
the risk from those who have it but may not want it, 10 those who
have the appetite for risk and are willing to take iL.

Derivative is a bilateral contract or payments exchange
agreement whose value is derived from the value of an underlying
asset or underlying reference rate or index. The scope of derivatives
has widened and includes derivatives transactions covering a broad
range of underlying assets such as commodities,inlerest rates,
exchange rates, equities and other indices.

OBJECTIVE OF THE STUDY

The objective of this work is to provide an insight to the
research conducted on the various aspects of the Commodity
Derivatives Market and thereby produce a critical review of existing
literature in order to unfold the future scope of study.

REVIEW OF LITERATURE

Diversified work can be scen in the commodity derivatives
marketl. Some imporiant rescarch works published in various
journals, working papers andtheses (published and unpublished)
are presented here, The various works undertaken by the study have
been discussed under the following heads —

(i) Theoretical Framework of Commodity Derivatives
(ii) Price risk management,

(iii) Growth and performance of the commodity derivatives
market,

(iv) Relationship between commodity futures and spot market,

(v) Feasibility studies for new derivative instruments, and

(vi) Behavioural approach towards derivatives contracts.
Theoretical Framework of Commodity Derivatives

Quite a few studies have been undertaken by scholars for the
purpose of formulating the concept of derivatives as well as Its
mechanism. Hull, McDonald, GardenerandRajib amongst others,
have focused on the conceptual structure of derivatives and its
operational mechanism: Some of such works have been cited below.

Scénned with Ca rnS::arrnef
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Hull, J. C. has defined derivatiye
whose value depends upon (or deriyes
more basic underlying variables ™

Mcﬂnnald_, R L. defines derivatives g
Gmply @ financial instrument (or even more simp

petween two people) which have a valye determi
of something else.”

“A ﬁ]‘lan

cial j
ﬁ'ﬂm} the Instrument

values of other,

A derivative ig
ly an agreement
ned by the prices

Gardener, D. G. has also defined derivatives 35 ditivative

is a financial product which has been derived from market

another product.” for

Various regulatory bodies provide more comprehensive
definitions of derivatives and definition given by RBI, [nternational
Accounting Standard and SEBI are noteworthy.

Sec 45 U of RBI (Amendment) Act, 2006specifies“Derivative
means an instrument, to be settled at a future date, whose value is
derived from change in interest rate, foreign exchange rate, credit
rating or credit index, price of securities (also called underlying), or
a combination of more than one of them and includes interest rate
swaps, forward rate agreements, foreign currency swaps, foreign
currency-rupee swaps, foreign currency options, foreign currency-
rupee options or such other instruments as may be specified by the
bank from time to time. *

International Accounting Standard (IAS) 39 states “A deriv-
ative is a financial instrument:

(a) Whose value changes in response to the change in a
specified interest rate, security price, commodity price, furmdgp
exchange rate, index of prices or rates, a credit rating or credit
index, or similar variable (sometimes called the underlying)

(b) That requires no initial net investment or little im;liiiﬁz:
mvestment relative to other types ni;' contracts that have a
response to changes in market conditions and

(c) That is settled at a future date.”

i ivatl niracts m
The regulation of the commodity derivatives 0

e _ d by theSecurities
India is under the ambit of SEBI and Emi.eniﬁe d:{rrcctian-ﬂf the

Contract Regulation Act, 1956. Moving it
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e

various definitions provided, Sec 2 (ac) IEI'f: ihcl Securitics Contragy
Regulation Act, 1956 has also defined dernvatives as:

(a) “a security derived from a debt instrument, share, loan
whether secured or unsecured, risk instrument or contract for
differences or any other form of security

(b) “a contract which derives its value from the prices or index
of prices, of underlying securities.”

As defined above, the value of a derivative instrument depends
upon the underlying asset. The underlying assel may assume many
forms:

(1) Commodities including grain, coflee, beans, orange juice,
(11) Precious melals like gold and silver,
(iii) Foreign exchange rates or currencics.

(iv) Bonds of different types, including medium to long
term negotiable debt securities issued by Governments,
companics elc,

(v) Shares and share warrants of companies traded on
- recognized stock exchanges and Stock Index.

(vi) Short term securities such as T-bills und

(vii) Over the Counter (OTC) money market products such as
loans or deposits.

On the basis of the nature o' the underlying assets, derivatives
may be classilied into two broad groups viz., financial derivatives
and commodity derivatives. The former js firly standard and
doesn’t entail quality issues whereas quality may be an issue in
the lauter, However, from structure and lunctioning point of view,

despite the difference of quality, both financial and commaodity
derivatives are quite similar,

A commodity derivative is a contruet between (wo parties
which derives its value from an underlying commodity, 1t may
be an agricultural commodity or an industrinl commaodity, A lew
examples of commodily derivatives ure colfee, sugar, Cocon,
corn, rice, soyabean oil, sunflower pj, cotlon, rubber, Gold, silver,
platinum, steel, copper, lead, zine efe, i Aoty
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g
price Risk Management

The fluctuations in the market prices of commoditios |
the risk rl":altclq:rr for the parties involved in the il 1l:|:s |!1<:im:c
commodities. In order 1o avoid/manage the risks .:-.-:EL:'- HE puch
such fluctuations, the need for rigk 1'|mn:tg1:n:|c|lu w;;:L Ei?i!f !1r'*|“'n
led to the ::ml.‘irgcm:t: and development of ticrivillivuﬂll'n:;rlilc[ t1tr::
4 Y n ‘ e : : :
::S:H?ES:;MT the works of various authors have been presented

; Huiind-:»"un (Eﬂﬂlljllnvgmjgm,;ﬁ into the derivatives market in
'-Eil”":“]“"'“] commodities in India. He has outlined the status of
fulures market in agricultural commoditics in Indian context, An
analysis of data on price discovery of'6 commoditics traded in 4
exchanges showed that the futures market in those are not efficient
in the sense that the future prices are not an unbiased predictor
of the future ready rates, The difference between futures prices
and the future ready prices is an indication of inefficicney arising
from the underdeveloped nature of the market, He evaluates the
efficicney of markets in price discovery and also tries to understand
the interrelationship between prices, volume of transaclions, open
positions and volatility of the markets, The relationship between
price return, volume, marketl depth and volatlity ol 12 markets
in 6 commodities show that market volume and depth are not
significantly influenced by the return and volatility of futures as
well as ready markets. The results indicate that futures and ready
markets are not infegrated i.c., ready markets have no impact on
market conditions in futures market.

The exchange specific problems like low volume and market
depth, Lack of participation of trading members and irregular
trading activities along with state intervention in marty I::mﬂmﬂfirl}:}:
markets are major ills retarding the grﬂWlFI_ﬂf future mnrkr.:l:::. e
results found amidst all these ills prevailing might not be very

meaningtulHe lso reviews the aturs of s T
IE h PR . e mlﬂ:nt wiiich G :
vel constraints facing this scg (, the regulator and the

and pragmatic approach from Governmen tural futurcs market

exchanges, This will help in making the agrict! o ar Importi
4 vibrant segment for risk management which canp

: of India.
fole especially in an agriculture dominated economy

: of Indian
Singh (2004)attempts to analyse the CNEEIR: o isk
fommodity derivatives market unbiased 17

" T

nnert



282 Ethnography of Strategic Leadership Towards Susm'“ﬂhﬂit}r
1 L

Y

g effectivencss. Six agriculturg]
of which castor seed and pepper
fiicient and unbiased. The i||5

management as well as hedgin
commodities were selected out

c
futures markets were found as _ ;
resulting in inefficient hedging m the other markets were cited ag

low volume, low participation, inadequate Wﬂl'EhgTéI;tE faclill}f and
inadequate/deficient information system of commodity exchanges,

Lokare (2007)attempts to test the efficacy and performance
of commodity derivatives in steering the price risk management,
The critical analytics of performance divulges {hﬂlll]lﬂﬂﬂ I,“‘i"k":tE
(castorseed, soybean oil and cotton) are yet to achieve minimum
critical liquidity. Almost all commodities show an e?adence of co-
integration in both spots and futures prices, presaging that those
markets are marching in the right direction of achieving improved
operational efficiency bul at a slower pace. The volati |ll'j:" in future
prices of commoedities like gur, castor seed, potato, rice, sugar
barring pepper and cotton has been substantially lower than the
spot price indicating an efficient utilization of information. Hedgin g
proves to be an effective proposition in respect of some commodities
while others entail moderate or considerably higher risk.

Mahalik and et al (2009)examine the price discovery and
volatility spillovers in Indian spot-futures commodity markets
by using Cointegration, Vector Error Correction Mode] (VECM)
and bivariate EGARCH model on four futures and spot indices
of Multi-Commodity Exchange (MCX), Mumbai that employs
daily data spanning over 12th June, 2005 to 31st December,
2008. The application of VECM on agriculture future price index
(LAGRIFP), energy future price index (LENERGYFP) and
aggregate commodity index (LCOMDEXFP) effectively serves the
price discovery function in the Spot market implying that there is
a flow of information from future to Spot commodity markets but

the reverse causality does not exist while there i i i
: : € 18 no coint L
relationship b»:_:tw:;r:n metal future price index (LMET;LHL;EP;}?;E
metal spot price index (LMETALSP}. Although innovations in
volatility in another magket the i

1 , the volatili
ii:gﬁ:g&rs from future to thelspnt market are dominant in case ﬂ“
- GY and LCOMDEX index while LAGRISP acts as a source
of volatility towards agri-futureg market '

¥ 4I§u1r.in§r|:1und Pandcy{lﬂﬂﬂ}ﬂxﬂmine the hﬂdgiﬁg effe::..tivénﬂrsﬁ
sneultural (soybean, com, castor seed and guarsced) and
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+ pon-agricultural (gold, silver, aluminjy,

' 1 and natural gas) futures coniracts tradeg jn [ NG Crude
gnd ' 8 -_M{n.-’aRL H m.:l::d.;;| has been applied 1o ﬂdi_:n, 'he VECM
pedge ratio and dynamic hedge ratios respecty s constant
(hat 8 gricullu{'ﬂl futures contracts provide highm]v;{i]}n He observes
cffectivenessin Comparison 1o non-agriculiura] '[fm-‘?ﬂ'“:«ﬁ]l hedging
e recent period. hedging effectivencss of Indian fure o) "
s |'|'|.L‘rca'.1.~1‘-.‘d. I'he h""dﬁ.mg effectiveness ﬂfn{}n,ﬂ: l:j H:urus market
contracts show dr:_urml ic inerease when ‘-‘ﬂmpzlmgd :J l:rur;l [utures
spol markets (NYMEX and LME). This indicates Il'.ihln : Eiwn'rld
futures contracts are more effective for hedging expostres tcn I;d ::":
prices. LOW awarencss of futures markets among pu-rlicipumi ?u:;
participation of hedgers, high transaction costs in futures markets

policy restriclions, lower number of delivery contracts, inadeg uate
contract design or hi g_h transaction costs in spol market are some of
the reasons contributing 1o lower hedging effectiveness,

Srivastavit and Bhawana (2009) revealed that the Indian futures
market has achieved stzcable growth with the elimination of ban
from commoditics. Commodity futures markel proves to be the
officient market on a global basis as regards to the functions of
price discovery and price risk management. A high potential for
future growth of Indian commodity futures market was observed
25 India is one of the top producers of agricultural commodities.

Rao (2009) emphasizes thal derivatives market has made
enormos progress in terms of tech nology, transparency and trading
activity only after the Government protection was removed from
a number of commodities and market forces were allowed to play
their role. The management of price risk is going to assume even

greater importance with promotion of free ;radi i FEHEE!
of i .« indisating @ positiye sign for the COMIE
rade barriers indicating @ posity | trading at National

derivative market. With reference to S0ya ol

; ; o
i ' cved that during the time Pert
e ) o in trading volume along with

2007-08 there was a rapid growth | ers
change in supplies andpupen interest as N].?’D? T;ihx!:a:,irl-lrl:lt.jg'fhﬁ
0 carn riskless profit by actively participating - ¢ of the soya ol
reason cited for the sprout was the pOSIY” I}TEEET lagged behind
imports and domestic supply of the Produce- e o contracts of
the developed country exchanges because 0f

shorter periods of 3 months or less.
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Kerckhoffl and et al (2010) reveals that the financialisation of
agricultural commodity markets is the result of increasing capital
flows from ‘non-traditional” investors in commodity derivatives,
especially agricultural commodity futures and related investment
instruments, serviced by large financial firms. The non-traditional
speculators have led to disrupt the traditional function of agricultural
commodity futures markets ol price discovery and thus risk
protection. It also suggests some measures to avoid the same viz,,

(i)  Regulation of agricultural commodity derivative markets
and future exchanges.

(ii) Responsible investment strategies to be developed and
implemented by corporate and institutional speculators
and financial firms (players)

(iii) Special rules and instructions to be introduced to prevent
domination by a few players.

Singh and Dharambeer (2011)have found that derivative
market has supported the hedging role of emerging derivatives
market in India. The results are based on six major commodities
(gold, silver, copper, crude oil, cotton and mustard seed) taken
from MCX for the time period 2003-10, the reason being contracts
in major commoditieswere introduced during the said period. The
increasing trend in number of contracts traded during this period
indicated the paining importance of commodity market in India. The
rise in non-agricultural commodities has been greater in comparison
to the agricultural commodities contracts. He also pointed out the
inverse relationship between BSE-Sensex and Commodity Markets
highlighting the fact that any crisis in financial market led to
increased trade in commodity market, which serves as an alternative
potential investment avenue. The growth of commodity market
has been strong due to rapid increase in demand for commeodities.

Inoue and Hameori (2012) imply that as the market size expands,
the commodity futures market fulfills weak form efficiency in
that futures prices generally operate as an unbiased predictor of
the future spot price. In India, the future prices of a commodity

increases sharply as a result of speculative activity. Consequently

authorities tend to impose several kinds of regulations to contain - i

the same. The results indicate that the Indian commodity market

has significantly improved its efficiency, suggesting that the futures

—
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leading to a sigmificant price discovery and rigk management can

successfully develop the underlying commodity market in India
The results indicate that the future market of commodities is mo n;
efficient. Tha VECM results show that spot market corrects most of
the errors in com modity markets. Anal ysis of volatility spillover in
all the commodities considered for the study shows that volatility
spillover exists in almost all the selected commodities,

Chhajed and Mehta (2013)have analysed the market behaviour
and price discovery in Indian Agricultural Commodity Markets
considering the average monthly spot and futures prices of 9
agricultural commodities viz., wheat, chana, soybean, oil, jute,
menthe oil, rubber, potato, crude palm oil and cardamom trading on
MCX and NCDEX during 2009-2010. The results indicate that price
discovery mechanism is quite different for different commodities
but it suggests that causality can be used in forecasting spot and
futures prices. Most of the commodities showed bi-directional

causality between spot and futures prices.

Agarwal and et al (2014) examine that while the commodity
futures markets perform the role of price discovery mgsnniahl}r well;
their role in effectively reducing the risk in cnfnmﬂj:lltg::i exposure is
not that strong, There is significant variation in pru;::l 15%11.;? ;:
well as hedging effectiveness varics ACross Commo m:is.l Jex
not related to other microstructure oulcomes llnk‘cl marfe. | Irfi:ﬁausi
or market size but other issues like low Ei‘&t:iihﬂll}' E;-n :é?ties e
receipts, lack of standardization of underlying com

i livered.
Mismatch between grades available anﬁqil‘t E:‘Eat;jsﬂég Diﬁ) SE] ,I:;Llﬂ :
These cause disruptions in either Spot of e Beantly reduced.

which hedging benefits to us ing the futures!
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Price controls by government were deemed as tools for substituting
commodity price risk management by futures markets, government
interventions themselves are likely to act as barrier to the same,

The research works ofSingh, Lokare, Mahalik & etal, Kumaré
Pandey, Srivastava & Bhawana, Rao, Singh & Dharambeer, Inoue
& Hamoriand Ravi reveal that the commaodity derivatives market

have been functioning effectively towards price discovery and
hedging. The application of cointegration test, VECM test and
bivariate EGARCH is found to be used commonly for obtaining the
results. However, a few research works carried out by Sahadevan,
Kerchkoff & et al and Agarwal& et al reflect a deviation from
the results of the earlier cited works. The results obtained by the
researchers differ, may be due to varied commodities selected for
the studies. The findings are mostly based on selected commaodities
traded in the MCX and NCDEX. In arder to get a complete picture,
the inclusion of commodity derivatives traded in other exchanges

(NMCE, ICEX, BSE etc.) might also serve purposeful. Also, the
commodities comprising of the major portion of the derivatives
market may also be undertaken for wider results. Overall, it can
be said that the risk management in the derivatives market in the

Indian context is found to be effective.

Growth and Performance

The sustainability of any market depends upon its growth in
terms of volume as well as value alongwith the market regulatory
framework. A few research works have been listed here for the same.

Ahuja (2006) highlights the impending need for the commodity
derivatives market in India. This market has made enormous
progress due to freeing of many commoedities from government
protection, thus enhancing the role of market forces. The study
stresses that pricing and price risk management in developing
countries should be left to the market forces and should not be done
through administered price mechanisms. In the same context, it
needs to be mentioned that Rao (2009) has also recommended in
his work that“derivatives market has made enormous progress i
terms of technology, transparency and trading activity only after the
Govermnment protection was removed from a number of commuodities
and market forces were allowed to play their role, The management of
price risk is going to assume even greater importance with promotion

.'...'\'... 5 . ¥ 1 LS .._ —A
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of free rade and removal of trade

barriers indicating a positive i
tor the commodity derivative m S opE e

arker”
Ghosh (2009) reviews the a‘
markets in India and :
prive discove
trading exper

rowth of commodity futures
cvaluates the performance of the markets in
Ty and price risk management. C ommodity derivatives
ienced massive growth during 2004-2003 10 2007-2008.
Although olume of trade declined during 2006-2007 to 2007-2008,
!h}' \ ul_uc ot all commodities traded increased. The volume and value
g:H;E::El]lr:::l.llf[;?;:“igﬁmu lr:ltl.'i!::d mm.E than lriplj:d dur’mg EIDIZH-_

= 10 SRA-2006. ever, while the volume declined consistently
f:”‘-{ stthﬂt;imtaully m _thl: syhﬁcqm:m vears, the value increased in
~6-2007 but declined in 2007-2008. Agricultural commodity
i_!.-"-‘t"uﬂlctl_li*br more ﬂ.m" 68% of the total value of forward trade in
2004-2005 and constituted the largest proportion of the trade until
2005-2006. Thereafier bullion and metals have become the most
umportant group accounting for about 65% of the traded value in
2007-2008. The findings on efficiency of futures market emerged
from the estimates of co-integrating relationship between the spot
and futures prices of the selected agricultural commodities are mixed.
While futures market for pepper. mustard, gur and sugar (small)
have been efficient in incorporating information, discovering prices
and managing price risk, the markets for potato, castor seed, sugar
(medium) and wheat have not been efficient. Strong relationship
between spot and futures prices required for efficient functioning of
futures market has not yet been developed for many commodities.
This is likely due to lack of hedging and adequate participation of
farmers. unnecessary regulations, infirmities in the spot markets and
absence of free playing of the markets.

Sharma (2013) observes that the prevention of institutional
players from participating in commodity derivative market has led
to the emergence of retail investors as major players. _Theg.r faynd the
arowth of commodity derivatives market to be very impressive and
that the commodity futures are positively c:::urrtlatcc_l with inflation,
unexpected inflation and change in expected inflation.

