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ABSTRACT I

arit:s:ﬂz:jb;tsn :;\gtzzcnfal issues and the need to protect the resources for future
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limited to f:ither determining the purchase intention or
understanding the factors responsible for non-purchase.

CTlON '
¢ in nature and is

w The em'ironmem is dypami
dgoingconsm ot changesl- The increase in population Thif study examines respondents conservation habits
od the consumption pattern and has caused environmental consciousness, basic knowledge and’
with increased population attitude towards green products. The frequency and
barriers to purchase are also uncovered in this study. No

s nc
tural resources:
| degradation has also
blished in this respect in

ity of 12 )
? nizon environmert®
o edand DBS pecome 2 matter of grave concern for  previous researches were pu
" ple. Therefore, many developing countries have Dimapur and thus, the study aims at analyzing consumer
- with the concept of Green Product for the  behaviour towards green productsin Dimapur.
ation of the environment. While examining Green MATERIALS AND METHODS
conswﬂefism in India it was found little availability of Study location
roducts i [ndian market due to low presence of Dimapur is one of the city of Nagaland with
, marketers compared t0 other Asian and Western  population of about 4.20 lakhs. Itis the main gateway and
ouries (]aiswal et. al,2014). Green products are commercial hub of Nagaland. The sample population for
considered 10 be enviromnental friendly and cause less the study will include the part of the population who are
harm to the environment and human health. These above 18 years of age and at the same time has minimum
are reusable and educational qualification of higher secondary level.

recycled,
tomer and s
eous of using green products

Instrument for survey
The study tries to examine the behaviour of
wards green product using Theory of
. This model is widely

products ¢an be
biodegmdablc.Today's cus ociety are slowly

consumers to

being aware of the advantag
s these products are free from toxic chemicals and does
notaffect the health status of the consumers. Planned Behaviour (TPB) mode
From the past few years, it was seen there has been used by the researchers t0 predict human behaviour- The
5. Many studies have antecedants used in this model to measure purchase
umers are attitude, social norms and

increase researches on green product

explored green purchase behaviour, intentions of the cons

however such were
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