Bansal and et al (2014) discuss the evolution and performance
of market, its present status and future prospects. They found that
different commeodities(agricultural, metal, energy etc.) show a
positive trend in their volume and value of trade. It shows that the

market has strong growth potential.
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Bhagwat and ¢t al (2015)picture that the Indian commodity

derivative market has seen ups and downs, but has hi!mH}]: ier]l"—’L‘-I—
E - x B T
The market made enormous progress In LErms o teeinQiosy,

transparency and trading activity. This |'1:'.~+ulmd tll[ul tq runl:mfiﬂ]kui"
government protection from a number of umr_mmt_]:hu& and market
forees lefi to play their role in pricing and price Fl-‘i]'i‘mﬂﬂﬂgﬂffwm-
The stress was made on developing a vibrant, active Hn'{l |1fll}“]
commodity market to help investors’ hedge (:Dmrr_'lﬂdll}:' risk
take speculative positions in commodity and cxplqlt arb!lra:gc
opportunities in the markét, The objective of catchmg_ up wllth
developed countries can be achieved by continuing with ]:]-U|]Fj-’
liberalization, initiating new developed policies and coupled with
regulatory pressure exerted not directly by regulator but indirectly
by competitive market friendly policies.

Maravi (20135)analyses that the Commodity Futures and
Derivatives market have a crucial role to play in the price
risk management process, especially in agriculture. His study
mvestigates into the present status, growth and developmental policy
alternatives for commodity markets in agricultural commodity in
India. The spread of commodity market network as well as in value
of trade, indicate a positive growth in the agricultural commodity
markel in India. The development in Indian commeodity market in
the past decade has led the Indian commodity exchanges at par
with the world markets. With the setting up of national exchanges
and institutions in terms of warchousing facilities and clearing, it
has led to reduction in price distortions,

The development of the Indian commodity derivatives market
is not very recent and has so far shown immense potential for
thriving. This is reflected in all the research works cited above.
The studies have mostly revolved around the volume of trade
and trade value of the derivatives along with identification of the
infrastructural set up for the operational eflicienc y of the derivatives
at the exchanges. Free trade in many sectors has enhanced the
importance of the derivatives market enabling the facility of price
risk management. In order 1o further understand the growth of the
commodity derivatives market, the quantum of participants at the
exchanges might be considered. An insight into the introduetion of
new commodities or new contracts at the derivatives market may
also reveal the market growth potential,
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Relationship betwee ,
: N commaodity futures !
res and s

market y market and spot

_ k]__:“,' ""1[;15'“:"5‘"' P between commodity futures market and spot
Tdry;-nlth 9 ﬁﬂ:nl essenee for the price discovery mechanism. This
f' ".]‘ 1Ak nese for the utility of a derivatives market. In this rogard.
a few of the research works are enlisted below

mm;::: ﬂ:d:i:‘.:-.:h::ﬁ;; LZF]F}?.}H,Il.Ellym the ul'.ﬁuiunrr:}' ol agricultural

, ' Y assessmg the relationships between future
prices _“”d spol markel prices of major agricultural commodities
in India. 12 agricultural commodities traded at NCDEX have
been explored by using Johansen’s co-integration analysis and
GTiil}gﬂr causality tests, The results show that co-integration exists
significantly in futures and spots prices for all selected agricultural
commodities except for wheat and rice. This is suggestive of the
long term relationship between futures and spot prices for most
of the agricultural commodities like maize, chickpea, black lentil,
pepper, castorseed, soybean and sugar. The analysis of short term
relationship by causality test indicates that futures markets have
stronger ability 1o predict subsequent spot prices for chickpea,
castorseed, soybean and sugar as compared to maize, black lentil
and pepper where bi-directional relationships exist in the short run,

Nath and Lingareddy (2008)attempt to explore the effect of
introduction of Tutures trading on spot prices of pulses. It finds that
volatility in urad as well pulses prices was higher during period of
futures trading than in the period prior Lo its introduction as well
as after ban of futures contracts. Due to unavailability of price data
from authenticated and reliable sources, Wholesale Price Index
series compiled and published by Central Statistical Organisation
were collected for the period covering January 2001 to August 2007,

Vashisht and Vashisht (2010} attempt to analyse the
determination of equilibrium price of fulure contract of an
agricultural commodity along with relationship of future contracts
with the expected spot market at maturity of the contract. Three
determinants viz., (i) risk aversion of hedgers, (ii) demand and
supply conditions ﬂ:-:]jcclu.:fd by hedgers in the spot market and (ii1)
expectations and responsivencss of speculators about current spot
market were identified. Excess demand was observed in case of
relationship between fulure contract and spot market. Speculator’s
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expectation of Increasc in spot prices resulted in high demand for
future and in opposite situation of low prices. the speculators created
off setting positions by doing reverse trade.

Agnihotri and Sharma (20117 have indicated a positive
correlation between future and spol prices of commodities Zeera,
Channa, Zink and Nawral Gas, Regression-linear tests proved to
he more powerful for detecting any convergence between future
and spot prices of these commaodities. The need for new exchange
to overcome many functional inadequacies to the existing three
national exchanges was observed as MCX and NCDEX do not
trade in all commodities and hence do not provide for arbitrage.

Mukherjee (2011) elaborates that although the prices have
gone up sharply due to the inflationary pressure on commodity
market in India after the introduction of commodity futures contract,
vel the de-stabilising effect of the futures contract is causal in
naturc and tends to vary over a long period of time. The empirical
findings show that comparative advantage of futures markel in
disseminating information leading to significant price discovery and
risk management can help to successfully develop the underlying
commodity market in India. The presence ol bi-directional causation
between spot and Tutures market, with an even stronger flow
of information from the futures to spot market, not only proves
the efficiency of both the markets but also confirms the stronger
efficiency of future markets, thereby leading the spot market.

Singh and Goyal (2011) have established a causal relationship
between spol and futures prices of agriculture pricesby using the
Granger causality test. The analysis docs not provide any conclusive
evidence in support of the relationship between spot and future
prices. Commodity prices in India seem to be influenced more
by other drivers of price changes particularly demand-supply gap
in specific commodities, the degree of dependence on imports
and international price movements in these commodities. The
abundance of liquidity in markets using financial instruments linked
to functioning of agricultural commodities markets is likely to
influence the underlying spot markets to the extent that they affect
the decisions of farmers, traders and processors of agricultural
commodities. Inflation in India is the direct result of flows of
money through short term borrowings and speculative activities
that is being sustained by these flows of money. Introduction of
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MNCs in commodity market has increased the speculative activity
and reduced the ability of government to procure enough essential
food grains to sustain the public distribution system. This would
result in pushing up domestic price leading to rise in export prices
and thereby causing increased balance of payment deficits. As a

result Rupee would start falling causing an outflow of this short
lerm money.

, Mallikarjunappa (2012) analyze the futures contracts of
different commodities and four indices traded on MCX. The overall
analysis of the risk-return relationships of commodities shows the
existence of high degree of positive correlation between risk and
returns in Indian commodity futures market. However, analysis of
the individual commoditics shows that there are opportunities for
the investors to choose commodities that offer higher returns for
lower risks. The weak relation between futures and spot market,
as found by the study, indicates that futures do not have significant
role in causing the rise in spot market.

Dey and Sivakumar (2015) have found India’s coffee futures
market not as efficient when compared to spot markets. The spot
market being weakly exogenous (dependent) to futures does not
respond to shocks in the long run. In short run, the shocks in spot
market do not affect the fair value and therefore are not persistent.
Thus it is informationally efficient indicating it as resilient. In the
short run, futures had a higher impact on spot prices in terms of
causality, but this did not translate into impact on spot market.

The relationship between spot and future market prices has
been found to be quite efficient by most of the reﬁ_earﬂhars. In the
works of Ali & Gupta, Nath & Lingareddy, Vashisht & Vashisht,
Agnihotri & Sharma and Mukherjee,it has been observed that there
exists a positive and strong correlation between the spot and futures
market. However, the findings of Sin ghé& I‘:'_‘myal, Dey & Sivakumar
and Mallikarjunappa present a different picture. Granger causality

test has been widely used in the researches which indicates a causal

1 i t and futures prices of agricultural
relationship between the spot an res p il oty

' i conclusive evi
prices but does not provide any conc 8 .
the relationship between spot and futures prices. These 1ssues may

form the potential areas for future ;jﬁ__seamh. :
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w derivative instruments

Not all commaodities are eligible for introduction into the
darix:agveq market randomly. The suitability ﬂrﬂjﬂ Cﬂll‘ll'mjuill}' [or
;n[mduﬂtiéﬂ needs to be taken into account. Various studies have

heen identified for the purpose of success or [ailure in the denvatives

market and are put hereunder.

Pennings and Leuthold (1999) state Il]mi h!:dgin,g l.:"bl:l:t\"{?ll{iﬂﬂ
is related to trading volume and this relationship 1s more prominent
when the hedging effectiveness takes markel depth risk into account,
Basis risk and market depth risk were taken for evaluating hedging
effectiveness and analyzing the overall risk reduction capacity of the
derivatives contract and it was concluded that hedging effectiveness
is an important determinant in explaining the derivatives contrac
volume. Hedging effectiveness is related to the service design —
the core business of derivative exchange. According to them the
factors influencing use of derivatives are perceived performance,
risk-attitude, perceived risk exposure, market orientation elc.

Brosnen and Fofana (2001) estimate the effects of several
factors on the success or failure of agricultural futures contracts. For
this purpose, commodities with and without futures contracts have
been included in the research. Characteristics, for which no data
exist, such as homogeneity, verlical integration, buyer concentration
and activeness of the cash market, are measured by the Delphi
approach. An active cash market is found to be necessary for
futures contract success since this variable alone perfectly predicts
whether or not a commodity has a future market.An implication
of this research for countries considering the development of their
own futures market is that unless an active cash market exists,
resources invested in developing futures market will be wasted.
Moreover these countries should first direct their efforts towards
developing active cash markets and effective grading systems and
then consider the possibility of developing futures markets. These
implications also apply to commodity exchanges in identifying
new futures contracts.

Feasibility studies for n¢

th R-Eupurw: (2001) highlights a number of limitations existing in

¢ commodity futures trading, It also stressed on increasing the
nther of mmm_nditi;:s for futures trading and several proposed
retorms to do away with the constraints. It has also penned down
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P

the features Lo be possessed by a commodity for being suitable for
furures trading which are viz.,

(i) Thecommodity should have a suitable demand and supply
conditions i.e., volume and marketable surplus should be
large,

(ii) Prices should be volatile to necessitate hedging through
futures trading in this case persons with a spol market
commitment face a price risk. As a result there would be
a demand for hedging facilities.

(iii) The commodity should be free from substantial control
from Government regulations (or other bodies) imposing
restrictions on supply, distribution and prices of the
commodity.

(iv) The commodity should be homogenous or alternatively
it must be possible to specify a standard grade and to
measure deviations from' that grade. This condition is
necessary for the futures exchange to deal in standardized
contracts.

(v) The commodity should be storeable. In the absence of
this condition arbitrage would not be possible and there
would be no relationship between spot and futures market.

It also suggested measures for strengthening the interface
with other market regulators and also increasing participation in
the futures markets by providing general awareness on futures
trading and related issues, particularly to the farmers and their

co-operatives.

Shim (2006) highlights the development history, current
operation and characteristics of commodity futures with an emphasis
on agricultural commodities in developing countries. Liquidity was
the most important factor characterizing futures market operations.
Specifics associated with futures contracls, including underlying
products contract specifications, trading systems and regulations,
largely determined the successful launching and maintenance of
futures markets. Agricultural commodity futures markets are better
positioned to launch a new contract owing to the low value-weight
ratio of agricultural products. Some exchanges were more successful
than others and those that succeeded had microeconomic stability
prior to launching the futures exchange. In addition, thriving local
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ption had large physical domestic markets
of the futures coniracts. The case studies
of their success is local interests backed

by large domestic physical markets. In case, a local exchange is
launched banking on a greater regional market, the level of regional
integration should also be taken into account, as regulations and tax
implications may encourage or discourage futures trading across
borders. India was an extreme example of large domestic physical
market explaining the establishment and subsequent flourishing

of local exchange.

Following large market size, contracts with either a substantial
difference from existing ones or a substantial basis risk made
exchanges successful. The presence of well-established financial
intermediaries that can readily avail futures contracts to potential
users was another critical factor in determining success of
agricultural commodities.Macroeconomic stability and government
regulations that are favourable to futures trading were almost pre-
requisites for successful local future exchanges. Meeting these pre-
conditions, a contract that is significantly different from existing
ones or with a large basis risk backed by a large physical market
was an essential element for a new exchange to attract a viable
level of liquidity. Even with all these set and sub-set conditions,
market would fail if well developed financial intermediaries were
not present. This blockage of futures market channels, the market
extension was hard to accomplish. Committed actors, export
orientation and a low level of industry vertical integration were able
to complement the establishment of agricultural futures markets in

developing countries.

Breugelmans (2007) highlights the fact that the variables
like market size, relative residuval risk, price volatility and cost of
liquidity, all have a significant relationship with trading volume;
and support the hypothesis that the trading volume of a certain
futures contract is determined by the amount of hedging business
the contract is able to attract. The relative importance of factors
influencing a contract’s success may differ per geographical .I'I’!ﬂ,l'kFt
and particularly due to the relatively higher level of competition m
the U. S. between domestic future exchanges.

Also magnitudes of the success factors are the same for both
financial and commodity futures and are comparatively stable

exchanges without exce

for underlying products
show that a main driver
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through Hime; as lested by the results of coefficients of the re gression
model for commodity futures used. The level of futures market
?“”ijasl'tm“dmﬂ}' hE‘E‘ good explanation for observed differences
m lic -‘d-ﬂ" non- U. 8. western future markets in terms of cost
of hquicity. In the former, a relatively liquid competing contract
positively influences the success of the new commodity contract.
While in the latter, no significant influence of the cost of liquidity
is found.It also forays into the emerging avenues for research in
this aspect. The impact on trading volume of a certain contract if
exchanges become more competitive could be focused upon.

Hosseini-Yekani and et al (2010)have tried to explore the
feasibility of setting up a commodity futures market in Iran.
E‘%pc:_mﬁcmmns for the margin requirements, daily price movement
limits, and length of expiration intervals, tick sizes and contract size
of various potential future contracts are hereby examined. Saffron,
pistachio and rice emerge as the three suitable Iranian agricultural
commodities.

A new computational method of Value at Risk (VaR)
optimization model, using a non-parametric sampling approach,
is employed to determine the daily margin requirements and daily
price fluctuations limits. Expiration intervals are determined by the
simulated daily future price with a minimum of volatility. The daily
risk free interest rate and the minimum daily average trading value
of a participant in the Tehran Stock Exchange (TSE) are used as
benchmarks to determine the minimum tick size and contract size
for each commodity. These contract specifications are the initially
suggested quantities for setting up an agricultural futures market

in [ran.

Zhang(2012) proposes a key success factor framework
to evaluate the feasibility of introducing futures exchange to
the shrimp markets through three perspectives — the market
characteristics, the contract characteristics and .thﬁ user (owner
managers) characteristics — based on both marketing and financial
theories. The paper also provides information of and analyses the

shrimp market characteristics including market size, segmentations,

industry value chain and institutional factors, Empirical studies

with econometric approach and discussion with the management
of a Norwegian exchange are also conducted to understand the

market integration and price volatility. The study shows that two
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primary commercial shrimp species represent large and growing
underlying markets, with some integration trend and a lack of price
transparency due to a concentration of markel power among the big
importers and exporters. There are also trade barriers in the market.
But the averall institutional factors including setting up safety and
categorization standards are improving. The econometric analysis
challenges the common presumption of high price uncertainty in the
shrimp market. By drawing pricing models using simple regressions
between the two major shrimp species the author concludes that the
market integration and the causal relationship of prices between
different species are relatively small. The overall evaluation of
the key success lactors are not in favour of introducing {utures
exchange in shrimp market under current market conditions. The
researcher further provides discussions on managerial implications
and alternalive propositions to tap into the shrimp market for
exchange houses.

All the research works carried out in this genre have unfolded
the factors for introduction or promotion of a commodity in the
derivatives market. The major factors identified were namely,
contract characleristics, market characteristics and behavioural/
user characteristics. A systematic study of the factors namely
margin requirements, market size, market depth, contract size, price
volatility, basis risk etc could result in finding the commodity suitable
for introduction into the derivatives market. The factors identified
were mostly related to the characteristics of the commodity market
as reflected in the works of Shim, Pennings and Leuthold, Brosnen
&Fofana, and Breugelmans. The research work of Zhang makes a
feasibility study on the introduction of Shrimps in the commodity
futures market incorporating the user charactleristics. Hosseini-Yekan
aimed at establishing a futures market on agricultural commodities
in Iran. The studies of Zhang and Hosseini-Yekani have drawn a
comparison of a similar futures market based in the international
market in order to examine the feasibility of the same in their domestic
market. Most of the research works in this aspect have been found
to be carried out beyond the Indian context.

Behavioural approach towards derivatives contracts

The importance of behavioural or user characteristics in the
operational domain of derivatives markets have been identified with
the passage of time. The investors/players occupy a pivotal role in
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the functioning ol the derivatives market, A few of the research
works have been enlisted hercunder:

Pennings and Leuthold (2001) propose a behavioural decision
making model to investigate what factors, owner-managers consider
regarding [utures contract usage. The coneeptual model consists of
Iwo p]gn}:us. refllecting the two-stage decision structure of manager’s
use of lutures. In first phase, owners-managers consider whether
futures are within the market choice set for the enterprise. In
the second phase the owners-managers decide whether or not 10
initiate a futures position when confronted with a conecrele choice
situation, In both phases, owners-managers bcliefs and perceptions
play an important role. The proposed model is lested on a data sel
of Dutch farmers based on compuler-assisted personal interviews.
The incorporation of latent variables in both the phases calls for
an estimation procedure that takes the measurement error of these

variables explicitly mto account.

Pankhania and Patil (2011) conclude that commeodity futures
can be efficiently used to reduce risks of a person who is directly
‘volved with the trading of a commodity. Hence, it can be used as
a rick reduction and a sound investment instrument.

Kumar etal (2012) investigate the commaodity finance in case of
agricultural commodilies is a short term finance provided by banks
to farmers backed by the warehouse receipt which the bank uscs
as 4 collateral. They reveal that the facility of commodity finance
is better than the traditional financing facilitics and farmers and
agricultural firms who are availing this facility are overall satisfied
with it as they get 75% valuc of the commodity as finance. Farmers
need not resort to distress sale of their produce. But the interest
presently charged (12-13%) on the finance should be reduced to

make it more beneficial for the farmers.
n and Aranganathan (2013) conclude that

different respondents consider different factors to take their
investment decisions particularly in commaodity market investments,
because it is having more risk as well as return factors; if company
advises to make the respondents know the long benefits, they
will also turn their eyes on commodity market. They found that
particularly the Bullions have more values and being traded in

huge volume per day.

Sivarethinamoha

Scanned with Camscannes



i skl .I 5 ; -I =
208 I.‘I.[hIII'IE.],I':IrrlH' “1'5””“,“".. |.l"il*|l.‘r'1'h||1 lovw arils Suslinm l‘blil[}-
I ME———— ]

onol mueh hiterature has heen l”*'_i"“f“'-*' o the
|'IL‘E'IiI:':'l.:::ll'::;Fl]!i1li;\;l:Ll;}li.\'illik'l'e:1|:1||'|~;|.*LHIL‘! ””mh.muil-”‘ﬁir",WI}.h}r all
|hl.."|'l..'.5l:_'!q'll'i:||1|“1;|.l“ "u'l.'l.’l'L".'-:IH'I'IHJI.I'..”W""]H:'”'IHH'T'HH ”l. ”LE_HMIT“IIE'
el behavioural charneteristics nl'nn'rslml':.' have been I]'|_1Hl|l.1lj=_!.3!lt:ti n
the derivatives marker, More n.'|‘r1pI1=.'|.'~'1:~'._|1|l:|.'i.[.~'. o he hllun;\ULi on 1}1{:
factors influencing the investment 1.|:L'1.'fl.‘ilnl'l,"-2 anl cspecially, ';.:,‘-'l[h
regard 1o derivatives, so thal new instruments with Compatible
features can be introduced.

CONCLUSION

As observed from the varous works made in the i":lrlit:ui.']r
ficld of study, attempts have been made (o Present an overyjeyy
of theCommodity Derivatives Market relating to price discovery,
price volatility, growth and performance ete, (he behavioyry|
characteristics of investors have assumed growing impﬂmtnct in
the development of derivatives market recently. Various rescarchers
have delved on the surfpee of agricultural commaodity derivative
markets, studying various aspeets like g Progressive role in
the development of (e nation, is prospects ele, However, the
futures market of India has not been stirred much for the purpose
of rescarch, Lacuna related 0 extensive study in any individug
commodity futures js found to exist. Most of (he rescarch work has
been done on a fow selected commodities in order to arrive at the
ﬁnr.?ing:s. The introduction of numerous other commodities in the
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Consumers’ Perception Towards

Swadeshi Products

A Conceptual Framework in the Context of
AtmaNNirbhar Bharat

Dr. Aruna Dev Roy
Dr. Rajat Bhattacharjee

Abstract

The concept of Swadeshi, which promotes the use of domestic
products, has gained significant attention in recent years,
particularly in the context of the AtmaNirbhar Bharat (self-reliant
India) initiative. Consumer perceptions and attitudes towards
domestic products can vary depending on several factors based on
the priority of the consumers, both individually and as a whole. This
research paper aims to identify the factors influencing consumers’
perception towards Swadeshi products in the context of decision-
making aimed at AtmaNirbhar Bharat. Based on the comprehensive
literature review, a conceptual framework has been proposed. This
framework identifies the critical factors that influence consumers’

decision-making when it comes to Swadeshi products.

Keywords: Swadeshi, Atma Nirbhar Bharat, Consumer perceptions,
Domestic products, Self-reliance.

Background

India has been a significant market for foreign products, with a
vast array of international brands catering 10 consumer r[ccds.
However, in recent years, there has been a growing sentiment
among Indian consumers 10 prioritize domestic goods and support
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[t = Thes shifiin Fﬂ'“'l"nm ﬂ.l'llht attrbuted 1o -H'inu-!,
Eavmors such 25 the desire 1 boost the Indian econiomy, preserve
wradional indusiries and craftsmanship, promote employmen
orimitics. and reduce fefiznee on impons. The govermment of
India has also played a vital role in prometing Swadeshi producrs
(hrough various initiatives, campaigns. and policy inferventions,
These cfforts 2im 1o create a favourable enviroament for domestis
induxtries 1o ISAvE and compete wath Foreign coumempars,
ﬁlﬂlﬁﬂ“llh iFee CENETEEncE ﬂfdiﬂ.ﬂ] ‘Plﬂlrﬂ'l'l'ﬂ'il and social m:di,]
has further facilitated the promotion and awareness of Swadechi
procucti. enabling CONSUMETs Lo 30CEss and engage with these
offesings more easily,

Casumers” perceptions of Swadesha products are influenocd by
weveral factors, including product quality, price competivensss,
aveilability, brand wrust, culoural idemtity, and social responsrbality.
Percepoion of gquality amd walue for money are  essential
comsadersibons for consmers, as lhey seek products that meet their
evpoctations and offer a competitive advantage over imported
ahermatives. Arand trud plavs a crucial mle as consumess prefer
producis froen repaied domestic brands that have o tmck recond
of delrvering consissent gualiny. Furthermore, the culiural aspect
of Swadeshi products resonsles with consumers who valus
preserving indipesows imditions, crafismanship, and heritage,
Many consumens perceive Swadeshi products as snembodiment of
their cultural identiny and eake pride in supporting local artisans and
industries. Social responsibility is another key factor, as consumers
increzsingly  prioritize sustaimable and  ethically  produced
goods, sligring with the principles of Swadeshi. Understanding
comusmers” perceptions towards Swadeshi products is essential for
podicymalkeers, bisinesses, and ssakebalders involved in promoling
B0 AlmaNisbhat Bharat By idemtifying and addressing the
factory that influence consumer chedces, policymakers can design
effectave srategics w suppon domestic industries and encourage
:‘;"E’?F‘“m 'f‘fmlhi products. Similarly, businesses can
- marketing 5, product offerings, and supply chains

Comilmer expectations asd leverage the growing demand

Consumens Pereeplicn Towards Seadesh| Products 20

for domestie goods. Thus, consumens’ perceptions of Swixleshi
wlucts play a pivotal role i dlriving the movement fowands i
AtnaNirbhar Bharal. By analyring the Gacoors influeencing ihese
Hmmﬁl wakeholibers can lormulate sirteyies hal et
the coasumption of Swadeshi products, strengthen the domestic
pernams. and foster selferclianee in Tidia,
The concept of “Swadeshi™ has o kng-starsling hikstory in
India and has gained rerewedl aflention i recent years with the
erpment’s emiphasis on buikling on “AtmaNirbhar harat™
or selfepeliant [ndia, Swadeshi refers to the promotion and s
of domestically produced goods and services, encouraging selfs
euffichency and reducing dependence on Toreign smports, In this
context, understanding consumers’ pereeplions towanls Swadeshi
products becomes enucial as it disecaly Imipacis the socoess of
\kis movemcnd. This paper investigates the factors influencing
cansumiers” perceptions of Swadeshi products and their role in the

decision-making process,

Swadeshi Movermnant and its Historical Context

The Swadeshi movement wns o significant socio-poditical
movement in India during the earfy 20th cemmuary, pamicularly
froen 1905 to 1908, It was an integral part of India’s struggle fiar
independence against British colonial rule. The mosvement aimed
i promaote the wee of Indian-made products and boycolt Brritish
goads, therehy encouraging economac sell-reliance arad fuslsTing
naticnal pride. The historical context of the Swadeshi manemeint
can be tesced hack 1o the partition of Bengal in 1905 by the British
colonial government. The partition was perceivad s & divisive
toctic that aimed 1o weaken Indian naticralism. I respense, Iedizn
lesders, including prominent figures ke Rabimdrunash Tagore,
Aurohinda Ghose, and Bl Gangadhar Tilak, called for a boyeott of
Mritish goods and emphasized the impertance of supperting [ndian
industries. The Swodeshi movement gainad momentum through
various means, inchiding public meetings, processions, and the
establishment of Swadeshi sorcs. The muevement enciuraged
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i prrasuctin: ;
..ml:ﬂrﬁrn of 3 comamiiry, emphaiizing ﬂTf-:tlI:m.;n and
sing demenic indudfed The concept of Swadeshi prodicy,
grerged during India™ wrugghe for rml‘-:p-mdm:: from Brivigg,
rule in the earty Rk contaTy, ndhﬂtlimd@mmgm
om e poods and SEDORTInG bocad arepans e indingriey
Bt prTabiacts CRCOMEENA 3 Wide range n:l'm:., including
sgeuture, mamil TG, harficrafts, teatiles, technology, ang
more. Here are some examples af Swadewh producty:

I Haadicraf: Tndis has z rich heritage of traditions
handicrafts, sech an pttery, textiles, wincdisirk, metalweork,
arel praelny. Swadenki producty in this category inchude jtem;
made by skifled sivns oing traditional techniques and
materialy warced bcally.

L Teutlles: The textile industry iy a significant sector for
Swadethi prosducty. Flandloom teatifes, including sarees,
sharsls, and Gabricw, are ofen produced wsing traditional
metharhs by westers aceos the coumtry. Promting and buying
Swadevhi textilen helps preserve the cultwral heritage of India
nd sy bocal wexver commimitien,

1. Food and Agricubture: Swadeshi products also extend to the
agricultural sector, emphanizing the comsumption of locally
prreen ned prosuced fordd itemes. This includes organic frds
#nd wegetabiles, ndigenous varietios of rice and grains, spices,
srel Waddiemal heverages ke herbal geas.

4. Aysrvedic and Herbal Produciv: Ayurveda, g traditional
syutem of medicme in Indis, promotes the use of natural and
el remediey. Swadeshi products in this category include
Avurvedic medicines, hertal skincare and hair care products,
and rstiral dictsry supplements,

3. Flectrules snd Technology: With the growth of the
technedogy sector in India, there is an increasing focus on

Cormumers” Fertiction Towerds Seaceshi Procucss 31

swadewhi clectronss prococts. This includes smamphonss,
gompaens, and other clectonic devices mamdnmed within
the cimitry, spporting domeitic companies and reducing
dependerice 0N ERpOriL
Remewable Enerpy Soloihoms: Sasdeshi products 2l
ERCOMREsd renewzkis emergy tachnologies like sofar panels,
wind werbine, and biegas systems, which promote susiginable
eneryy prodution willim the ooty and reduce reloince on
firssil fusis
7 Khadlz Khadi is 2 handspn and Fand-woven [abric
raditionally associated with Maharma Gondhi’s Swadeshi
mavement 1t is made from nafural fibers like cotson, mlk. or
wiool. Swadeshs Khad] prodisss imndlode clothans secessonies.
and home fumishings made from this Blric,

The promotion of Swadsshi products is ofien [nked o the
principles of sustainsbilin, low! empowerment. and ecomamiz
self-sufficlency. By supporting Suadeshi products, indivichols
comtribute to the development of local mdustries, the presenation
of culmiral heritage, and the overall prowih of the national econory.

Literature Review

The current research work is hased on a sysemaic rview of
significans research works contributing wwards the swadesia
products and thefr retrospet. Based on the existing literanars, the
following research works have been found perinent and reviened
far the present study.

AtmaMirbhar Bharat and its Implications

AtmaNirbhar Bharat, which manslaes 1o “self-reliant Ind=™
i an ecopomic viskn aad poficy framewerk inroduced by the
Government of India in 2020, It aims 10 build a seffrelient and
resilient economy by promating domestic production, reducing
dependence on impons, and encouraging entreprencurship and
innovation. The implications of AtnaNirbher Bharat are manifold.
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L
Nia  AstriEl b Tl
'“_ Daz P I Role of Gontrrmem Potliches o2
i : RS 1 ﬁmﬂbﬂ
Bl V. prroepees of Srmdob prodac: An
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Firsly, it seeks to enhance India’s manufacturing capabilites by
focming on key sectors and promoting becal production. Thismolves
providing incentives and suppor bo domestic industries, faciliating
ease of doing business, and fostering lechnological advancements.

Secondly, Atmalyirbhar Bharat aims o strengiben India’s ag-
ricultural sector and rural economy, Inftiatives such as the promo-
tion of organic farming, investment in agriculiunl infrasmenme,
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and the development of farmsr-producer prganErations aim o ey.
hance the selfsufficiency of the agricultural sector and fmproye

[armers” ineoe, . i
Furthemuore, AtmaNirkhar Bharat emphasizes the importan e

of Insonation and Reseorcl and Development (REDY). T8 seeks i
foster an envircemen] comducive m entreprensursleip and slamups,
praviding them with finanaal suppar, mentorship, and access g
markets. This focus on intavinion is expecied ta contribuse 1o the
development of cutting-edge sectmologies and the growth of the
kneradedze-based economy

Consumer Perceptions and Attitudes Towards
Domestic Products

Ciomsemer perceptions and anivades iownrds domestic prodocts can
vary deporalingg on several factors. Some consumers moy pricilire
porciusing domestic products die to naticnalistic sentiments, the
desgire o support W Racal coanoiti. of comcems about the gaslity and
safery el imponed poods, (ihers may perceive domestic products s
more sxchendic, cultumlly relevamt, or envirenmemialby sustainable,

However, consamer  peroeplions and adtitudes are glio
inlloenced by various other factors. These inelude the perceived
quality and price compelivenass of domestic producis campared
W impoied alternatnves, the availability and variety of domestie
options, and the influence o advenksing and marketing campaigns.
Rewearch soppests that consumers may have positive attitudes
towzrds damestic products when they perceive them as superior
i terms of qualiy, reliabiliny, and after-sales service, Addigionally,
corrsumers may cxhibit & preference for domestic products when
they perceive thiem 1o be gligned with thelr personsl values, such os
wupparing local businesses or reducmy carbon footprints,

O the other band, cansamers migy have reservations about
domestic products I they perceive them as lacking in terms of
'_lﬂﬂﬂ'ﬂmsi:al advaniemsms, variety, or presiige companed o
mparted shematrves. Negative perceptions regarding the guality,
design, or innovation of domestic products can alss impact
consumeT ailiiodes and preferences.

Consurars’ Percepdion Towards Swagesh; Poducts a5

. aricmpls 0 iderdily the focioes Ihflueneing e
mﬁﬁﬁﬁ !-:u.-:!dﬁhi nnfu:lr-_:rul tries w0 peopase :;:.::;T;
mﬂ]{hinﬂwllflﬂﬂ the decisions of consumnens owarnds aeption
gmkﬁﬁ"ﬂ“‘m' Mumerees factons e identified afier 2 resfew
of 2R papers {lrom ihe year 20620213 from vaficels Joumaly
indexed in WOS, Scopus, and Geogle Schoba indexed journaty, The
must receit studies were included s0.a5 10 pet an updated mloemarion
mhch_.”mﬁj perceplunl idealogies of comsumers,

A corczpbaal model i3 being proposed for the same whick
W developed from the literature collscted from vasbous souppes
[mgntimrd above).

feedieriver Crtteria: The papers indicating drect anslyiy of
eemsumtsers perceptian and behaviour on buying decision process
al Gwadeshi products arg ingluded in the shady,

Evcluston ceiteria: The pepers refated o Swadeshi produgis
and their financial analysis, Swadeshi products ond (15 charged
foce pvertime such papers have so-direcl commection [a providing
a irue fepresentalion of consuirers” decisiorrmaking or buving
behavlpur of Swadeshi products, this such papers are not included

in the present shady,

Discussion & Observations

Consemer decision-making for Swadeshi products, which ore

madi m eme's owm countcy and promote domestic
indusiries, can be [nflueneed by several facdors. Here are some key
Exters that can influemee consumer decision-making for Swadeski

products, namely.

I. Nptipmalistle sentiment: Consumers whe have 3 strong sense
of natipnal pride and pamrictism may prefer 1o suppon her
aven coundry 's indusines and economy by choosing Swadesh:
products over foreign alisrmatives,

L. Eilicol nnd socind mrﬁlbilib_l.". Consamers whio [-I'kll"il:i!'::
elhical consideragions and sootl respmlﬂ:li.'liq-' may pr!!'n'
Swakleshi producis, as they aflen suppost ksl communities,
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et o8
i 1K1 i L . §
"&"E‘ﬂﬂ:ﬁhﬁlﬁ T"“’. perception “!. F,uuln_l.r i
reliabiliny is am Emperiant [mwmmmum.nd:qmnn-mltmg_
Swadcshs products that are known for their quality, durabiliyy,
el el can attract consumers who priontize these

&

4. ﬁlffful value for money: The m of 2 Fm'_i“ﬂ and the
perceived value for money play 2 significant rele in consurmer
decivion-making. Swadeshi peoducts that offer competitive
pricing or sdditional value, such as local craftsmanship or
L:i."rql.lt {eatufes, Tay SWEY COnsumIcTs towards Ehﬂ-ﬂﬁiﬂﬂ them.

& Cubteral and tradifional appeal: Swadeshi products ofien
showease bocal culwre, fraditions, and eraflsmanship, which
can appez] 10 consumers wha value preserving and promoting
their culturad herftage. Such prodacts may be prefermed over
foreign: aliermatives that lack cultural relevance,

& Econemic impact: Consumers who are aware of the econamic
tmpact of their choices may chocse Swadeshi products 1w
separt domewic industnes, coptribaie to local employment,
and reduce dependence on Emponis. They may see buying
Swadesh] products a5 2 way 1o strengthen the national economy.

T. Marketing and swarensss campabpns: Effective marketing
and swareness campwipns can  influence  consumer
decimion-making. Promoling the benefits of Swadeshi
products, highlighting their unique featres, and ereating a
sensc af pride and sdentity associsted with choosing local
products can sway comiumer preferences.

% Availability and sceessibility: The availability and secessibility
of Swadeshi products play a crucial role in consumer
cecisicermaking. If these products are easity nccessible and
wikely mailable through distsibuison metworks, retail stores, of

online: platforms, consumers are moee likely to consider and
iy v 1o cansider an

kN

M’hhm Hhm‘lﬂﬂlﬂmulh
. i > " es2 factors can vary
o their influence depending on individig) consumer preferences,
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Figure 1: Propesed Conceptual Moded

market dynamics, ard =peril'u: product caiegories. Additionally,
CORSLEMET d-nclﬁinrl-mating i a complex process infloenced by o
wide ange of personal. secial, and pychological faciors that go
bevand the seope of Swadeshi produscts alone,

Conclusion

The concepr of Swadeshi products and the promotion of an
AtmaMirbhar Bhart (self-reliant Endia) have gained significant
bfention in recent vears. Consumers” perceplions fowands
Swadeshi preducts e Necta prowing desles 1o promote sell-reliance
and godibribute to the viskon of an Aea®icbhar Blarst Swadeshi
Producis are valued for thelr percetved qualiny, ethbzal production
Practices, ol cultisrnl significance amongst ethers, Ta Jeverage
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ively, usingsses and policymakers shoy |y
IR v prudhuet cPEtitiveness, nng
';ﬂ experience. By acddiressing the
od gidoqiion and consumplion of

these perceptions effect
fiacss oo FRISTN L AWAEIESS
Fm'iﬁil-' seamjoss ook

ia] fiog increns g
gspecis, the ﬁ“”““l::l_':al rend, ultinsately driving the growa,
Swadesht products s contributing 1o India’s self-reliance,

L"I'_ m!ﬁ' md'i";:r:r:maik'd framework thal can h;,' L5 by
This hr- ﬂ practitoners 10 assess heir Fll‘ﬂﬁ_tmu towarg
ﬂmﬁmﬂ I'Eng Syadeshi products from an economic standpoing,
Thus, fusture research may be mﬂuml-c! i develop ar adapt valig
s reliakle prcasuncments for practitioners and researchers g

abaate 4 " decislon maki
fhese faclors impact om COMSWMETS. Cee g
nml henoe, strengthening the initiative of Atmabirbhar Bhasg

This smmdy oaly proposed # conceptisal model, thus empirics|
htﬂiw;tmﬂﬂ*“'}“i’mﬂm needed to verify the effecis of

these factors. Further quantilobive rigorous studies are needed 1o
validate the model and peneralize it
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Fintech and Sustainable Dynamics

Dr. Rajat Bhattacharjec* & Santujit Chanda**

e plays a pivotalroleinthe modern era of Fintech, Thefast growthindigitization

' .cps and related transformations in the society have led to the sujtable requisites
far Fintech innovations. Such innovations may be directed to create an impact on
 qustainability and thereby lead to the attainment of Sustainable Development Goals
' (506 This paper is an attempt to provide an insight into the dynamics of fintech
' jnnovations towards sustainabledevelopment leading toa comprehensive understanding
of the phenomenon of fintech leading to sustainability better, This study is descriptive
' ond exploratory by nature. The data for research is collected from secondary sources
" mostly. The results of the study showcase the sustainable perspective that can be
contributed by fintech growth, and has the potential to fundamentally change the

: business and economic landscape. ;
:_fwrds:lﬁnmch, finance, Dynamics, Sustainability, Sustainable Fintech,

INTRODUCTION

Sustainability in today’s time has become a very important topic all over the globe
owing to the degeneration of natural resources and degradation of environment.
The increase in carbon emissions and rise in unsustainable activities today has
necessitated the need for sustainability. The practice of sustainable practices is not
just limited to following environment friendly practices and efficient and judicious
use of natural resources. The term sustainable practice today has acquired a broader
form. Companies and business organizations today have also started practicing
environment friendly business practices in terms of their production and operations,
The 17 SDGs laid down by UN serve as a roadmap and blueprint towards successfully
achieving sustainable practices. However, in recent times Fintech has emerged as an
important business practice in enhancing the already existing sustainable business
Practices by contributing towards the development of green economy for effective
and efficient utilization of resources. Fintech companies help in creating solutions
'0address environmental issues digitally. The provision of digital payments system
i}'}’ various fintech companies like Paytm, Razorpay ete. has significantly helped
M reducing the environmental effects of conventional banking like usage of paper

e e :
Assistant Professor, Department of Finance, Nalbari Commerce College, Nalbari, Assam

Assistant Professor, Royal School of Commerce, Royal Global University, Guwahati,
Assam

-
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._.._.ﬂ._.;._“n_._ X rﬂ_._r. —f.-_..ﬂﬂn_—.ﬁbuﬁ i —. __..__.._ m..u_-_ F.-H.F._ﬂ r_n.hwnn —mHn.._.-_ el fintzch ani o — fi) :.&.E.__..._.- af the
et I ey g o 5 T from 35 in 2011 10 80 ) cP e | The eologs ronain e
et utery ..___:._nz:_n,_,._e_,.q= =u___.. SOUMry where it i expected that the penb® . finpacial sector has proved % bé & passive ipact
“410 1.3 billion by 2030 from 749 millioain =i o the ndian ecsecmy

S —



g R T A SN D o,
e T fimtech The study revealed i ;
is tmpast of hmtech :E?
W amriid! E.H—m..._dnﬂ._.._._._-__._.r..n..._._ a -_..wn_m fior ._n..n_w__.._ﬂru.w._.n.-__u_. .n_.n...u__.q-n._mn..”___.._ﬁ hay _.-u..._ud.._
environment quality | achieve Sustainable Developie __..55.5 ul
protection n__n__._q:..j_u_“_ 1o €arry o green fing - Indig g ty
aciivitics. e ang Firge
Padiwar ot qﬂaa.nﬂum“”__“ Qﬂi_... revealed ___ﬂn_m._.sn__,_hmumﬂm..ﬁﬂa..:r
adaptalion 1] fare ' i Ennﬁuuﬂﬁn_zm adapami i,
mdustry. services in 1he couniry, A0f Figgyy
\.”ﬁﬁ._.m._ %Fawhn_u_r! thﬂﬂ,ﬁn.h_qﬂu. there {5 3 yopms
F raditic oo o bt ol
T [t e
. ) : er revealed thar the Pahidemi
.__.__..._nﬁﬁ _u._n._nm_.._._n influenced the adaptiveness of FinTech _un?_.n__..n_.ﬁ_
Eﬁ.u._._.__n. in the country. However, absence ii&:ﬂau:u“_
n_u__.__._l__n.z of fintech | structures can hinder the progress of Fipfed
services in the ventures in the country, o
CoUnLry.
iaily et of bl =
" M_Hu_u.lﬂb_.__a. The finds of the empirical study that the perceem
ik intzeh : af ._._E ____.nn_u_n with regard to usefulness his s
u___._.»_uun:w:_.n__.nni-ﬂ_ positive En:nu._”n on the decision of the peopls e
it _..n.__._ wse fintech services as these services help in savisg
B, Lime, costs and at the same time belps in decreasiag
moderaied model. product costs, wastes. chemicals and resources
; leading to achicvement of SDGs,
eal N_E:E.Hﬁm_: The stisdy revealed that financial institations and
E.nnn_._.__“u._....nru banks have to pow conform to kdest technolog
nlm_ﬂ_i__cﬂ g |brought aboul by the FinTech companies. The
umm.ﬁ______.g e rule | changes that ane brought by the FinTech companss
bl _._nnusm have reduced the importance of the existing btk
i micch To sustain and grow in the coming days harkssecd
LY. b0 adapt with 3G technology In collabaratios Witk
r— s the various FinTech service providers and sitig=,
¥ Eﬁnﬂﬁ.ﬁhﬂ The study highlights that there is tremendo
. .E.wi_ entrepreneurial potential for FinTech _u..i..ﬂ
=nu panisitics and develop in |ndia. A1 present there are :E_..._z._..h.._.n.
associgied with i firms functioning in Ingdia. Howeven FinT
with it firms nesds o be memored pechnically E..in___ "
financially for their successiul growth. ._E?J.nﬁ
e needs i nurlured with various e
Pl ey of = government nnd ather regulatory f
rode In tﬂ“z The study reveals that fingech with il _m_.“-aﬂu
MEs gy | T | Uty 40 technologies like Anificial M0,
astainable by g.nﬁ.g_iminﬂiﬂlnﬁﬁﬂwtt_
Mede] and jgg diness | and elreular economy practices by e sM
inbepraning _.n“_._u-...._..”_._u_n_.. business mvodel.
IIlIlII;IIIIII 1
2 economy.

.....n-.\...liilu. Adaption of fintech
g 8 ed on Tecmalogy
Acceptonce Model,
I.I|I.I|I.||I|
ugﬁﬂaﬁﬁh%a_hﬂwﬂﬁaa‘g?t ]

datwaret.al (2021 ) observed that ease of ise and user fri

affccting adaptation of FinTech services in the country, ﬂ:ﬂﬂ”&&ﬂﬁﬂ“ﬂﬁ_ facker
_l.ﬂhh—.__-ﬂi in _u._.n_.ﬂ. m._m.m m__HH tremendous .ﬂn.ﬂ_...rﬂ._.k._.ﬁ petential smee thers ..._..-_._.H__.E.._ y
ypsarge in the youth E,..:E countsy. Thus, the scope of FinTeck Eﬁ“uﬂg =
and expand ._.E_q n_unn.__:_uﬂ i also very high (Rajeswari and Vijoy, 2077 _._Wﬁﬂ
asignificant incrcase in the frequency of online transactions i the — o
N factors which iflaence the adnption of FinTech iechaokogy s th e s

population which are mainly attitudes, social noms, .E._HE...__u.__m.n.“...:_.,_"_....r.__n.,._.u.ﬁ.d
country like India. However, it has alse been observed that coupens, E_Eﬂﬁ.ﬂw
w_-ﬁu.nn their behavior towands adopting FinTech sersicss | Amrwal etal. 20233
There s a huge rural population in the country with no aceea o Sgol fnncial
sTvices o cashless payments. With various initiatnes of the government liks the lan
Dhan Yojana and incentivizing cashless payments, FinTech sdoption and sen ic=s
are being increased (Guild, 2017). The traditional market bus resposded well o
”___E_m__._”w n__ihnn__m_.mﬁz economy initiative of the government, The wchnologcal
in nancial sector has proved to be itive impat for the ladian

*comamy (Vijay, 2019). " e

Wsﬂu.,usmﬁa& in the FinTech industry like digital mvoicang. diginl msurcs,
unding green finance has become a ool for rechmokogically advanced
E.,ﬂ o mn__.n___& Sustainable Development. lndia i one ol the leading -1
._“_H.-_H.E___ﬂ__ ..%..#.mﬂ..m towards Lo exccute and imphement groct fimance and ?.ﬁn_““
ey € inancial system of ndia bas stroesh supporied groea fnance 2
g i advocating for s full-ledged implemencten 3¢ @RS00
the m.F._..Hﬂ. ME. 2022). There is a sense of competiton than E__...E.H.a__.”u firther
Fevealest ki ms n_,__ the traditional financial institations. The ﬁhﬁrtﬂm
of Figpea the covid 19 pandemic has nffuensed the 38OPCETE B
n_._._Ek.nu ....__n__._.___.nm: in the countrs. However, absence of proper L .I__
Atan, tan hinder th i Eﬂ!nﬁﬂtﬁ....%
al, 200 ¢ progress of _:__..._.u_.n__. vent ply with the =
:Hf_or__ﬂ_ ). Banks angd financial institutions have 10 ey 0T

by



S e A T ey
o JREEE llaborativn with the various FinTech service prg,
(- L

5 r.mﬂﬁ.m ] :
pochoahogy M L 2021). There is tremendous entreprene g i
daram cLal, <Fe1n y . i O Pg Uy
.._.“._..ﬁrﬂ-_._*u_...““n.n_ n..;.....___...__.:._._ India, Al present there are | 500 Fin Hnn_._ m.:._.._.n_“_.:._ﬂ- Iy
_..zp.ﬁ._,..___.__:. However, FinTech firms ___nm_m_m 10 be groomey technieyy), ._.___,,_‘._z..____.ﬂ
M._. .ﬂn:.__ fr their successful growth, The industry needs d._u LT _.“.m_? e.n.__.__.
n-__ﬂ“?..m from the government and other regulatory bodies (Priyy e _____r.,_}e.
n
2019, ™~

FINTECH AND SUSTAINABILITY

inable financial system is one that ereates, valucs ind Iranggegs .
u_.“._ﬂ.”__“.: ways that shape real wealth to serve the _n.._m._.n.:u needs of gy, mﬂﬁ__ﬂﬂ
environmentally sustainable cconomy. Post pandemic groey finance p“”._._..,
sustainzhle finance has been securing a lot of attention. Varigys palicies, reguly ‘o
measures, market forces and retail as well as corporale consumer et __a...
brought it to mainstream. Gradually the financial sector has s iRy boen agy w:
cutting-edge technology giving rise to FinTechs, by ding of smastphones, __n_ﬁn“ﬂh
mielligence (Al} usage, distributed ledgers (blockchain), data analytics, Maachine
kearning (ML), the Intermnet of Things {loT) etc., have changed tle dynamics of g,
financial institutions work and serve their clients. FinTechs are ..EHEE_W iNAoYaLian.
centric and thereby directed approach can lead 1o sustainability, FinTechs play g
significant role in policy formulations aimed towards transitioning to a low-carhgy
world is recognized by policy makers and regulators.

In order 1o be sustainable, FinTech comipanies are conducting Teasibility studies for
the stakeholders while identifying the pertinent issues and interlinking sustainahility

d opportunities can lead
factors for achieving the
provided ample innovative elements to the
e, thereby increasing operational efficiency, lexibility and
adaptability; this in tum extends further technological innovations in other areas
of sacictal growth, FinTech exhibits potential for green application especially in
cannection to finance and businesses with sacial responsibility. The current results
__u:..___ﬂnnr.m practical application in the image and charitable eco-projocts, “preen”
irvestment and the formation of “green” digital infrastructure testify to the prospects

nw this area and the possibility of using Green FinTech to build an ecological mode!
o

A economy based on sustainab|e development.
RESEARCH GAp

:n..ﬁa__,.a.;__m__m on fintech and sustainability indicate towards the progressive
mn_W wnship of technology and finance embedded lowards pehieving sustainbility.
i faciony ‘nfluencing the adoption of fintech services, opportunities and n:u_ﬁﬂ”
e the intech industry, global trends of fintech services and the role of it
n .n._.“_.r.-._._n.__.-:.-_ﬂa_.m_ .ﬂ__._

. Al
alily Profection, adoption of fintech services by consuniers b6

best results. The surge in FinTech has
financial services mark

=

-
Sa g et

SO FimeeH e Sisiainable Bz

[ - “.-_._;.n_ ﬂ.ﬁ_-._.._u_l.mf H — ......IME
Accoplance ?.rfn_n. Mnbution of fintech,

x E_,_.,_u_ﬂﬁm..nﬁ model of SMEs by using tooly g i naﬂﬂpﬂ._m buikging

wn___.esw?_.n 757 thereby help the w?._wm. Integrate inig (. n:_E_EESn bigenie ang

mrr._,miu. explored. However, there is _.____..“ evidence EmmEFm;_:ja_..E few

D0 ers” experionce With the practices of sustainabifp 3 o

, ftech - e of the existing literature js nn:_“_i#n_ ang wnnEﬂE_“.E._mn_ and
._-n-“n._.u n.n___-_m—q.-.-n..ﬁ.nm mu.ﬂ.......nn— O ST ﬂHHﬂ.—.—.ﬂuﬂﬂ n-_.u_u__._.‘ﬂn___ frmrﬂn”ﬂ.d_.r.

___nﬁm_pﬂue nable Development. ling it

aih ysSION & OBSERVATIONS

C
pls

g emerged as a key element of the transfomation T
-ﬂ ”_m._..un_unn_nﬁ, in the financial world. Funthermore, Emﬂﬂeﬁm_ﬂ.wanwh
an important role in ..“..= these changes, Applications employing antificia)
pay PY techniques are being used Ern_.a.”..:"_“.. IO procior the sustainabiliyy
Bl enlisted in the annual reports and financial statementy of firms { Alonsg ang
pelricd 2019). Although technelogy is not ofien associated 4

Wargcs o ith ETivironmeny)
Fintech shows coherence and continuity with the Esg world, zimed g 5
poals, inclusive, ESG-resilient, circular, and n:;.:a::ﬁﬂ._,ﬂ.ﬁa_u financial syseem

aﬂ%muﬁﬁmumw_.n development™. In fact, “the G-20 has mcluded “Sustainahie
ol finance™ as one of ifs 2030 work-streams, and the UN_ since 2016, has been
Hw_a:m the link between Fintech and Sustainable development™ (Macchiavelly
and §irt, 2020),
foth Fintech and Digital finance add to the achievement of SDG by employing
te present financial resources to support sustainable n....___."Eu_EE. by means of
“husiness models, incentives, policies, and regulations to redirect financial resources
gobally and in individual countries to provide SDG-related finance™ (Amer et
£ 2019). Fintech could help accelerate the development of green and inclusive
bnascial markets and help realign finance 1o support sustainable development, as
Reflers the prospect of quickening the integration of the financial system with the
real ecomomy, which will in turn enhance opportunities for greater decentralization
d increased participation. Morcover, the traditional harrer between nn.__._”__u_ﬁ_
“éfamies and emerging markets is being lowered thanks to the rapid digitization
= development of the Fintech industry. Fintech “can unlock greater financial
nEE far new businesses that will deliver both impact and Anancial rerums;
2tlize damestic savings at scale by providing channels or platforms for retail

.- | " Hg s '
L_.Enﬂ._u__ leCess impact investing opportunities; collect, analyze, and distribute
E._._._mn_n_m_ .n___.__u__..-

Climel®

o ' e for befter
th financial performance and impact performance ;
-mﬁng_ﬁ Lﬂmm.ﬂrﬂﬂﬁ:mr regulation, and risk management; Eﬁﬂa.ﬂ_.ﬁ_”ﬁ_ﬂ___.__.a.ﬂﬂ
sy ____”5 the level Playing-field and market integrity needed for kag
inw

i 3L CiSES

Citteeh i gy - e (Moro-Visconti et al, 2020). Some of the ek

.__EE " the domaip of green and sustainable finance are descri ding the
Bz “onceptual framework has been formulated for understs



bk e % EATETIONY in & hetier way whike ennching (he MiStaingy,
Bl

us depacted i Fagwer 1

fres,,

.—Hﬁm_mﬂ-.ﬂnw.

GhIE sector provides culting edge solutions which helos strexen ]
2 fnancial procedures and payment mechanisms The e T2
o _i_ green fintcch is to encorporate financeal sseamab i, wad Hn _.HH
1 Lﬁt.i.n_ io creating a sustainable planet n..__.n_ns technokogy ._..._n el _,-u”nn
. In.n_ of technology and finances and s the outcome of the TP N

Llﬂ.ﬂr!ﬂ_...n _Hn....,ﬁ_n-_n_a. process and methods whiose PrUmIry obsective m fe
; etion of stakeholders within the firancial econvstem. The miccen af P Pal
= -ﬁE— to the fact that the fintech industry is receiving posizing ._Dﬂ.f.u&
! _1_._-_ il which again proves that the industry is doing someshing Fight

Figure 1: Conceptusl Framewark

FINAMCIAL INCLUSION
The mpplecanon of E50G marrs vie, Emvironmental, Social and Govermnance i
emerpng markets require the inherent presence of financial inclusion. Mobilan
Gevices Dactinate svailabiling of financial services across communities peovidmg
B b0 servioss such &5 boans and msrrance, invest in climate mitipybon‘sdastane 2 ; i
it . : 7 M e wse of data and information by fintech companies with the help of amficial
...H...ﬂ-.ﬂ... S become part of the oveaall fipancial sysiom, oy cecuring ther eeSgence and real time information makes the fintech service providen 3
M pefect mole model when implementing enviroament frendly ad sustunable
LOWER COSTS OF DELIVERY ; _ﬂ._u.ulﬂﬂﬁ.nﬁ-._un..wm_-ﬂnn m_._—uﬂ_—u..nrmm_.. ko ..____E”r effermvely, Hﬂﬂnu.i..._.u.._._. el
Isnovative technologics have flooded the institutions of financial services by usage Calborsion between the supply chain members is a perquisite whach uitmaisly
the delnen of products and services in a cosi-effective and affordable manner & S84 g p, oy
infumng producinomy, efficiency, personalisation and identification and quastificaixes i VIS
of rske.

EASE OF ACCESS TO CAPITAL MARKETS o
n n y through wun._._.nﬂ.r_.___n_—n_n...nu r._.-n._._.u.... unbell! y :
process automations (IPA) and distributed ledgers (DLT) help in __.“.E__..___rﬂ : HH.___?EE transactions. Fintoch companics have spplied Esﬁuw__ﬁ i
tranaacting of bonds and other securities in a cost-effective manner. | ._q_“n_ur w Ol g % 8 gaining insights into consumer behaviour, masket i
rester access to capital for small businesses that hitherto wene only 8¢¢ O ormation which enables these service providers in thing ool 0
larger corporuticns ek planging,

GREEN SUPPLY CHAIN

%3 ealyics has become an integral tool in the finance seceoe, especially fezech.
; E.BE....E:R and service providers are leading developing new H
SO=Ne ways in onder to use data analyths. Data analytics have booome vy
_ lraam:_uﬁafﬂpﬁc;ﬂgﬁﬁiﬁnﬁgwﬂaﬁmﬂwf

e
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REGULATORY MEASURES

Another imporiant point to consider is Fintech regulation, sinee, according 1o Mon- 2
Visconti, Cruz Rambaud, and Lapez Pascoal, this will be
the kinds and number of Fintech companies entering the indusiry and »
dominant players are {Moro-Visconti ct al, 2020). The regulations perainin:
FinTech business in India are still evolving. The prohable restrictions appli
8 Fimech company largely depends on the type of business being undert
company. For Example: A fintech company engaged in the acceptafice
and lending money cannot commence such business without the license £

p— i Progvees Naviguitng Swstainable Develpamen,
m— JUMER BEIAY
STAINABLE CONSUMER BEIIAVIOUR

sl techmigues thal arc increasingly used by finay
d create nudges towards wyg,
acilitates developing movalive sustaiial
: o hlochehain technology bas great potential in g,

b uaﬂ.w.u_..““ ___..__.ﬁ_._._ are wsually usesd o reward contributions e
o her green behas jors, thus ercating incentives for |
Then. artificial intellizence (Al and hig data analytics are y
rmation on companies and the ir environmental behavjor
aainable Finance and Fintech sectors present many cp
sting synergics and great potential™ | A
In fact. Fintech can make ihe ._u.rnn_: financial busines
and sustainahle. as il promotes both sustainable uﬂ.ﬁ#ﬁz._nu_ a
1, 2020}, “Financial technology s also an excellen 1ol y,, b

: communities and lift paverty, as il promotes responsible conswm;,

Eﬂﬁ: {Moro-Visconti et al, 2020) “.._. addition, rﬂ.i.rﬁ. itself is eny .._q.ﬂ_.,___.s_,“__.“_.
litating green finance, reducing asymmetnc infomation for inegg,
ing efficiency, valuing pature’s assets, and .Enrmdﬁ sustainahle :q.“...;...r.“
sharing or circular sconomy™ :__._n_..?.___;ﬁu:m_ etal, 2020}, To —
1 more eny ronmentally informed society, miare Eiﬁ&mﬂ:? would be requirgg
in both the format and metrics of ESG reporting and sustainability repons, Thy,

ESG reporting. benchmarking, and rating could be improved with new technologie,
suchas Al big data analytics. and DLT, These tools could compile information from
disparme sources {including articles), “processing of lange amounts of data{evennos.
ctandardized and unstructured ) about companies” social and environmental mpacss.
as well 26 translation in more standardized and compamble data, with positive effecs
on pricing accuracy and the level of reliability of ESG dat™ (Macchivello =d
Siri. 20209, In fact, 2 lorpe amount of data from “NGOs, specialized websites and |
satellites (publicly available through the European Unien’s Copemicus netwon

and the US Landsat network) might be comhbined and processed by Al to trach air
pallution and emissions by single power plants and, more mn.:nnu ly, double-chock -
infrmation provided by companies”™ (Macchiavello and Sin, 2020). :
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gl and bas 10 follow the regulag, i .__?.I.h.. W
e ™ iigq in India including Finech b, o by g —
& Hegu Tatowy mid Doy cltrprrens A VLT e b “_H.ﬂ._n_..-._

) e 1nH.._...._.
st ent Authority (1 g Ahewriny ierpy, o by Ry o
chopm " DA) The Yar g Penyiy, .rﬁm_. the

nd D€ b ] g
VE MER e Ly
._...m___uh.__..ﬁ_ by the a Frng] Aithorstagry, . i WPty g g vl “Tulugoy,
tjons and pAYMERLs and aggregay, | ™ Py, | S by,
.H.E.-n s and derivatives [n fact, fop e g ry., r; u;” irs ok,
uﬂ.:mnm- prioe appros als and licenwe, have 1 m...u:r:_ e, .u...._.F Taday
nh_._ﬂ_mF securities and Exchange Board of Ind S iy o . S ey

_u_.—_.l.._ L Hoand -
ment Authority. According 1 1 B i s
uﬂﬂﬁw person. other than the Reserve m.r_,r&_ TR gyl

: 35_“3_ mechanism under the PROvESions of 1
_____m.-__u.l.- fo start a payment .a.._n..n.-._h._.__u.mh-._ hats a= % ..__.._”1 P -

i

ents and credentials of the indiy | it -
ﬂ”ﬂdﬁﬂ.ﬂﬁ Bank of India after J_E..._._n..”“.w.__ua_”*bn__._h” _”#w.a .dm = .“...xﬂ”nﬂﬁn
usder Sec 6 0f the ACt and UpOn satisfaction that e g |~ =75 o e o,
Hﬂunn:-n.._ is in conformity with all ghe PP -
the Act [S50E AN n::ﬂ_ihﬂmnﬁnnn_ﬂﬂnmnfnnuag s ’
following n__uz___mﬁ_m.:m like the need for hay fi ....nu”. &
sandands and design to be followed by the payment s T SYRE e tec i
of funds, the security procedure to be follawed by e oo - 2 o Fer
iems and conditions 1o be followed, The Sertrifics .ﬂEﬁMHun FVAleTE and ohes
(SEBI} with a view to facilitate and acceleraze the dei ek :ﬁﬁ F_H_ of India
kai constituied a committee called the Commiee - .__m..._uunuw“ L‘..ﬁ.._ i [adg
Techaologies (CFRT) on 20° May. 2019, Under the CERT et 257
arups not regulated by SEBI Pave access 1o market relaned &Hu.uun.-"..ri ey
.!n EHE. __...__.n.ﬂ...m:.&: which enables them o st Bk H.Mr.uﬂ Hrfw
studuction in a live environment subject to the fulfilimen nn.ﬁﬂs?.hﬂan
””..mn._...n&ﬂw n-umﬂu.u ﬂuﬂu.- wﬂﬁﬂ_a__.-._n__._.lﬂ.h that SEBIL may 551 up a ._.n.n._.z._..n._..q-._uruu.._l_n”.
Eﬁh a live lesting ..5_..”._.5:_._“_9. where new products, procees, sonoce and
S H.:“_mﬂ”.uu.nnn_w _u_u._.__h..._ be tried and tested upon 3 selevted st of astomers susbnect
ekt ment of the rules and E._m_.__u_...nﬁ of SEBL Sandhonms ks helped (he
Vihoug .Eﬂr h.__—_um 1oty and res _._._n.=. IO Al e solubions of cudmerh inhesdon
...____.E.u.u..__.Eq_.m much Ewﬁn.pﬁ time, it alse helps SEB! to tame policies for the
et which _m”.t._ﬁ._ market, _._IuE.:u!____.e..m Frsemess ork alsd covers the sinzarioes
ooy g is allowed after considering factors like genaineness of Be
e gy o ] bemefits o the users, risks 1o the poscntial system cic. Farther,
Bidengie. - 2150 COVErs situations under which testing cann be penmiicd sch
. mnu_u.E_E. . e =W s All
potential threats 1o the financial system or amy of 25 wsTs.

Slitjeg whi |
: hich ane registered under Section |2 of the SEBI Act, 1991 are clighle
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foor festing wider e tepilaliny az_____m:r (% entlty gy Ity .
g 1IN services ol _.__:....”___ commpuny. 1 E_:__.___...E:__._E_.__Ei .".__..____a o
\ winelpl applleant even il I ___En mervlces ol lintecly, | ,.__.,E.:___.a: I :.:f. 3
recelvel LIV may permibt the Pl Tech startugs, Pl UTTTTT i __sr;__.,.
paiticipate in i Weglatory nindhion, :?;.Et,__“;..
Fintech Duslnesses musl reglstor hemselven witl ijy, A iy | .
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Compuaies Act, 20001 intech bisinesses nre comidere i, B g q_:,h _a__._: g
s

the Comstimer Protection Aet, Accordlng Wonee 2 (47) g1y iz A Mg
of custismer s personal sl comfiddentbnl Tnforimmtbon e, iy .:_ “illy, _:._.__
fhe pubilic fmerest®, Iy conliderce m i unfivle inde o, _—._._”.._ My vy
wlhosid Fiillosw Wi regulatlony steletly o they handle _E:._:___r_ﬁ_ Lh
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12 Prospects of Bamboo as an Economic
Resource for Sustainable Livelibood with
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PROSPECTS AND PROBLEMS OF MASK CRAFT
AND NEED FOR GOVERNMENT INITIATIVES
WITH SPECIAL REFERENCE TO MAJULI, ASSAM

Rimakhi Borah

Abstract

Majuli holds an essential place in the preservation and the promotion of thej’
| Vaishnavite way of life and culture. The immortal works of Srimanta Sankardev and ;
Madhabdeva in the form of Naat, Bhauna and Borgeet are practised all over the island of |
Majuli. Itis the tradition of every village in Majuli to hold bhauna performances annually. |
More than 50 places of Majuli celebrate bhauna every year with pomp and gaiety. I these | ;
Jfestival there is extensive use of mask. Mask making in Assam was introduced by Srimanta |}
Sankardev and popularized their use in religious plays and dance dramas. Even though ||
. masks are made in different parts of Assam, Majuli’s contribution in mask making is unique |*
i as they are light weighted despite large dimensions. Thus, we can see that Majuli has the |
| potential for establishing a mask industry and promoting the craft in national and ||

international markets. As large number of people in Majuli are engaged in this craft, |
therefore, mask making has the potential to uplift the socio-economic status of the poor |
and solve the problem of unemployment to a large extent in the island. This paper has made ||
an attempt to highlight the prospects and problems faced by the mask makers and to ||
suggest necessary initiatives that can be adopted by the Government of Assam for the |
development of mask craft in the study area. ]

Keywords: Mask making, Prospects and problems, Suggestive measures, Majuli.

Introduction ;

Mask is an essential part of Assamese culture and tradition. The masks, called
Mukhas in Assam form an integral part of handicrafts in the state. They are mostly womn
during theatres and bhaunas. Mask making in Assam was introduced by Srimanta
Sankardev and popularized their use in religious plays and dance dramas, The masks of
Assam have a distinctive style. The Assamese masks have different sizes varying from
those that cover the whole body to the ones that only cover the face. Depending on the size,
these masks are divided into three types- mukh mukha, cho mukha and lotokai mukha. -
Mukh mukha is worn over the face. Cho mukha is the biggest in size and covers almost the
whole body of a person and usually made of two parts- head and body. Lotokai mukha is
the smaller version of cho mukha. These masks are prepared out of the locally available
raw materials including bamboo, cane, potters clay, cowdung, etc and normally takes 10-

238







A Study on the Market Potengiy ang
Problems of Fish Farmers wig
Special Reference to Umroi Arey,

Ribhoi District, Meghalaya

Dr. Rimakhi Borah

ABSTRACT

Pisciculture contributes around 1% to India’s gross
domestic product and over 5% to the agricultural GDF.
This sector plays an elemental role in upliﬂiﬂs_ihﬁ
economy in terms of income and employment generation
Entrepreneurship in pisciculture has been connected with
progressive modernization of farming activity and 1§
connected with multifunctional rural development. I
Meghalaya, North-East Region of India, fisheries play**
Yery impurtam role not ﬂﬂ!j" 4% a source ﬂf]‘,‘l[‘ﬂtﬂlﬂ for
human consumption but also in creating livelihoods- The
present study has been conducted in Umroi area, Ribh”'
district of Meghalaya. In this study an attempt has mfan
made by researcher to find out the market potential for fish
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A STUDY TO EVALUATE THg

AWARENESS OF CRYPTOCURRy,
AMONG THE STAKEHOLDERS (;
GUWAHATI CITY, ASSAM

#Dr. Rimakhi Borah

ABSTRACT
Cryptocurrency is a digital or virtual currency which is moylge
10 use as a medium of exchange used by strong cryptography
fo secure financial transactions and verify the transfer of assets
There is a gigantic market fu: crypto based products and
services and it is growing speedily. Studies have found thi
nvlzrarf_}r 1.5 crore Indians have invested in CrYPIOCUrTencits
signalling strong Cryptocurrency growth in a nation. The
F’ka‘fi“‘rdﬂ’ 5 of North Eastern States as well as Assam are ol
growing rapidly in this sector. In this backdrop, the presed
-'F;;d? has made an attempt to evaluate the awareness level
the stakeholders of few privaye universities of Guwahati city f

Assam and 10 understang - .
= and analyse their opinions behi
frading in Cryptocurrene 31 ’ ’

Keywords: Cryprocuy :
T rency, S ading
Opinions, Guwahar; City, % Stakeholders, dwareness, T
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REVISITING THE CONCEPTUALISATION OF
WOMEN'S WORK

Smita Choudhury

Assistant Professor, Department of Economics
Nalbari Commerce College, Nalbari

ABSTRACT

The paper attempls to conceptualise women's work from a feminist perspective. In
doing so, the paper discusses about the care economy and women's unpaid work in the
Indian context. Gendered division of work in houschold setting favours the male members
because the intra household bargaining power is tilted towards them. The huge amount of
unpaid work done by women at home remains unaccounted. Often, women are also burdened
with the dual responsibility ofunpaid care work and gainful employment. This may lead to
time poverty which affects women physically, mentally and socially. The paper makes a
general discussion on these issues brought forward by feminist research in recent times. The
paper is built on feminist theory from several research papers and data from reports of
Periodic Labour Force Survey (PLFS), Time Use Survey (TUS) and other news reports.
The findinps of the paper are that women spend significantly much more hours on care work
than what men do, The paper also finds from secondary sources that India's GDP growth

would have increased more if women's unpaid work is accounted in calculation,
Keywords: Women, Work, Care, Unpaid

1) Backeround:
The development discourse in econamics seems not to have considered the differential

elfects of any development process for both the genders. The idea of Homo Economicus,
Or economice ‘'man’, has very subtly ignored women's lives, work and, in general, their
contribution towards the economy. Over ithe years, India's economic growth story has
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2} Eats and Methodalngy:

The paper is backed by theory of feminist teonomics put farwand by seversl nobed
Fermimist ecomanatsts collected froum several research pepeers. In addithon, the data is collecied
firous: e Iatest avaikabile fifth Anmusd Repard of the Pesodic Lobow Fores Survey (PLFS),
Report of Time LUse Survey (TS} and ciher news feparis.

The FLFS i e primary source of data on employment and unempkryTmend sitisilon
in Indin. Natiomal Sample Suviy Office (NSS0) has been condhacting the Periodse | sbosr
Tarée Survey (PLFS} since 2017. The fifth Anmisl Report has been browght out by NSS0
Fastd on the survey conducted during July 2001-June 2022, This Repart provides sex
disagprepied datiolemployment asd unensplayment.

Thee Tinne Use Survey (TUIS) pronvides deiniled infommntion o how individnaty, bath
Mien sew| womien, spend fhelr lime. on ndrily ar weekly basis, thus belping 1o seecant the
Neme spenl in paid nnd unypaid sctivities by bodh the genders. The survey is first of its kind in
the eaustry mnd bepan i 2019, The survey i ceocducted in sy states to give geagraphical
Presenintion to ench of the regiona of the cowntry. Haryann, Madhya Fradesh, Gujarnt,
Dvisisn, Tamil Mo und Meghalsys were elsasen,

The enllecied doin from the reports of these sarvey ns well as from other autlyensic

%
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sueghold izt inchuling sooking, cesning et (i) cars "":::mmlm
mmummmumummmﬁ e !
nepins oy servioes repdered frez i muhm:hmamnmw'@:mc_:
et by i Bacfin does ot ke i azoout] pervices of these kinds ofs
k. 50 ek el e asSvises, masty women, are-cxchided from Lag i
mfﬂmmmu@ﬂﬂmmmmmwmﬂ}
Therefooe, it i higkly (et tam if the ecomomic definitian of what constitiilis vk b
frmarbead, the winsk: peerti cipatios refies o venoen will e higher than what il 28 G,

I thie Sysiam of Hesoas] & ceomnts (SHIA), unpaid work isnot considened asan
ecconnie good. Whilk compilisg nefona income aoounts, Kissets {1948 also keptunpaid
Wik st e prervisw ol otinesd income, 2= i & part of housewives productian” and &

thherefine ol a ot of e econteny: Herwrver, Seminisd writers argued thad moch of the time

spens by wiomes n domestic aetiviies i related o "weric” and mot leisure. Margarst Resd
(Booanmics of Homsehold Production 1934 is the £ i writer 1o have cofned the phrase
“thinl persaneriterion,” in ander to distinguish between produstive ind noapeodisctive
onaEsra activitiesin hmﬂm%mﬁﬂ:mﬂuhﬂrmmﬁﬁf

Armseshansd

(soniscineid, for their o eansursptinn, sing eir cwn capital snd their own unprid labout.
These gondsand dervices Inclide meals, cless chyihes, ohild care elc, Reidalso pioootred
nethodalogies for guantifying the coanomic vaboe of women's inpaid housewark. Foar
miethois for the eeonosnle valuatien olhousshald productics wene proposed including the
gpportunity cost method being widely used today. :

Jus Temminist ond cam shadies Lave developad oser e, limeaess dats bave helpad o
jipute a manctasy sl far unpaid houschold wiork, OF 21 the neethods, teea are Very
coramunly e, neplncement eoi sed opportumity cost metheds. Replacement cost methods
gt he oot o e Sooreone ¢l 16 sccomplish that particubas wsk, This melbod isa
WW encthiods, T metbod uses either the genematis or (he specialistappeoath
11y kmpute:the costodurpaid laboue. The gemerin approsch mubtiple e ol tme spent in
kopusewnrl by the sverage wage of a darsestic warker, The specialist approach multiplies
i heizrs spent aneach houstheld task cooling, clesning, or teking care of ehifdrenstry e
ayETaEE WIDE al each :.]:H‘.-l:i.a.l:i!.l.. zuch ns cooks, housecleaners, ard babysitlers, The
ppporiunlty eost method esimates /e people could have enmed fthey wed their Gme for
panzket works, Thas, ihe cppochmity cost of performing enpaid work depeids on the
education, skilks, nd eaning potentisl of the individusl, Using the epportusity cost method,
thevahation of 2 home-cooked mes! prepeared by diogtor i3 merach higher than the idenisesl
mia! | renared by o loow-sage workee Thene ase alss output-related metbods which ore
heze e, It prostuces st of the valus of abear afler deducting the cost ol intearmediaie
Inputs frem the markel value of bousshald-produced goods and services (Beneriz, Berik,
#eed Floma 2015 &5 cited in doos 20210,

A The care eeonomy and women's care work:
Time upe sorviey data have revealed the husden of wnpaid care work onwomen is

igpropartiomately on rise, The gendered division of labour ingide a household makes the
_'Eﬂﬁrm sicly it even i both members equally szem cutside the houssheld, worsens ane
* still lef do mare of the ungeid exding labowr, The ineresse in social reproduction leads to

capabiity depeivations of women of ol being oble to parsicipate in pald labair oppertunities,
Thuss, the busden of unpeid carepiving roles pot wamen st a disacvantapeous subopdinate
mle both in terms of intr houschald bargniring and in the labour market. Global research
RigRests that the *can: peraliy” thal conegivers foce relative lonon-caregivers, o “motherhood
renalty® tt mothers experience relutive e childbess wamen, is o major driver of pay

& o
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Euen figure 5, ltesm be lodesred dhat in both nersi sed urban ansss, women of warking
agell 5-59 yezam) sperel nmajerily of thels wiking hniss on uspaid work, wheTEak mEn
apeisd 1 maarily of iheir day in paid employment. While rural women spend 8.2 tirees ol
gheir dimes o unpaid ok, tho difference is fier mare prorcameed inouskas areas, v
wamen spered G thirves rewnire tlene o unpEid care waork.

Tn Fnudivm, datn Fram Time Use Survey help e get on idea about the e spand Ty
individiss in sctivitics (el ars breated nar-sconnmic by SHA but are impoctas for the
supvival of socigty. The Fallorwing tsble seyrogates the time speet by individizls i different
activites imthe sz chesen sabes sepresenitng diffirent rogons ofthe coiny,
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5y imsights that kR @ " :
: -Tlfl?'lt Imu#-;g;:ﬁ:ﬁﬁbjdmﬂ'mw_ mﬂmhrga];.-uhws
Prticpationofmenin e yegenen spend Bhoul 3. 16 LOUTS Per v o

re=podgTedli huhi:umdu'mm:lrm. |
Ihﬂtucuﬂm companid ta 0,31 bours per week by males. Women spends less fuae

munmmzmmﬁgmﬂwmmﬁﬁmﬁﬂ piming
ctibento places, el ik and ey, supervising chlldren: mmid : v,
mkimulmuﬂmmnnhmﬁmﬂahuumumnmmhhud_ : mhnﬂm}b
pﬁﬂ&m:mwmqﬂhﬁﬁhtlmhmmﬂdﬁfﬂ:m sy
mmﬂdnﬂﬁum;mTﬂnﬂﬂmmm!{mddﬁlym
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guch pctivities are carried out BY vy,

0 Comtribetion of unpaid worlk of women be Inidia’s GDF:

Erom the discusionatove, ifcen be conchalod that & ishqmanlmmpuh:_:d the
unpaid werk dire by women in erder o undersiand (el susus in the lohour mardkel and
wisn i caleulnte weomen's wiork partici poti om mode in e coanamy, Eulcﬂukuﬂ'#'um-
Ernwrap reseerch repar (2023} 2lbempls o exmmine e snagnitode ﬂfl.nﬁﬂ.-%w of

Indian women and finds thet enpaid wormen contribution could 2 7.5% ta Indin's G

Apyezhana

<aiE anslyshs is based onthe deta provided by Natioal Statlstical Survey tepart for
Jamenry 1 Deeemiber 209, The dat is nogarding the anpaid dmﬂi:mdﬂrfsf'-""ﬂ_
<ervicess by wwomeen fise sheir fumily. A per data the avorage Gme (in minuses) spos &2 dry
pecgarticipant af age 6 years and shove is around 432 minutesfor 7.2 hours). The 5B
Tesemeh has assumed monghly ineome of R SO00 for raral veowen and s B000 for sban
aemen, ennsdering they worked for & hours in o day, The report has also assumed ihal 5%
oF these womten in rur arcas snd 3 in arhan nreas ore working bor Wages m IlII-l:- fommaz]
set-up, Unifer thesz assiptions, the monetary comtribution ol ungaid domesix wark |_:~r
e i s Femve ot cxtlesl mied, The noedysts finds hat the ol coniiribertion of unpeid
e 10 the ecomory & anound Bs 22,7 lokh croes (Rural: B 14.7 lakh erore and Usban:
s £.0 ks crope) which s 2l T 5%0f the index's GO

ﬂcmr:lu.li.:m: .
The interplay of pender, culiurm] and social noms alfect women's employment. 1 is
spovry= assuamed that development will miomatically empowes women. But research 515:""
snpzrsts nepodive income elfibet of woies's bbour foree panicipation rates, Troditicmally in
sericulluse daminated socisties, thers was o barpe equisement of fzmade inbour foree, As
comnmnliles shifted o egriculturol g mon-agrrcubeal, foed saffickent employoment
ampartunitics have been eresied for women i lege in mach sectom. Alse, with globalisation
wml capitalis econoany, os howsehold incomes begn to rise, in ander o incretse hissehald
welare, women bepan ba sithdra From wackforse, Inaway, eing boesehobd incomes
begen i pegolivedy affect female employment.
Besides, care work which is extremely esseslal for tbe fupctioning of the econamy
Tias been larpely ne glected by mainstream economics. Care work helps crealecapabifities'
which isa prisme drzver af development: Femninisl rasearch and sdvocacy nresent limss
have werked on theorising, recognising and measuring care work in resent timiss.
Theconcepts of production {ermployment]) and el reproduction (work) are certral
¥a e caniribaiicens that fernipist sccmomics has made o econamic development theary and
Policies. Feminis economsts have made the cormections, first, between production and
secial reproduction and, secomd, between the scopamy 21 barpe and the care ELOTOIY.
Tos, frber reseaerh appmaches s policy initatives need to ke inse account the changas
™ the conceptaalisstion snd accousting of work to make waomen's work count.
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Women Empowerment

Fast-tracking Women's Self-reliance
through Entrepreneurship

Smita Choudhury

Abstract

Development economics has long evolved in shifting the focus of
women'’s empowerment from the mere passive welfare of women to
acknowledging the active role of women'’s agency where women act
as the active agents of social change. During the Covid 19 pandemic,
the concept of self-reliance has been revisited because the pandemic
has revealed how marginalised sections of the population have been
disproportionately affected. The need for economic empowerment
of women for their integration into India’s Atmanirbhar Bharat
Abhiyaan is strongly felt. This can be fulfilled largely by women
entrepreneurship. It helps to create jobs and is surely an untapped
source of economic growth, However there seems to be paucity of
literature focusing particularly on women led entrepreneurship that
helps understand specific needs of women entrepreneurs, It is in this
context that the paper is an attempt to amplify the agency aspect
of women empowerment through a detailed study of the state of
women entrepreneurship in India. The objectives of the paper are to
analyse and explore the concept of Indian women entrepreneurship,
to highlight their contributions towards self-reliant India and to
identify the particular challenges faced by them. The paper is built
on desk research based on available secondary sources of data. The
paper seeks to provide new insights on women entrepreneurship in
different economic contexts,

Keywords: Women entreprenewrship, Self-reliance, Empowerment.
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Gt E g frosh CECTIAINNE Broowaly g ey
:.ﬁ!"] ﬂﬁh’ﬁﬂ o 1he change m the iden .|:.|' o 1
b I e el 10 WONEN being oo, Sy
1:.“I.,.1||:|1 in ]|_ s ill 'I.h-lﬁ 'l\'-ﬂ}' [l!-!ﬂ. iy "5':' dEI,:E 1] h
mﬂ.ﬂfl sl .;umll 1|:111¢l+:|:u|mu?1|: trans " i
5 1 i e ol o g
DenE ] e been disproportionzted alfected, Th, . ¥
the PO ¢ ya5 boen peitersted and the need f, ey i
,1;'1:.--71-:':" H wpmen for el wlegration iy, D:‘:t
EI'-":""LF-':.' gherat Abhiyaan is strangly felr E““F'ﬁ!ﬁu H_’
!'I!::ET:;ILI, & .'qf't'.-'lﬂ""'E'tl' m;]ﬂ'll.‘_‘d o l.‘l::ﬂl.'ll',‘llnil: d'E'I'E p
i |-%'r:£ i and economic activity of gy m"[ e
o sepasal v o ' A
bilite b L+31 y
s o larpely be achieved by women EMTEprenpyey:
b e casih b infered (e WoMEN enfreprencur it
sty movesipaverty levels, mcreased per capit ey,
d ephymen restion. Thiss, entrepreneurship and paricyjy,
wonen enseeaparship can be an essential driver of econgyy,
healts and weahh,
Thee e various definitions of 8 women entrepreneu bae
o different charecteristics. Some define women entrepreners o
corazings decizion makers and managers working in expectafion
of profiL. Oeer definisions only include women entreprencurs
wa0 teson bo eatreprenurship driven by their free will and o
‘st who e foeced 1o purseee entrepreneurship out of some boee
seed, Uit definitions b elaborate the positive, socil wl
?ﬂﬁﬂu: contringian of wamen entrepreneurship in the socwt
ronn ll e definitons, it can be concluded il wass
CHeHSTRaEs n Indinn coment can b defined as women hvig
i e 0t of somme mecessity o ke up Lhe challeng!ig b
TeEprEneur ang e wwards starting, onginizeg »d

Yinmen Emoonerment B3

. pespiirces il [heir dispasal in ﬂpl:l:li-EiElF -a!u'_a:arnlng

m“""“"ﬁ.ﬂmm enbtepreneurs take consticgs decisias n order

it ¢ their enterprise. Wamen entreprencurship also leads
w m""ngwj ccanomic empowerment of women ( Tiwarl, 2007},
seding tn the Government of [ndia, woman entrepeencur
o oo who assames dominant financial eontrol (manimum
: ma' | interest of 5| per cent of the capital) in an entermpeise
ﬁnmf:«_mum of India, 2012). Thus, different definitions neip us
o siard dierent dimensians of women erreprencurship,
undf-;.[he st few decades saw the rise of woman 25 enfTepreneuTs
poth geveloped ad developing economies. However, I.I!I'IE
-sque of gender 24D in ertrepreneurial octivities AER03s couniries
i« still prevalent. This wide gap berween e:Tmn_;ur:nuumh ity
hetween mak and females is alse evident ml the }nd_mn 'l:'l':i'I['.".‘.':J:
The paper atiempis 10 contribute positively in ndgmng ﬂll_s. L
by identifying the trends, features, challenges and other 1s5ue3
of 'mr:pn:mumip that ane particular 1o women and those that
demand special anertion for policy formulation,

il 915“1

gseatement of the Problem

Recent data on the World Economic Fonan's Global Gender Gap
Repost 2023, measuring gapsacross healthard survival educational
pilainmient, economic participation and oppertunity and political
enspowermient, ranked India 127 out of 146 countries, However,
nidin by resched only 36,74 parigy oneconomic participstion and
apparimity, Women's participation in the economic development
process i necessary for improving women's firancial agency,
reducing poverty snd achieving gender oquality, Tt has bezn
estimnted that Indin's GDPgrovth woukdinerease by |5 percentage
points by including 50% of the women in the workforee {World
Wk estimates). In the face of bow female employment rates,
tilrepreneurship cam be considered as an mpoctant alterative
Ueins of bridging the sender gaps in economic activity. Research
slguests that the gender of o finn's owner is correlated with the
demder of the firmy's emplovees suzgesting that businesses with
M least one female fourder bave a more inchusive work culture
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e 1 S I tha
] ,,,.Hiulﬂﬂ"'"“ﬁ'n i% in this context 1hgy the pa = by

pighlight dilfeer SPECS of Women's enireprenoy iy :r.-n:: Ty,

Reviow of Literatur®

= epalurt muidts[hchnahlhra-nyrg“-_ﬂc
::::Emndmid in the past that tried 1o Hﬁh1:;y % Hayy
e xS i weenes I:rll-l'l'![-'lﬂ-ﬂﬂurﬂlip. Such Sy hm':h'ﬁﬂ
Hmmpﬂmﬁur:his pajpe. et

Daymand {2015) examines ihe naiure and duﬂmlnam
fetrle entreprenpurship in India based on survey data, i
umiﬂhf h:,- determinmite of feinale :niupr:mhmp b
an e litersrare, and test thsr impartance af the siate bevg| |, |nl;:
with the support of regressions on panel-dain and also Mk policy
recommendalssas i this are.

Timar| (2017} provides o detniled lierature review on wome
ewepreneurship landscape in Indin through her paper. Her pager i
badonreviewofexisting researchanthe topic included highly died
research stodies pvailable oo Google Scholar, EBSCO and Proes
on wimen entrepreneurship specifically in the Indian consest. Sey
dSupgrepaied deabises oo women entreprensurship published by
Govemmen of India and plobal publications are also analysed, Her
reseanch bas rought into light tha women entreprenewrs in ladiooe
0 bterngeneos sepment belonging to different age groups i
demagraphic hackground and therefore crucially divesse.

Bhainy {20145 in ber paper provides suggestive eyidence dl
mionnal womes ensreprencurs face additional bacriers 10 sk
% vompared 1o their male counterpants by evalusting “""’““’"j
P, Surgily-side and imstititional constraints 10 identily specill
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(s w0 scake Thal Woinss enlroprencurs might face. The pager

a mixed metkad apprasch, both quaminarive analvais {using
amiprally Fepreseniative emerprte-level datn om unoeganized
firms) anid qualitalive rﬂlcn‘lt.:#:- el Towsel e Facoes tha fitigzh
explain the differentinl barriers 10 scabe women entrepreneurs
fage — i) pbsence ol winrkey linkages, i) bick of information and
b ek of peeess o social neiworks. Besed on (e rhl'l'!.linﬁ. F
oglely af palxy recoenmetsditions come up. First, groum-based
emreprgnﬂ.lrﬂﬁ]" activalies - l'F:Ei-“UIl"}'. ma.rkmln.g i_‘:n-qFI:ruilfgi N
10 Crens SEOERIITES of scale, kevernge callecive Bacyaining, enable
amlet aceess 1 markels, and alse mlane wronper netwarks,
gpcond, mobile phone-hased information camgangns 1o inform
womén erdreprenears abaut the rescurces available o them, while
m,,ﬁﬂn;mnxdmmmuuiw Uz mipht infa s both neswarks
and rarms are suggested by the researcher,

Mehrotra nmd Sinhia 2019 highlighied how women cim
frepoent Betive participants in Bne growils process by improving their
skills for emplayability and ocounging femele eitreprosurship.
The paper explores. how femole entrepreneurship can help in
pramiting o broader dynamic econcmy, slevmie (e ceonomis role of
swimen and therefiors dissribune enelits al groath mane equitahly,

Objectives
The primary ohjectives of ibe study are;

L. Toanalyse and exploe the stabe of Indlan women entreprengur.
ahip heough secondery doinkases.

2. Tohighlight tbeir cantributices wowends self-retiem india,

3. Toidentify the poricular challenges faced y them.

Methadology

The sty is deseriptive and aralyical in neture built purely on
degk resesrch bided oo pvniloble seondary sources of dao Sex
lisaggregated databuses on women enineprenesrship published by
Gavemment of Indin are nnalyzed foe exploding the sime of wonen
enirepreneurship in India. Ansisl repart of sixth economic census
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Vomen and men ke up entrepreneurship for diffoy;
ressens, with job scarciy being the most reported morfvarion fir
sllcstrepenears, From Table 2, it can be said that in 2021, | iy,
wormes we more likely than meén to repon key motives fioe szaning
& nrw entrepreneurial veniure being 10 make 8 differance (d03%
vomen vi T24% men) or 1o continue & family tradiion (7405
wanen . T men), Meanwhile, men were more likely 1o repon
REng & rew enireprenewnial vesune in arder o build weslih (71 3%
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o MOGE {MPaMAES mativatans fr women entrepreneurs in Indie.
with WeEnEn THHE IIk:I_'.-'.llnn men I report bath modvatiens
The very First questian thal |5 impomant e devise gy pulicy
" jon far women enreprneursip B “Whe are ghess
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< raer scary, The Sicth Ecanomic Census 2016 i the ingy
spgroe of (il for HU-EﬂiWF redated Lo women ﬂumm.-.gmh
fahle 4 below gives us an averview of women EntrepTene n, E;
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women ensepreneurs by brosd activity. The 1op five economg
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jities 43 PEr €5 & ned by women emreprgneurs
ﬂ: pyagriculture (34 3%, i Manifaceuring (29 % %43, i) Trade
187 gl ¥ Cither Serviges {1400 %5y il Accommodation &

acd “n.icgs[:.'i":r ek

coatributions of Women Entreprencurship Towards

self-retiant India
i the Indian context, ane imporaet observation from dee is tar

ot it wreien SRATERFENeUrs might want o seale up. Schoar (2010}
pas Miﬁﬂf‘ subsssience eniripreneurs 1= those thad operaie
nﬁiﬂ-'ﬁ"ﬂ"ltrpﬂm armd da mot have o willlnw“mﬁmd bevand

iding prigiloymenl 10 themselves 4 their immediaps family,
I eoeerast u:]hil,hmuhnmtim!:ﬂmmmmm
gxhibit B willingress 1o scole, and et as drivers of econontic
grewith by contribiiting to productivity and emipleymess. In case of
[edin, e Jook af b Women entreprencurship bas over the time
generared MMEHEWMi&! in arder 1o gontribute o our
F-"’I of seli- nelinnce,

Apcording 10 the sixth econemic census, women owned
paipblisments constitute around 1376 per cest of the ol
pumber of 585 million escablishments in Indim, Women owred
gnd nan estahlishments engege |3 48 million persoss which is
10.24 percent of the wiak workers engaged | vanety of economic
activiries in Endin. Ot ol all wamen owned enterprises, &1.66%
Fgmﬁw:r::rnph:rudin eslabdishemenis lecweod innem ] areas amd
18.54 % in esmblizhments located in arban arezs. 64.3% persons
werre 'warking in establishments withowt hired workers whereas
35.5% perdons were working in eszablishments with Bired warkers,
Figare I shaws the shnng of the mimber of persons enployed of th
jop five Indion stsics in wonssn owned esiablistanents.

Tuble 5 below preseats menber of persons emplayed in
eslnhlishments owned by women  enmepreneurs  peeoling
e ngricultural and noceagriculivenl petlvizies. o agriculiucl
catsblishaments, maximum employment b 908% n Livestock
ol bowed by Foresiry and logging (5.16 % agricultune other tuan
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engageé in manefacuaring clvity, the maximum emphovsen
i by trading (25.32%), education (7.86%), other services
{7 5y and ecoommodatian and food services (4.96%),

Porticuier Cholienges Foced by Women Entrepreneurs in infiz
Indim womes entrepreneurs are confronted with & mumber of
chellenges. Licrature paints oun that access 1o casy and affndsble
firance and marketing, heavy inpul costs, unawareness aba
BremRe schemes, introveried attinade, social and culiurs
wspranms ol being moee family ariented and less focus an cartes
g:ﬂ* 1 poor particigation of women i enirepreneursiin

¥l sharws the reasoms for entrepreneurial exils in 105
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gesearch chyws that women globally are less Ekely to exit than

o and the e can be seen for [ndia as well. Exiting due o
i1 ic and due to lack of fnance are the two most reported
easans ¢ hoth wamen and men. Hawever, while less women
pave exiicd due o the pardemic (26.2% women vs 19, 7% men),
e WOED {han meen do it due 10 Jack of finance (23 2% women
“It_ﬁlmj,m:nalmﬂitmﬁ:ﬂmmwhmﬂmh:ﬂmm
s ot Pn:,ﬁl_ab]-: (18.7% woaen ¥s 13% men). These challenges
ihat impede the development of women's entrepreneural joumey
wmhmmgnia:dmﬂ.wuktdupmb:makcﬂwﬂmmm

conducive far women.

Discussion and Conclusion

The paper & & general discussion on women enirepreneurship
ecosystem in India s Bow gender plays o dominam rode in
duermining carcer choices of individuals. Gender affects &5
on multiple ways, defining not just roks and idemtities bt also
culzural beliefs and distribution of resoamces # the macro level. The
pender system is & blatantly conservative system, The dominant
narmative around entreprencurship has focused on the innovative
lenckership of male ensrepreneurs and the projecting of males os
successfisl, high-growih entrepreneyrs, primarily stereptyping
the [t that entreprenenrship is 8 “masculine tsk”. Women are
dzeournged bosed on on irratiknal nssesanEn of low odds of
siceess in business ventures For female founders. Thus, nol only
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women maving e different sconomec weiivities, The demand-
sith schood sdentlfics the number and nature of the catrepreninial
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=y Je Pay oo mancial services” The broader
—ansttuted more than 50 per cent of 1he seclor's invesis

brari

comprses o1 8 vanaty of day-to-day q”nqﬁl ml..._.nlli_l_i.;.lﬂl.,_-.l_
flows in 2015, there has been 3 majol shift lowards gl |\ 0oLl .nmn__l
squtable distnboution of investiment across sectors sing . ok

BNt cryptocurmency, investment
JEVIEDNY NSUance aggregators, :
more seruces which traditionally

lhe fimech (andscans Furthermore, Reserve ?!r af India

mentinned that irtech compneeg of technoiogy-based businesses

hal compete agains!, enable andior coflaborate with financial
nEhtutions

melude InsurTechs WealihTechs, atc India has 23 Fi ...””“
which have gamed Umcom Status 15" Startup Unie
are from Fintechindia iecorded the largest absolute mui
of real-ime transactions i the world |ndia’'s EI
fransactions crossed 48 mlhon, which s .5 times o
combined volume of the world's leading economies; _..“.
Canada UK France and Germany n 2021, resultiy
cost savings of USED 12 6 pellion tor Indian businesses®
consumers in 2021 The digital investment markel W.-_”. _
be worth 3143 bilhon by 2025 growing from $6.4 DI
<021 at a Syear CAGR of 22 4% India's digital payme
market 15 at an infiection point and is expected to MO
tmple from 53 willinn today to $10 tnilion by 2026, Bechs

Canceptual framework

Conceptusl framework relevant o the presert study has been
etneated Delow .

Fintech in Banking Industry
Technalogy 1s leveraged in banking segment
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e PayTech: Ir this segment 4
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providers (TPAP)  prepaid CardWallet iy

QR code payment payment 3g9regator. peiny of =
(BOS Business centric Services include Corporate
cardgs BZB payments and NVOICe payments |n this
segmenl Fintech comes intp play through use of
services like payment gateway card networks
apphoation crogramming interface AP White label
sclutions as well as paymant security. Paytm

FrhoneFe MobiWik and Google Pay are the majar
players im fhis sEegman

aymEn

LendTech: The consumer centric services oMered in
tis segment include buy now pay later (BMPL).
persanal loan. salary loan, gold loan, aulg loan,
gQucation loan, and P2P lending while the business
cEnlric services include corporate card, fized term
finance as well as trade finance. Fintech services

EMoloyed in this segment include collections
Management credit buresu allemate cradit : 3

'®nding as a service. and loan ongination s

OIS and loan 3”:35! .m”i._. 1 ..._n.
"3y M-Swipe. and Razor Pay are smerping 85
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India brefing June 8, 2022).
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Objectives-1° To study the treng

of fintech credit in Indiar
DankNg System
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gital lending ha
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fadtated by siectionie platiorms

whitreby borrowers s
5 comes close It implies
lending i @ lending financed miogty
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eoice tading Furfhérmiare FSB has classifiad paar-io-pes
lerdng and Wwan-based Sewdtunding as the main components
o! FinTech craa

maiched directly wih lendar
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(117 020 The tabla

ot 2017 W 2020 u..ﬂluu__-_ldli

.__H.._r.m ard MBFCs m total amaunt of r.u digs "_.E!i.
ﬁ...____ rumber of loans disbursed during the S
perniod 5i¢e 2017 to 2020 NBFCy pey e ime
moiovement n fintech _ﬂJﬂ:.ﬁ in termg of
asbursed anid 1otal number of loans disDurgad
yowih rale of scheduled commergial ol

banks for e Limageg
dow and steady In 2017 there ig ng big difference behween
vanks (U 21 per cent) and NBFCs (0.55 per cant) in termg of
peecentage of share of fintech credt Thi !!l.:l.ﬂlrl_
Acreases and by 2020 NBFCs able to disburse 11.41 per cont
e tetal loan amount whereas the SCBs desburses only 1 79

pef cent of total loan amount through digital channels. Similarty
7 terms of total number of fintech Credit disbursed themwe is
nEagnificam aifference between banks (143 par cent) and
MEBFCs (0 &

B per cent in 2017, Over a penod of fime. thers is
(TPRUNAINg increase in sushiigures of NBFCs which becoms
._mm. 23 per cent of total loans disbursed. Bul the mﬁﬂ
30ing behind because the figure is only 556 per
“oMParedt to 60 53 per cent in case of NBFCS in 2020, The
"RASON behind such paradigm shift of NBFCs fintech tech credst
FiNCrease 10 demand of customers, tschnological Innovaion
*9%Y 10 atoess cradil. customnized products, increase in supply
" tgtal loans, cost effactve etc.
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SR - | The loan WBFLE n DLy ertity,
navifg o radritges @ny _._uu_.u_L_m_“_u_q.___ _t.mﬂ_._.m ﬂlu-.._u.ﬂ r - . i-u.ﬂ
nm_,xm_ﬂ by FLOG 15 akin to off-palance shaetl portfok 25“ subject to Haht-touch supensg,, ™" Smay o
LSP where:n the nominal loans s in ihe books of the _uﬂr o AN gffechive delerrence woigld

sithait havieg Lo parlake in any lending process. |n un:.__
casas ke LSP. as a non-Banking nar-financial n_u!__u_.:___
(NBNCH miay be undedtaiing palance shaal m:_“_.._._u n
panaership wath a bank/ NBFC or on stand-alone basis, whi
nat satisfymg the grncpal business critena o reman Dutgig,
requiation Besihes, there are righer operatonal risks Whe,
.m:.mm gue to mcreasma reliance of ENOers on third-party u_a_._aﬂ_
praviders Vith increasing share of digital lending in retgy
personal space thers 1 8 potential for sk build-up becayg,
gl thase platformis This may also be adding to n_uE.__Eﬂk.e
[rsks posed oy the plattorm 1o (s lending partners

Shadow Lending: Conduct af fmancial s8nv/ice under digiy
anonyrmity and layenng wnoer reguiated entillas n vaned fonm
= also @ cause of concern Many players operating in the digiy
lending Eccitysiem are not reguired 10 be regratered wilh g
finencizl secior regulator This couplea with anonymity provides
by internet couniry of ongin nvalvement of différent entities
in the life-cycle of 8 [san and Iack of clear demarcanon betwses
actual balance sheet lender and L5Ps raise mulliple stratege
concerns besdes those related o money launderng

Fayments Banks (PBs]: Tha objective of setting up
Payments Banks (PEs) with a8 struciured licensing procass wa
o provide small savings accounls and payments/ remittance
services o migrant tabor workforce, low-income housaholds
small bussnesses and ofifer unorganized users: The PBs are
eligibée for conversion into a Small Finance Bank {SFB) sher
five years ol operahions. Since they are not permitted to lend,
CuiteEntly thay act as LSP for other NBFCs/ banks.

agency @pproach for E:EHE:EI::!.
ECHANISM WBS absent The o). SSBbligheq
agencies 1a palice the boung n_.if..nl Musra
jinancial System and the wenq ;I-__.ln-

practically in 2 black bay, of digita ianging,

NEBFCs holdi
gpme of the H0ing cartificatg g
a  ndartake both physical and digial g_ﬁﬂ&

wpen haVE 3 website It had been repongy Wzﬁﬁﬂ not
[reputed for€ign INVesiors employ mgggy, a—
warrowing 30 NBFC license, or using a Verigtig e
AIE struciure 1o n“_:u_._ﬂ.___.m._.: Indian laws for Gigtal Entity
gngagement of multiple entities in entire lending iﬁ
u_._._q.m__.._n__“ trails also rases COncerns around _.._.HJ_ i
Therg 15 8 need to put a mechanism in placa FE
petwean genuine and fraudulent operatars To monitor and
=part such entities on real-time basis financial consumers
need to be empowered with sufficient infarmation and tesis 1o
4o so. Globslly the regulatory! supenvisory bandwdih to desl
«ith digital lending has been under confinunus upgradation
Tre axperiment of FCA, UK, with the Bank of England to reduce
the compliance burden through digdal reguistony reporting by
reguiated entiies may be a nalural it for supendsors of dighal
lending i1 India as well

Conclusion

Fmtech 15 an evalving concept Iﬁi.ﬂi'i!lﬂi
hat will transform the traditional banking concept The
Tsruptions mad by fintech in financial sector brngs parsdgT
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wih of digital ecosystemn for retail payment in India has been dqvug y
ors, including the government’s push towards digitalization _ !
e o i India, Startup India, launch of UPI (Unified Payments Interfice), B 1
' .-,-r__? ee for Money), digdhan mission etc., an increase in internet and's
. hlieniseofe-commerce, increase in use of digital tmhrmlﬂgmsuﬂkdﬂﬂ"ll 5
' » education, agriculture etc., and also to create a conducive environm
W big techs. NPCI is focused on bringing innovations in the retail payment
Oighthe yse oftechnology for achieving greater efficiency in operationsand
g ﬂfpa:rmmt systems. This paper attempted to study the digital retail
Cators of India and also to analyze ﬂﬂpﬂwmw
*mmms:gnmtufmm. mwuﬂmhﬁ'w
MﬂmNFCIh‘amfnmﬁ mmrﬂm




Efficient payment and settlement systems foster economic d““‘]ﬂmm

ol - digital
bility and support financial inclusion. The wﬂ::;n:lmw |
manchlstEoLY : a number of factors, Inc Boverninentyp,
pqmml.mtndmhaahemdmm?at Do o in Indis, Startup Indiay apae il
owards digitalization through Digital India, . “hally,
), BHIM (Bharat Interface for Money), gdhm%
ale and mﬁphﬂm pe!}l;'tl'ﬂhﬂ'[l. the rise ufcacm:nmem?, wﬁq |

of digital technologies in various sectors such as healﬂmaﬁ* education, agr?m.!ltm. e, uf |
also to create a conducive environment for fin techs and big techs. Tl.'t’ith rapid increaseing, |
uihpﬁun of smartphones and intemet access the use of digital retail payment mm l
as mobile wallets, UPL, and card payments also compounding tremendously, Howev |
there is still a large proportion of the population that relies on cash transactions, andix |
government is looking o change this by promoting the use of digital payments. }mu |
government provide subsidies for merchants to purchase point-of-sale terminals, aswells.
tax incentives for businesses that adopt digital retail payment methods (Digital St
Driving the Growth of Digital Econoniy | National Informatics Centre, md]Fuﬂn
the Reserve Bank has transformed from being a regulator, operator and facilitator hﬂﬂra Il
a creator of congenial environment in order to ensure safe, secure, reliable, act cssibl .I
affordable and efficient payment systems in India. Accordingly, the Reserve Bank oflnf |
have released PEYII'EEDE Vision documenis (Pa}rment Vision 2019-2021 ﬂndeW :.
2025) which provided strategic direction and implementation plans to drive this m ||
(Reserve Bank a_{' India - Annual Report, 2023.) With g.;wﬂmmemas mission |
gt 250 ot il rnsctons in2017-18 Union Budgetrough UPL USSDASC.
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Volume of Transations (In Cr)
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Figure 1: Year on Year growth for Digital Payments in India
Source: National Information Centre

AR

Figure 2 highlights that young generation of India are using e-payment for making
etail payments on daily and frequent basis. 31 per cent of individuals belonging 1o the age
woup of 25-34 years and 30 per cent of individuals belonging to the age group of 16-24
ars are opting for e-payment services on daily basis. Again, 41 percent of age group
6-24 years, 46 per cent of age group 25-34 years and 49 per cent of age group 3544
'ears are using e-payment services frequently in a week.
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Or. Rajat Bhattacharjee & Dr. Rimakhi Borah X

National Payments Corporation of India (NPC), an unmbrella organisatioy, ﬁ,%i
retail payments and settlement systems in India, is an 1nmamr_e f:'f Reserve Ban ofig
(RBI) and Indian Banks® Association (IBA) under the provisions of the Pmﬂ
E&ﬂmﬁyﬂcmsﬂct, 2007, for creating a robust Payment & Settlemen; o] i
India. It has been incorporated as a “Not for Profit” Company under the Provisigpg,
Section 25 of Companies Act 1956 (now Section 8 of Companies Act 2013 )y Withyg
intention to provide infrastructure to the entire Banking system in India for Physicalagyg
as electronic payment and scttlement systems. The Company is focused on bringi
innovations in the retail payment systems through the use of techinology for achieving grese
efficiency inoperations and widening the reach of payment systems (n pei.org,in), Thelm
core promoter banks are State Bank of India. Punjab National Bank, Canara Bank, Bal
of Baroda, Union Bank of India, Bank of

India, ICICI Bank Limited, HDFC Bank Limid
Citibank N, A. and HSBC. In 2016 the shareholding was broad-based to S6ut

banks to include more banks representing all sectors. In 2020, new entities regulatedhy
Reserve Bank of India were inducted, consisti ng of Payment Service Operators, paymer
banks, Small Finance Banks, ete. The product mix of NPCI for facilitating retail e-payme
services are UPL RuPay, BHIM. NACH IMPS. NETC FASTag, *99#, CTS, NFS AR

: AP, - Produet Overview, Product Bookkl
Lpe Members, FAQs, UPI Lite ete. NPCI product Unified Payment Interface (UPl
accounted for 52% of India’s total digital transactions in Y 22( Economic Survey 2003}
Objectives of the study

The present study
; :f_“m@}lﬁﬂlﬁﬁnﬁ digital retail payment System indicators of India.
- "0 examine the performance of NPC] developed produet mix in retail e-p®)
segment of [ndia.

attempted to fulfi] the following objectives:

Hlected from ri; annual reports, Rﬂ‘"ﬂﬂ.
(NIC), National Payment Corpor®i®”

W mammﬂnhuﬁﬂlﬁ,m |



Wm discussions of the current shidyhsbmnpmsemdnbjmﬁ
» Ve wise:

. 1: Digital retail pa J-'m.e‘f‘lf System indicators of India
m.; 2 | (Payment System Indicators — Annual Tumnover) showeases settlement and

peeatystem of Incian banking system both i terms of value inlakh erores)and volume
M{Rﬁ&ﬂt’ Bank of India - Anntal Report,nd.). As mentioned in the table I the
listorsof retail payment segment of Indian banking system are (a) Credit Transfers,
WMJ’EE, (c) E‘ rir::" payments, (d) Prepuid instriuments (PPIs) and (e) Paper
lesed instruments. The indicators of credit transfer consist of AePS (Aadhaar Ensbled
wm},m}ﬂﬁ (Aadhar Payment Bridge System), ECS (Electronic Clearing
Gerviee) Cr, IMPS (Immediate Payments Service), NACH (National Automated Clearing
House) Ce, NEFT (Nationa! Electronic Funds Transfer) and UP (Unified Payment Interface).
Teeindicators of Debit Transfers and Direct Debits consist of BHIM (Bharat Interface for
Mooey) Aadbaar Pay, NACH Dr, ECS Drand NETC (National Electronic Toll Collection).
'ﬁﬁﬂﬁms of Card Pavments consist of Credit Cards and Debit Cards. Some mstances
WPWEM Instruments (PPls) are smart cards, online accounts, online/mobile
ﬂ-nﬁﬂﬂﬂfﬁﬁ.pﬂ[ﬂr vouchers ete. The volume of retail payment segment is witnessing
Meiive growth from 4.42. 1 80 lakhs (2020-21) o 11,44,138 lakhs (2022-23). Interms of
Vilie s the reta payment segment of the country is witnessing positive prowth of Rs.414.86
Bhoresin the year 2020-21 o Rs.523.94 lakh crores in the year 2021-22 and Rs.639.0%
Sieyear 2020.23. As highlighted in the table | the retail payments umugimdum;z
Whm Prepaid payment Instruments {PPIE}iSI‘ﬂﬂlH?d second highest m:lmﬂ._
- Sitect debit is ranked third in terms of volume of from 2020-21 ‘:’ﬂ“ =

based-payment and debitcard
T Eudgﬂw}mw
B Py g Hoise) CRNEFT (Nafloss
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Dr. Rajat Bhattacharjee & Dr. Rimakhi Borah
arity of such digital platforms are easy 10 use, safe and sa ‘

The reasons behind popul and resolutions, customized Fmd“ﬂmium% |

payment galeway, complaint handing

customer needs, low-cost iransactions, rebates, multiple payment options are few 1o mengiq

Tabje 1: Payment System Indicators —Annual Turnover (April-March) |

Source: RBI Annual Renaet 7672

= Volume (Lakh) Value (O lakh l!mn]_j |

302021 | 2021-22 | 2022-23 | 2020-21 | 2031-23 202233 |

A. Settlement Systems _ - - |
CCIL Operated Systems 28 13 41 | 1.619.43 | 2.068.73 | 25005

B. Payment Systems |
Credit .

‘ %ﬁﬁtﬂjﬁm 1592] 2,078 2,426 | 1,056,00 | 1,286.58 | 1,49946) |
Retail Segment ; '
2. Credit Transfers 3.17.868 | 577,935 | 083,695 | 335.04| 42728| S50l
2.1 AePS (Fund Transfers) 1] 10 | 6] 0.0l 0.01 R
2.2 APBS 14,373 | 12,573 17,598 111 1,33 H!i
2.3 ECS Cr 0 0 6| o 0 | TNy
2.4 IMPS 32,783 | 46,625 | 56,533 2941| 4171] S35
2.5 NACH Cr 16465 | 187581 19267 12.17| 12.82| IS8
2.6 NEFT 30928 | 40,407 | 52,847 | 25131 | 287.25| 3304
2.7 UPI 323,307 | 4.59,561 | B37.144| 41.04|  84.16] 198
3. Debit Transfers and
Direct Debits 10,457 | 12,1890 | 15343 865 1034 123
3.1 BHIM Aadhaar Pay 161 228 214 0.03 0.06| O |
3.2 ECS Dr 0 0 0 0 0 .__.--“*
3.3 NACH Dr 9646 | 10,755] 13503 8§62 1027 22
3.4 NETC (Linked to Bank il |

| Account) 650| 1207 1626 o001| 002 “‘ﬂ |
4. Card Payments 57,787 | 61.783 | 633 17.02] 24

Foa Credit Cards 17,641 | 22399 | 29,145 6.3 9.121 —3

4.2 Debit Cards 40,146 | 39384 | 34,199 5.61 7.3 i

49366 | 65,783 74,667 1.97 2.79 ,—{"‘L

6,704 6,999 7 088 5627 66,5 __/ig

442,180 | 7,24,689 | 11,44,138 |  414.86 e
443.772 | 726,767 | 11.46,563 | 1,470.86
,37,068 | 7,19,768 | 11,39,476 | 1,414.58



' unchin 2016 by National Payments Corpo
sositive growth from the year 2016 to
sharp growth due to the factors like interventions of; covid, introduction of digital
amsh) health sector, education sector, Direct Benefit Transfer (DBT) across different
‘aosof the economy, increase in users of internet and smartphones, growth of online

i ,:Wnsin digital payment product mix and many more.

Volume (in Mn)

IFES i
L FE % )

e ata? 2008 3ixa F0r0 it 021 ot
s Figure 3: UPI Growth statistics (2016-2023)
Source: National Information Centre (NIC)

" Tuble2: Retail Payment Statistics onNPC! platform




Table 2 (Retail Payment Statistics on NPCI platform) reveals aboul nmnbahmhm |
of retail transactions and value of retail transactions made through the different product

of National Payment Corporation of India (NPCT). The products mix or services
by NPCI are UPl RuPay, BHIM, NACH, IMPS, NETC (National Elﬁ:ctl'ﬂﬂlﬁ :
Collection) FAS Tag, *99#, CTS (Chegue Truncation System ), NFS (National Fi e |
Switch), AePS (Aadhaar Enabled Payment System), BHIM Aadhaar, e-RUPIL, Autopa
Product Overview, Ecosystem Statistics, IPO, UP1 123PAY, UPI Lite, UPI Dﬂ-‘- I
User Onboarding on UPL UPI Number. The table 2 shows that retail payments us
thﬂhlﬂﬁlwdﬁl volume of transactions (8735114 million) amlﬂﬂﬁ .

ansactions (Rs. 139206.78 billion) in the FY 2022-23, The services of Bharat B 1|I-
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Mmﬁiﬂ mﬁ,m&iﬂ;@ “fmm paradigm shift of etail payment system
® dionsl approach to digital approech. As mentioned by Data-portal of Digital 2023:
::; ﬂmwﬂmm of India is using e-payment platform on daily and frequent basis
s mﬂ"“ﬂ payments. Till date NPCI developed UPI and IMPS are one of the most
pentyused and trusted e-payment platforms for retail digital payment users. In FY22,

: for 52 percent of the total 8,840 crore financial digital transactions with a
ol valoe of Rs 126 lakh ':I:rﬂrﬂiﬁﬂﬂmmi': Survey 2023). Collaborations with different
ﬂm&ﬂ!mny, institutions/companies, industry, innovations in e-payment services,

-ont regulation, data security etc. will be helpful for banking industry to overcome the
cmpetitions of fin techs and big techs in retail e-payment market, tap into the untapped
ket segments also o grab the opportunities of changing business environment.

Conclusion
In earlier days retail payment segment was dominated by banking sector only. But

withthe growing interventions of technology and also innovations in technology brings into
wenario some new tech-firms or companies that are engaged in providing infrastructure for
rtail payment. Many fintechs and bigtechs are facilitating customers for retail payment apart
from banks, With the establishment of National Payment Corporation of India (NPCI)
India witnessed a paradigm shift in from traditional payment system 1o digital payment.
NPClmainly focuses on development of secured digital retail payment through innovanions
Bitsprodusct mix. The growth of digital ecosystem in Indiahas been driven by amumberof

fictors, including the sovernment's push towards digitalization, an increase in internet and
erce. The Indian government has been

wmpmmaﬁﬂﬂ*ﬂndtherise of e-comm in gov e
%mﬁ the use of digital technologies through various Lmtﬁn‘i'ﬁnthﬁfi:;g_lﬁl
Mmiﬂhﬂiﬂa and Startup India. These initiatives aim 0 mﬂﬁm;ddﬂ
: MWMMhﬁhﬂﬂiMﬂ,ﬂﬂuﬂiﬂhﬂﬂW e
"®ate a conducive environment for start-ups 10 ﬂnuﬂmmmmmmmmrﬂﬁw
%Pmmﬁﬁnninlndiahasnlsnp]awd&mujnrm}:imhﬂ wih 0 =
el A e
m*ﬂMbyammmn of govemment initiatives, an 7
iy Mﬂhﬁﬁmmdﬂﬁmﬂﬂmﬂ“ﬂmﬂ
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al Payments Corporation of Indja (NPCI), an umi
sreanization for operating retail payments and settlement
T@Eljuﬁa, is an initiative of the Reserve Bank uﬂmﬁ';
 the Indian Banks’ Association (IBA) under the pre
 the Payment and Settlement Systems Act, 2007, |
B a robust Payment & Settlement Infrastructure in India.

eveloped UP1, IMPS, BHIM etc. has brought a par
n retail payment systems through digitalization of 1
ﬁmhm been a growth of more than 200% md‘ﬁlhl
during the last four years from Eﬂlﬂ-lﬁtﬁ'lﬂﬁ‘l

ristry of Finance). Further, UPI transactions regi

&;&wm 45 billion (NPCT). This paper attentpwﬂ_

ﬁ mance of NPCI's developed pa}'ment nire
1o nd out the sectoral retail payments made
data are collected from secondary .

dﬁmnptwe statistics. The findings of' ﬂw d
Tltaﬂ payment srcﬁlm&ﬂﬁt- 2
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i} Startup Incll& launch of National F
; . developed [}PI[UmﬁEd Pa}*ments Ttel
i Interface for Money), digdhan missioR

mmm't and smartphone penetration, ﬂm
ital technologies in !

iculture etc.,

.; conducive environment for fintechs and h;g;
i increase in the adoption of smartphones and i
the use of digital retail payment methods, such as 1
Ui'lanﬂ card payments also compounding treme!
jer, there is still a large proportion of the popula
s on cash transactions, and the government is lo
ﬂ”ﬁ_bﬁ' promoting the use of digital payments. H
: Pﬂmﬂﬂ subsidies for merchants 10 purchas
as well as tax incentives for busine

:-H | umm&semusﬂ of dig
as-healthcare education, agr
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_ :,! ;‘,'fﬁ[ an Year Growth for Digital Fayments in India

< mnsformation (Reserve Bank of India - Annual Report,

ith government’s mission to target 2,500 crore digital

mg in 2017-18 Union Budget through UPI, USSD,

ay, IMPS and debit cards for promoting digital payment

ns in the country, this has been a significant step towards
nment’s goal of increasing the use of digital payments

ing the dependence on cash transactions. In FY 202]-
Crores (Figure 1) Digital Payment Transactions were

d with 87.20% Current & Savings Accounts seeded with

ar Number, 81.05% Current & Savings Accounts seeded
obile Number (Digital Payments Driving the Growth of

Economy | National Informatics Centre, n.d.).

ﬁgum 2 highlights that young generation of India are
fige-payment for making retail payments on daily and frequent
534 per cent of individuals belonging to the age group of 25-
30 per cent of individuals belonging to the age group

* Years are opting for e-payment services on dml}_'-_ basis.

4 per cent of age group 16-24 years, 46 per “H‘mg@

years and 49 per cent of age group 35"4.4‘1?@ 1
e R SRR ; b B
services frequently in a week.
ents Corporation of India (NPL
rating retail payments and se e
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 Bar s? Association (IBA) under the pmvisinns of the Pﬂjlfm
t Systems Act, 2007, for creating a robust P
:--.' 1 ement mﬁ-ash'uﬁturﬂ in India. It has been Ineo
ot for Profit” Company under the provisions of Scctrm
' meﬂﬂﬂt 1956 (now Section § of Companies Act 2013), with
ion to provide infrastructure t0 the entire Banking
in India for physical as well as electronic payment and se
systems. The Company is focused on bringing innoves
‘ﬁ%ﬁ?ﬂ payment systems through the use of technole
iing greater efficiency in operations and widening 1
’ﬂ"mﬁﬂl‘ systems (npei.org.in). The ten c0 prﬂmﬂtﬂf

| wm Bank of India, Punjab National Bank, Can
da, Union Bank of India, Bank of India ICI

Limited, Citibank N. A. and HSBC-
 broad-based to 56 member banks 1€
g all sectors, In2020, new Eﬂﬂﬂﬁ‘ _

ndia were inducted, uunmtlﬂg ol
MF‘;W




M than 300 million l:rank am:uunta hemg i ::
ree years. NPCI has provided for a RuPay debit card
chof these new accounts. By October 2018, H]?ﬂl 'i,w
48 percent of all electronic payment transactio

ual Report, 2018). -

';'. =5 of the Studr
study attempted to fulfill the fuil.umng ab]mtwas-
y the existing digital retail payment system indicators

iamine the performance of NPCI developed prn&uﬂm
il e-payment segment of India,
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»miil"éiplﬂ payment options are few to mention,

tive 2: Performance of NPCI developed product o L
i| e-payment segment of India : o
o analysis of table 1 it is revealed the Unified Payments
(UPI) is the most popular digital platform for retail
. UPI was developed by National Payments Corpor on
(NPCI)in 2016 for promoting digital payment transa ictions
sountry. The figure 3 depicts the growth of UPI {Umﬁ
Interface) in India since its launch in 2016 by Natio L
Corporation of India (NPCI) till 2023. The line show:
growth from the year 2016 to 2019, From 2020 t0 2023
-e line is showing sharp growth due to the factors like
ations of covid, introduction of digital payments by h
education sector, Direct Benefit Transfer (DBT) a

it sectors of the economy, increase in users of i ernet and




mmmt penetration and Active UPI ‘I'r:ar‘nzsiau:’tlngE
y "F“i I unEmcl-EmgﬂppﬂrLumtlﬁb of Digital lending, 2023

s, 'gmwth of online shopping, innovations in dig
jetmix and many more.

,__uu: adtjptmn of internet and smartphones have

' aig[tal paym yments, but also credit access to stake
nomy mmpnﬁmg of MSME sector, farmers, s
aan, self-help groups (SHGs), self-employed et
figur 'ﬁrﬂehlaﬂlaliha 23 percent CAGR (compound annualg
rate) growth of internet penetration and active UPI transaction

of rural economy of India from the FY 2018 to FY 2022,

il ﬂb table 2 (Retail Payment Statistics on NPCI p
ls about number/volume of retail transactions and
of retail transactions made through the different pruduni

National Payment Corporation of India (NPCI). The produ
h?m:&spm

i vided by NPClare UP] RuPay, BHIM, NAC]
. e Eln_n.tmnu: Toll Collection) FASTag, ™

e

W-:rrld User 'Dnhﬂ-ill' _
ws that retail pa}fmﬂﬂs‘ '-_-f'
"'m‘lum of transacllﬂfﬁ"

ons (Rs. 139206. *

Bharat Bill Pay Prod
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§94 1 used for retail payments, Wﬂﬂwmmm
nalysis and discussion from retail paym, |

veals that digital interventions in the bangyr > ™
- brings pﬂ:ﬂd.lg‘ﬂ.'l .shxﬁ of retail payment HTW
4 ach to digital approach. As mentigneq from
jgital 2023: India, the young population ﬂf!nﬁab? Data-
jatform on daily and frequent basis for ma.-

or maki :
. Till date NPCI developed UPI and IMps :::Iﬂsm

iyl u,ﬂ;]}r used and trusted e-payment platforms for retail
Epﬂg payment USers. In FY 22, UPI accounted for 52 percent of
diffe

B Ar
-

ﬁﬁl 8840 crore financial digital transactions with g total
....Egﬁ lakh crore (Economic Survey 2023), Cnil&hum?mt‘

digi?

e

% g 5I'.."':ET.UFE: of the economy, institutions/companies,

sty innovations In e-payment services, efficient regulation,

W security €Ic. will h-e helpful for banking industry to overcome
iﬁ;ﬁmﬁﬁﬁuns of fin techs and big techs in retail e-payment
ket tap into the untapped market segments also 1o grab the
' onartunities of changing business environment,

NPCI platforms also paves the way for fostering inclusive
cconomic growth of Indian economy through financial inclusion,
ﬂ“ government policies give push to digitalization of retail banking
i India through National Payment Corporation of Inda (NPCI),
ﬁﬂ’ India scheme, Pradhan Mantri Jan-Dhan Yojana (PMJDY)
scheme, Identification of Aadhar, Central Bank Digital Currency
[EDBC) etc. Digital India induces rapid expansion of mobile
phone users and internet coverage which further facilitates them to
souess the digital banking services. Aadhar provides digital unique
ID fo every Indian citizen which enables commercial banks could
ﬁd'].r a new customer’s identity instantly through the Aadhaar
m Customer able to access retail banking services with
Wm time and cost-effective manner. Under the Government

O India’s Pradhan Mantri Jan-Dhan Yojana (PMJDY) scheme,

4 h?k-!ﬂ:mmts have been opened for the majority of Indian M
i these accounts have become the default “hm&l for elivery of

ment payments, such as through the Direct Bl B

I System, The number of DBT schemes in coA




wﬁmgﬂ Fund Transfer under Different Schem&
DBT (in Grﬂfﬂ]‘
it pibharat. gov.in

Mﬂm 701314 to 264 in 2023-24 (highlighted in figure 54
of DBT in cash distributed has also increased from
', resin 2013-14 10723 crores n 2022-23 (highlightedin
promotes hﬁ]ﬂhﬂ development of Indian economy by financi
o ation sector, health sector, agricultural senmg

informal sector, housing sector are few to mention.
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- nymber of Rupay Debit Cards Issued in PMIDY Accounts

veloped UPI, BHIM, Rupay. USSD, IMPS, AePS
ally changed the retail payment scenario by promoted
{nevery segment of the economy. [t empowers informal
.ot vendors, MSMEs, gig economy, agricultural sector,
i amie group people to make and receive e-payments, The
an of digital payments, facilitated by the Indian stack, is
ot driver of financial inclusion in India and has helped
)comes in rural areas and boost sales for firms in the
sector (Patnam and Yao 2020). Further, increase in repay
also signifies that a significant portion of low income
ple either from rural or urban are inclining towards
ment. A positive growth of Rupay debit card issued
scheme 15.74 crores in 2015 to 31.94 crares in 2022
d in figure 10) indicates digital financial inclusion of

ancially vulnerable section people.
The analysis reveals that digitalization of retail banking
ignificant role in fostering inclusive economic growth
it facilitates access for e banking services to everyone
. of income level, gender, oceupation, social
pation etc. Retail banking segment hﬂ"ﬂ-sﬁaﬁfﬁ?
it of services and schemes to promote ﬁ'ﬂw
insurance among the retail customers & Wel 81
d socially vulnerable group: Wﬂhﬁ@* e

niality to tap into this se
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Introduction:

Communication is complete and effective only when the receiver
understands the message in the same SEnse and sprit that the
communicator intends to convey and when communication Is
successful or effective it always reflects a developed self behind the
communicator as well as the receiver. In social psychology the term
‘calf’ is used for an individuals® awareness of his or her abilities,
personality traits and ways of doing things. Therefore, self-
development and communication are interrelated, interdependent and
inseparable as both follow the cause and effect relationship.
Development of one’s self always accelerates the effectiveness of
L., ‘munication skills. Higher degree of awareness and CONSCIOUSNESS
attained through the process of continuous self-development, enhances
ability to listen attentively, read critically, write creatively and speak
effectively. (Kumar 1). The process of self-development and
communication-competency is a never ending process and always
go parallel to each other in the complete life cycle ofan individual. In
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Representation of Traditional Indian Womep in
Indian English Fiction: Reading of
Kamala Markandaya's'Nectar in a Sieve'

Manoj Kumar Kalitg
Senior Assistant Professor
Department of English
Nalbari Commerce College
Nalbari, Assam
ABSTRACT
Abstract:

Kamala Markandaya, an outstanding Indian English
novelist has started to lead the woman's issues and to focus
on their transformation from possession to person in the
present time. Markandaya comes foremost among the
eminent novelists from India who were fraught with
compassionate feeling towards women. In almost all her
novels, she seems to he undergoing strenuous exercise to
upgrade the status of women in the Indian society.Kamala
Markandaya, an outstanding Indian English novelist has
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Anita Desai’s ‘Clear Light uf
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Absiruct:

Clear Light of Davis one of celebrated Indian writer Anita Desai's hest-known
novels, In the novel the theme of marrige aml divoree et priority. Multi-faceted attitudes
towands marriage are found reflected in the novel, Where m:lrrin;_::: 15 the most importam
aspect of life for Tara and Raja, i is a secondary matter for Bim, hrough marriage Tara
wants te et escape from the family responsibilities and 1o enjoy nuclear family. on the other
hand. Bim decides to remain unmarried in order 1o follow the family rﬁpf‘lhﬁi'll'llil-lliﬂi Where
sacrifice of family for love and marriage is significant Tara and Raja. on the other hand
sacrifice of one’s Jove and happiness for the family is significanmt for Bim. Such a vast
difference of attitudes about marriage and famil ¥ is seen in the novel. Likewise, the novelist
has also discussed the concept of divorce through the characters of Jaya and Sarla who are
ahandoned by their husband due to differences in idealogics of life.

Key words: marriage, divorce, family, responsibilities, escape

Introduction:

Clear Light of Dayis one of celebrated Indian writer Anita Desai's best-known
novels. It was published in 1980 and shortlisted for the Booker Prize. Clear Light of Day is
Desai’'s most autobiographical novel. The novel centres round the story of the Das family,
four siblings who have grown apart in adulthood, The members of the Das familv are Bim.
Raja. Tara and Baba. Tara is the third Das child. She is kind and beauriful but sometimes
treated as rather simple by her more intellectual elder siblings. As a child, Tara hated school,
causing distance between hersell and the more bookish Bim. Tara married Bakul x_\h-r:n she
was stll voung and devoted hersell 1o becoming a mother. Bim is the eldest of the Das
children. She never marricd, focusing instead on her education and bfft1m1!11: a school
teacher. She continues to live in the family home, maintaining it and caring for Baba. At
times, however, she feels saddled with these responsibilities and resents Tara and Raja Ifr.'rr
their freedom, Raja is the second of the Das children. As a young man, h1_ dux‘n.:lup:'. 1 passion
for Urdu poetry and a close friendship with the Dases’ lindlord and Muslim neighbour. Hyder
Ali. Raja alarms his family when he announces that he WANLs 10 pursie Islame .Sll:ll.lll:i in
college, and he eventually marries Hyder Ali's davghter. Three I-':s:g. themes n .-"L!:‘nm
Desai's Clear Light of Day are family, change and the passage ui"_'lnn-:. and 5'-'F"_'~]m“‘~'_'“*_
In Clear Light of Day. separation is a key theme that is |"'2'|"I'L":-§'l.::lﬂl..‘t| in hlklll Iﬂ'u: [Yas l':lt.nll}l
and the historical context in whicl they live. The dissolution of the Das |it_il"31- I'*_ill"ﬂ“'fl-‘ 'h'-_
Partition of India. In the summer of 1947, the year of Partition, Mr. Das dies, Raja h'*-"-'l””_’:“i
sick, and Hyder Ali Dlees Delbi. That summer, Tara also gets married and moses .'wl--'I::!. I_:'h
next year, Aunt Mira dies, and Raja follows Hyder Al to Tyderabad. feaving Baba and Bim
alone in the house.

h&#ﬂﬁm
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Meaning of Globalization:

In literal sense, Globalization can he viewed as the
process of transformation of local or regional phenomena
into global ones. It is a continuous process for the veracity of
regional economies, societies and cultures through worldwide
networks of exchange. Globalization initiated with the masses
ravelling to other geographic areas for exploration, then with
the interest for travel and enjoying personal space. Then came
the era of searching for employment Opportunities anywhere
on the globe to win the race for the survival of the fittest.

With every step that technology took towards modernization,
globalization started on rooting its footsteps.

Impact of Globalization on Literature:

In today*s era the various means of telecommunication,
social media, and most importantly, the internet has a big role
o play in the spread of globalization, Globalization has played
an important role all over the world leaving its footprints in
all the fields of human life, The interchange of world views
and ideas has resulted in a major transformation of the
lifestyle and living standards of people globally. Our culture
has alsq witnessed this transformation, With the emergence
of globalization, a cultural exchange among the people of the
*orld has been seen. People are adopting other’s culture in
differeny Spheres of their lives. Culture and traditions of any
EL0graphic region hold a special significance with respect
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Redefining Male Characters in Anuradha
Sarma Pujari’s ‘Mereng’

Manoj Kumar Kalita

Assistant Professor, Dept. of English
Nalbari Commerce College

Nalbari, Assam

Dr. Bhubaneswar Deka
Associate Professor & Head
Department of English

Pandu College, Guwahati, Assam

Abstract:

Almost every society in India is influenced by the
patriarchal system, and this is not exception to Assamese society
as well. This system is being maintained on patriarchal line since
years back where men hold the power through cultural norms
and customs that favour men and women are largely excluded
l‘_mm it But as time passed, females started to fight for their
rights and cmancipation from the bondage of the patriarchﬂl
system of the society. The feminist authors started to create
characters in their literary works who led the rebellion against

male dominance in the soc ety over women.
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?k?ll-basad Education for
Building a Self-Reliant India

Challenges and Prospects

Manoj Kumar Kalita

Abstract

Self-reliance means reliance onone's own efforts and

self-reliant is presented to be the ability to take control over our lives,
being motivated from within, and being able to take care of ourselves,
Self-Reliance is important for everyone, learning to be self-reliant is
important to be learnt at a youngage sothatitcan develop, as we grow
older. Self-reliance can be earned through skill-based education.
Skill-based education places the ownership of leaming in the hands
of the students and helps them restrict the bi g gap of understanding.
It sparkles creativity along with critical thinking ability, making the
leamers capable of thinking analytically. It focuses more on synthesis,
evaluation and application of the learnt facts. Through skill-based
education, learners can acquire the technical and vocational skills
that are in high demand in various sectors and industries and they
can also improve their employability, career prospects, income
potential, and lifelong learning opportunities. In order to transform
India into a self-reliant nation, the government has implemented
various schemes for creating a pool of skilled workforce. In this
paper, an attempt has ben made to discuss the government initiatives
for building a self-reliant India. Besides, suggestion has also been
provided regarding the higher education institution’s role to play in
realizing the government goal of building a self-reliant nation.

abilities. Being

Keywords: Skill-based education, self-reliance, learning, skill
development, India.



